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SUNDAY 

READERSHIP 

4,484,100 


This  year 
the  Washington 
Journalism  Review 
named  the 
faster-format 
Los  Angeles  Times 
“The  nation’s 
newsp^er  to  watch 
for  the  ’90s.” 


WEEKDAY 

READERSHIP 

3,445,900 


Millions 
of  Southern 
Californians 
agree. 


The 

livingstxDn 

Awards 

For  Young  Journalists 

Three  $5,000  Prizes 

will  be  given  by  the 
Mollie  Pamis  Livingston 
Foundation  for  the  best 
1990  print  or  broadcast 
coverage  of  local,  national 
and  international  news 
by  journalists  aged  34  and 
younger  in  any  US.  medium. 

Purpose: 

To  recognize  and  further 
develop  the  abilities  of 
young  journalists. 

Procedure: 

All  entries  will  be  judged  on 
the  basis  of  a  single  report 
or,  in  the  case  of  series,  up  to  seven 
reports.  Organizations  may  apply 
for  individuals,  or  individuals  may 
apply  on  their  own.  The  deadline  for 
1990  entries  is  February  1 1, 1991. 
Application  forms  may  be  obtained 
from  Charles  R.  Eisendrath,  Executive 
Director,  The  Livingston  Awards, 
2080  Frieze  Bldg./105  S.  State  St., 
The  University  of  Michigan, 
Ann  Arbor,  Michigan  48109. 
Telephone:  (313)  764-2424. 
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Judging  Panel 


Final  selection  of  the  1990  AWARDS  will  be  made  by: 

Mollie  Parnis  Livingston, 

chairman,  The  Mollie  Pamis  Livingston  Foundation 

Ken  Auletta, 

writer,  New  ybrUerand  columnist.  New  York  Daily  News 

John  Chancellor,  commentator,  NBC  News 

Richard  M.  Clurman, 

former  chief  of  correspondents,  Time-Life  Publications 

Osborn  Elliott, 

professor  of  journalism,  Columbia  University 
Ellen  Goodman,  columnist,  Boston  Globe 

Charlayne  Hunter-Gault, 

national  correspondent,  MacNeil/Lehrer  NewsHour 

Mike  Wallace,  correspondent,  CBS  News 
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NOVEMBER 

15-16 — New  England  Association  of  Circulation  Executives  meeting,  Shera¬ 
ton  Tara  Hotel,  Framingham,  Mass. 

15- 17 — New  England  Society  of  Newspaper  Editors,  Annual  Conference, 

Cliff  House,  Ogunquit,  Maine. 

16- 17 — Missouri  Press  Women  Fall  Meeting,  Holiday  Inn  Holidome,  Colum¬ 

bia. 

17— INMA  International  Board  Meeting,  Lake  Buena  Vista,  Fla. 

28-30— National  Conference  of  Editorial  Writers,  Conference,  “Changes  in 
the  Communist  World,"  University  of  Maryland,  College  Park. 


DECEMBER 

2-3— Missouri  and  Kansas  AP  Publishers  and  Editors,  Ritz-Carltpn,  Kan¬ 
sas  CHy. 


JANUARY 

20-23— INAME,  Winter  Meeting,  Sheraton  Hotel,  Washington,  D.C. 


Seminars/Workshops/Clinics 

NOVEMBER 

12-16— Graphic  Arts  Technical  Foundation,  Methods  and  Technologies  of 
the  Printing  Processes,  GATF  International  Headquarters,  Pitts¬ 
burgh,  Pa. 

16-18 — Mid  America  Press  Institute,  Copy  Editing  Seminar,  Clarion  Hotel,  St. 
Louis,  Missouri. 

17— New  England  Society  of  Newspetper  Editors,  Editorial  Page  Work¬ 
shop,  Cliff  House,  Ogunquit,  Maine. 

16-21— Poynter  Institute  for  Media  Studies,  Ethics  for  College  Journalists 
Seminar,  St.  Petersburg,  Fla. 

26—  Graphic  Arts  Technical  Foundation,  Color  Stripping  Seminar,  Rich¬ 
mond,  Va. 

26-30 — Poynter  Institute  for  Media  Studies,  Management  Seminar:  Innova¬ 
tion  in  the  Newsroom,  St.  Petersburg,  Fla. 

27—  Pennsylvania  Newspaper  Publishers'  Association,  Advanced  Circu¬ 
lation  Topics  Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 

30 — Pennsylvania  Newspaper  Publishers’  Association,  Market  Research 
Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 


DECEMBER 

2- 7— Poynter  Institute  for  Media  Studies,  Broadcast  Seminar:  Video 

Graphic  Design,  St.  Petersburg,  Fla. 

3- 7 — Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing,  GATF  International  Headquarters,  Pittsburgh,  Pa. 

4- 7 — Graphic  Arts  Technical  Foundation,  Process  Color  Stripping,  GATF 

International  Headquarters,  Pittsburgh,  Pa. 

5- 8 — Poynter  Institute  for  Media  Studies,  Broadcast  Seminar:  New 

Graphics  for  Producers,  St.  Petersburg,  Fla. 

7— Pennsylvania  Newspaper  Publishers’  Association,  Selling  Skills  for 
Daily  Newspapers  ^minar,  PNPA  Press  Center,  Harrisburg,  Pa. 
10-12 — Gra^ic  Arts  Technical  Foundation,  Paper  and  Ink  Problems  in  the 
Pressroom,  GATF  International  Headquarters,  Pittsburgh,  Pa. 


JANUARY 

6-11 — Poynter  Institute  for  Media  Studies,  Broadcast  Seminar:  Newsroom 
Management,  St.  Petersburg,  Fla. 

20-23 — SNPA  Foundation,  Seminar  on  “Targeting  Reader  Interests,  Baton 
Rouge,  La. 

29-2/1 — Poynter  Institute  for  Media  Studies,  Photojournalism  Ethics  Seminar: 
Manipulating  Reality,  St.  Petersburg,  Fla. 
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By  Roy  H.  Copperud 


High  tech,  low  tech  No.  698 


Technology  is  a  wonderful  thing,  but  nothing  is  fool¬ 
proof.  Just  let  one  fool  get  within  10  feet  of  something  and 
he’ll  mess  it  up.  Guaranteed. 

While  computers  in  the  newsroom  are  indeed  useful, 
and  making  up  pages  electronically  saves  immense  sums 
of  money  in  production  costs,  there  is  still  no  substitute  for 
a  well-trained  human  editor,  backed  up  by  a  qualified 
printc  • — someone  who  served  an  apprenticeship  that 
taught  the  basics  of  spelling,  editing  and  proofreading  as 
well  as  the  journeyman’s  skills  of  typesetting  and  makeup. 

The  ubiquitous  qwerty  keyboard  makes  it  easy  to  find 
people  to  operate  the  latest  equipment  for  putting  text  into 
a  computer  and  moving  it  around  until  it  finds  solid  form 
on  paper,  and  they  don’t  need  as  much  training  as  printers 
did  in  the  old  days  of  hot  metal. 

But  there  are  still  some  basic  rules  which  must  be 
observed  if  the  final  product  is  to  retain  some  semblance  of 
readability  and  credibility. 

Typesetter’s  rule  number  one:  Follow  copy. 

Typesetter’s  rule  number  two:  When  in  doubt,  ask. 

Both  these  rules  were  broken  by  the  keyboard  operator 
who  took  a  story  written  by  a  senior  music  reviewer  and 
edited  by  a  senior  department  editor,  unilaterally  changing 
the  spelling  of  the  performer’s  name  all  12  times  it 
appeared  in  the  copy. 

Then  a  copy  editor  who  should  have  known  better 
compounded  the  error  by  adding  the  caption  for  a  picture 
of  the  Irish  flutist.  The  story  appeared  in  print  with  the 
name  “James  Galaway.’’ 

Thus  it  shall  ever  be,  stored  in  the  unchangeable  elec¬ 
tronic  computer  database  storage  memory  library. 

One  thing  about  a  clip  file:  you  can  pencil-in  the  correc¬ 
tions. 


*  *  ♦ 

So-called  spellchecker  checker  programs  do  no  such 
thing.  They  only  compare  text  with  a  lexicon,  or  list  of 
words.  The  computer  flags  words  it  does  not  recognize, 
and  passes  words  that  are  on  the  list.  Fore  example,  the 
computer  would  surely  pass  the  first  word  in  this  sentence, 
or  approve,  as  acceptable,  carrot  when  carat,  karat,  or 
caret  is  needed.  Moreover,  the  spellchecker  would  likely 
flag  down  semanticality  as  being  misspelled,  because  the 
word  is  not  in  the  computer  lexicon.  No  such  word?  Look 
it  up  and,  if  you  can’t  find  it,  let’s  say  it  was  just  made  up. 

Moral:  Use  the  spellchecker  programs  if  you  wish,  but 
remember  that  they  are  tools,  nothing  more. 

(Reprinted  by  permission  from  Editor’s  Revenge,  Mor¬ 
ristown,  N.J.  07960,  J.T.  Harding,  publisher  and  editor.) 


Uenvoi 

The  newest  contrivance  along  these  lines  is  an  “elec¬ 
tronic  dictionary’’  that  offers  116,000  complete  defini¬ 
tions.  Now  that  the  automation  of  writing  approaches 
dreamed-of  limits,  will  credulous  aspiring  writers  await 
the  day  when  a  complete  story  will  spin  out  in  response  to 
a  typed-in  subject?  They  will  have  a  long  wait. 
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We're  Making  Waves... 


Photo  by  Matt  Rose 


With  Our  New  Color  Technology. 


When  the  Aquarium  of  the 
Americas  opened  in  New 
Orleans  on  September  1, 
hundreds  of  thousands  of 
metropolitan  adults  knew 
exactly  what  to  expect. 

During  its  construction, 
The  Times-Picayune 
charted  the  Aquarium's 
progress.  And  on  August  31, 
to  celebrate  the  completion 
of  the  riverfront  project, 
the  paper  published  a 
special  Aquarium  of  the 
Americas  tabloid. 
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Bursting  with  color 
photography  and  colorful 
graphics,  this  section  was  an 
opportunity  for  us  to  do  what 
we  do  best  -  capture  the  local 
color  using  the  latest  color 
technology.  Through  the  use 
of  sophisticated  graphics  and 
photographs,  we  were  able  to 
match  the  quality  of  our 
visuals  with  the  high 
standards  of  our  reporting. 


Represented  Nationally  By  Newhouse  Newspapers  -  New  York,  NY  (212)  697-8020  *  Birmingham,  Ml  (313)  540-5606 
•  Atlanta,  GA  (404)  955-2335  •  Chicago,  IL  (312)  641-6242  •  Beverly  Hills,  CA  (213)  205-7647 


IN  BRIEF 


N.J.  daily  offers 
credit  card  plan 

The  News  Tribune,  a  Macromedia 
newspaper  headquartered  in  Wood- 
bridge,  N.J.,  has  instituted  a  program 
aimed  at  improving  retention  and 
increasing  advertisers’  awareness  of 
the  paper’s  advertising  pull. 

The  “TRIB  CARD  Membership 
Club,”  will  mail  a  personalized  credit 
card  to  anyone  who  has  been  a  sub¬ 
scriber  for  eight  or  more  weeks.  The 
card  entitles  the  bearer  to  exclusive 
discounts  at  more  than  300  businesses 
in  central  New  Jersey.  Each  card  has 
an  expiration  date  and  recipients  will 
be  advised  that  their  cards  will  be 
renewed  automatically  as  long  as  sub¬ 
scriptions  are  kept  active. 

Over  300  contract  advertisers 
agreed  to  participate  in  the  program 
for  its  first  year.  Each  participant  has 
offered  a  select  discount  to  anyone 
who  presents  the  Trib  Card  in 
exchange  for  a  listing  in  the  program’s 
“Directory  of  Participating  Advertis¬ 
ers”  and  in  frequent  New  Tribune 
house  ads. 

More  hometown 
papers  getting 
to  troops 

While  the  troops  in  Operation 
Desert  Shield  haven’t  made  much 
news  recently,  they  are  getting  plenty 
of  it. 

In  the  latest  efforts  to  keep  troops 
and  sailors  in  the  Middle  East  abreast 
of  hometown  news,  the  St.  Paul  Pio¬ 
neer  Press  has  begun  a  weekly  two- 
page  fax  newspaper  and  the  Louisville 
Courier-Journal  is  mailing  a  weekly 
sports  summary  to  local  troops  free  of 
charge. 

The  military  itself  is  considering 
publishing  its  own  paper  for  the 
troops,  reports  Lt.  Col.  John  R. 
Olsen,  deputy  public  affairs  officer 
for  the  U.S.  Central  Command  in 
Saudi  Arabia. 

Parts  of  that  paper  might  include 
excerpts  from  the  Pioneer  Press’ 
Desert  Shield  NewsFax,  Olsen  told 
the  newspaper. 

Desert  Shield  NewsFax  includes  a 
summary  of  news  from  the  Twin 
Cities,  Minneapolis  and  Wisconsin.  A 
second  page  includes  high  school, 
collegiate  and  professional  sports 
scores  and  stories.  Soldiers  in  hot, 
humid  Saudi  Arabia  will  also  be  able 
to  follow  the  bone-chilling  tempera¬ 


tures  of  International  Falls,  Minn.,  as 
winter  approaches. 

Pioneer  Press  publisher  Mary 
Junck  said  the  paper  came  up  with  the 
Desert  Shield  fax  idea  after  journal¬ 
ists  read  of  the  problems  troops  are 
having  getting  their  mail. 

“Thousands  of  tons  of  mail  are 
stacked  up  and  not  getting  through,” 
she  said. 

Pioneer  Press,  which  already 
publishes  a  daily  fax  newspaper  of 
business  and  general  news,  seized  on 
fax  as  a  way  to  bypass  the  clogged 
mail  pipeline,  she  said. 

In  Louisville,  the  Courier-Journal 
is  sending  a  weekly  four-page  sports 
section  free  of  charge  to  individual 
troops. 

Readers  send  in  the  name,  rank  and 
serial  number  of  a  friend  or  relative 
serving  in  the  Middle  East  and  the 
paper  sends  the  section  by  first-class 
mail. 

USA  Today 
fax  edition 

USA  Today  has  begun  sending 
four-page  facsimile  versions  of  the 
newspaper  to  U.S.  troops  in  the  Per¬ 
sian  Gulf  as  part  of  Operation  Desert 
Shield. 

The  edition  is  a  summary  based  on 
the  paper’s  four  sections  —  Money, 
Life,  News  and  Sports  —  and  is  to  be 
sent  five  days  a  week  to  the  Armed 
Forces  Central  Command  Joint  Infor¬ 
mation  Bureau  in  Riyadh.  The  Cen¬ 
tral  Command  is  then  slated  to  make 
copies  for  distribution  to  the  troops, 
refaxing  the  paper  to  command  posts 
for  further  distribution. 


SND  dues  hike 

The  Society  of  Newspaper  Design 
is  planning  to  raise  its  membership 
dues  for  the  first  time  in  three  years, 
effective  Jan.  1,  1991. 

The  SND  board  cited  production 
costs  for  “The  Best  of  Newspaper 
Design”  annual  and  the  “Design 
Journal,”  in  addition  to  rising  postal 
costs,  as  reasons  for  the  dues 
increases. 

As  of  the  new  year,  the  member¬ 
ship  fees  will  be  as  follows:  Profes¬ 
sionals,  circulation  30,000  and  over, 
$65  for  one  year,  $120  for  two  years; 
Professionals,  circulation  29,9^  and 
under,  and  full-time  educators,  $55 
for  one  year,  $100  for  two  years;  and 
full-time  students,  $35  for  one  year, 
and  $65  for  two  years. 


Feature  leads 
to  more  arrests 

Another  Washington  (D.C.)  Times 
reader  proved  instrumental  in  the 
capture  of  a  murder  suspect  in  the 
District  of  Columbia. 

Each  Friday  the  Washington  Times 
features  a  description  and  photograph 
of  someone  wanted  by  the  FBI  for  a 
major  crime  committed  within  the 
D.C.  area. 

Eric  Bernard  Rice  was  arrested  by 
the  FBI-Metropolitan  Police  Depart¬ 
ment  Joint  Fugitive  Apprehension 
Team  after  a  tip  supplied  by  a  Times 
reader  lead  officials  to  his  where¬ 
abouts. 

Rice  was  sought  in  connection  with 
the  July  12  drug-related  robbery  and 
shooting  death  of  another  man  in  the 
District,  according  to  the  newspaper. 

In  addition,  another  reader,  James 
Corbin,  turned  himself  in  to  the  FBl- 
MPD  team  after  seeing  his  photo¬ 
graph  among  those  of  18  murder  sus¬ 
pects  featured  in  the  newspaper. 


SND  elects  officers 

Jacqueline  A.  Combs,  assistant 
graphics  editor  at  the  Chicago  Tri¬ 
bune,  was  recently  elected  president 
of  the  Society  of  Newspaper  Design. 
Combs  is  a  founding  member  of  SND. 

Combs  will  succeed  Nanette 
Bisher,  senior  art  director,  U.S. 
News  &  World  Report,  who  will 
remain  on  the  board  of  directors  as 
immediate  past  president  and  who 
will  serve  as  head  of  the  1991  nomi¬ 
nating  committee. 

Also  elected  were:  first  vice  presi¬ 
dent,  C.  Randy  Stano,  director  of  edi¬ 
torial  art  and  design,  the  Miami  Her¬ 
ald',  second  vice  president,  Nancy 
Tobin,  director  of  publications  at  the 
University  of  Buffalo,  N.Y.;  trea¬ 
surer,  George  Benge,  editorial  cre¬ 
ative  director,  the  Sun-Sentinel,  Fort 
Lauderdale,  Fla.;  and  secretary, 
Deborah  Withey,  design  director/fea¬ 
tures,  Detroit  Free  Press. 

Gabelli  boosts 
Affiliated  stake 

An  investment  group  led  by  New 
York  money  manager  Mario  Gabelli 
has  bought  more  stock  in  Affiliated 
Publications  Inc.,  increasing  its  share 
to  over  12%,  or  5.8  million  shares. 
Affiliated  publishes  the  Boston  Globe 
and  Billboard  magazine. 
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They  SAY 
IT'S  GOING  TO  FLY 

Of  course, 

THEY  AREN'T  GOING. 


On  Fdnvary  20, 1962,  the  Atlas  of  CrampCU  C3pSUi6 

Friendship  7  boosted  the  first  American,  atoP  125  tOFlS 
John  Glenn,  into  Earfit  orbit.  His  historic  .  ^  . 

fligjit  was  t/«  llJfii  for  an  Adas.  Or  CXplosive 

fuel,  to  be  blasted  into  orbit. 

The  machine  was  originally  America's  first 
intercontinental  ballistic  missile,  developed 
by  General  Dynamics  in  the  early  1950s, 
and  for  nearly  10  years  the  free  world's 
major  deterrent  weapon. 

The  men  were  the  Mercury  astronauts. 
The  machine  was  our  Atlas  rocket.  Their 
histories  merged  in  foe  early  1960s,  when 
General  Dynamics  began  reconfiguring 
Atlas  to  launch  payloads  into  space  for  foe 
Air  Force  and  NASA. 

Since  then,  the  stainless  steel  sheen 
of  the  Atlas  skin  is  the  only  thing 
that  has  remained  unchanged,  as  literally 
thousands  of  technological  improve¬ 
ments  have  been  incorporated. 

Atlas  has  booste^^  virtually  every 

^^^^^^^^^^^^l^^^^osted  the 

ft^^^^^^^^^^Project  Score,  which 

^  JTiis  fiendish-loohng  deoice  was  part  of  the 

I  w  ^apparatus  we  built  to  simulate  effads  of  weightless- 

[,  ness.  In  addition  to  training  et/uipment.  General 

^  Dynamics  also  built  tracking  stations  around  the  gjobe. 


circled  foe  globe  broadcasting  President 
Eisenhower's  Christmas  message.  Atlas 
went  on  to  launch  36  more  communi¬ 
cations  satellites,  and  dozens  of  scientific 
probes,  including  Pioneer,  Mariner, 
and  Surveyor,  foe  first  American  space¬ 
craft  to  soft-land  on  foe  moon. 

With  a  record  of  496  launches,  our 
Atlas  is  one  of  America's  most  successful 
and  reliable  launch  systems. 

Our  30-plus  years  of  experience  and 
foe  dedication  to  excellence  of  foe  Atlas 
team  are  especially  important  now. 

In  one  of  foe  largest  commercial  space 
ventures  in  history.  General  Dynamics 
has  committed  to  the  production  of  62 
new  Adas  vehicles  for  government  and 
business  missions. 

For  over  three  decades.  Atlas  has  made 
history  in  space. 

And  paid  dividends  here  on  Earth. 

GENERAL  DYNAMICS 

A  Strong  Company  For  A  Strong  Country 


BLOW  ME 


DOWN 


Popeye  and  his  friends 
KING  FEATURES  SYNMCAn 

A  Hearst  Company 


Nobody  gets  closer  to 


William  Randolph  Hearst  loved  "the  funnies."  He  pioneered  the  comic  strip,  built  a  revolutionary  color  press  just 
for  the  Sunday  "funny  pages,"  and  then,  in  1915,  developed  King  Features  Syndicate  -  since  expanded  to  include  the 
North  America  and  Cowles  Syndicates.  Their  casts  of  wonderful  friends  have  become  part  of  our  lives.  Today,  we  are 


FRONT  ROW  njfPT  TO  RIGHT);  Dolly,  Jeffy,  Billy  -  Family  Circus;  Kvack  The  Duck  -  Hagar;  Trixie  -  Hi  &  Lois;  Marvin.  ROW  2:  Prince 
Valiant;  The  Wizard  of  Id;  Leroy  and  Loretta  Lockhom;  Dennis  The  Menace;  Curtis;  Sally  Forth;  Snuffy  Smith.  ROW  Funky  Winkerbean; 
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people  than  Hearst  people. 


over  100  different  companies,  communicating  in  over  100 
ways,  and  we  still  believe  that  nothing  reaches  pec^le  like  a 
chuckle  and  a  grin.  Ifs  our  heritage.  It's  our  commitment. 
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Increased  postal  rates 

Everyone  is  going  to  be  affected  by  the  increase  in  postal  rates 
promised  for  next  year.  In  releasing  a  study  of  delivery  ratings  to  the 
Postal  Service’s  board  of  governors,  Postmaster  General  Anthony 
Frank  said  the  increase  for  first-class  mail  will  be  to  30^.  Incidental¬ 
ly,  he  termed  the  delivery  performance  of  the  Postal  Service  a  “low 
B.”  Mail  intended  for  overnight  delivery  arrived  on  time  only  about 
80%  of  the  time. 

What  the  public  is  not  generally  aware  of  is  the  battle  over  the 
increase  in  second-class  rates  that  has  been  going  on  at  the  hearings 
of  the  Postal  Rate  Commission  just  concluded.  The  Post  Office  wants 
not  only  to  increase  the  second-class  rate  but  also  to  change  the 
historic  perception  of  why  this  class  was  created  to  serve  the  informa¬ 
tion  needs  of  the  country. 

The  country  is  divided  into  eight  zones  and  second-class  rates  have 
been  based  on  the  advertising  weight  of  the  periodical  sent  from  one 
zone  to  another.  A  flat  rate  for  editorial  content  has  been  preserved 
since  1917.  The  Postal  Reorganization  Act  of  1970  said:  “The  Postal 
Service  shall  have  as  its  basic  function  the  obligation  to  provide  postal 
services  to  bind  the  nation  together  through  the  personal,  education¬ 
al,  literary,  and  business  correspondence  of  the  people.  It  shall 
provide  prompt,  reliable,  and  efficient  services  to  patrons  in  all  areas 
and  shall  render  postal  service  to  all  communities.  The  costs  of 
establishing  and  maintaining  the  Postal  Service  shall  not  be  appor¬ 
tioned  to  impair  the  overall  value  of  such  service  to  the  people.” 

The  plan  now  is  to  change  all  that. 

According  to  the  American  Business  Press,  there  are  124  maga¬ 
zines  of  over  500,000  circulation  who  are  already,  or  can  easily,  ship 
their  copies  in  bulk  to  be  entered  in  post  offices  of  the  eight  zones  for 
distribution  within  those  zones,  thus  earning  the  lowest  rate.  They 
would  get  a  break  in  any  rate  increase  by  doing  this. 

On  the  other  hand,  there  are  about  15,000  magazines  under  that 
circulation  level,  many  of  them  under  50,000,  who  cannot  afford  to 
bulk-ship  to  different  zones  that  way.  (The  average  circulation  of 
ABP  members  is  about  53,000.)  They  are  the  ones  that  will  be  hit  the 
hardest  by  any  increase  in  rates,  particularly  the  proposal  to  charge 
zone  rates  for  editorial  content  which  they  have  not  had  to  pay 
before.  It  is  estimated  that  trade  publication  may  see  increases  of 
30%  or  more,  while  consumer  magazines  may  see  increases  of  around 
17%. 

Contrary  to  the  instructions  of  Congress  in  the  Postal  Reorganiza¬ 
tion  Act  of  1970,  this  drastic  change  in  the  second-class  rate  structure 
may  bring  some  small  publications  to  their  knees,  and  by  depriving 
their  readers  of  these  exclusive  services,  will  “impair  the  overall 
value  of  such  service  to  the  people.” 

Second-class  mail  was  established  so  information  could  be  dissemi¬ 
nated  to  the  people  speedily  at  first-class  service.  That  service  is  a  far 
cry  fi*om  what  it  used  to  be.  The  proposed  rate  changes  will  bring 
further  deterioration. 
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Letters  to  the  Editor 

Australian  media  covered  it 


Re:  Shop  Talk  at  Thirty:  “How  the 
media  reduce  political  violence” 
(Aug.  25,  1990): 

Harry  Noyes  III  is  wrong.  Some¬ 
body  did  care  enough  to  send  journal¬ 
ists  to  cover  Indonesia’s  invasion  of 
East  Timor:  Australia.  The  Indone¬ 
sian  army  murdered  an  entire  Austra¬ 
lian  tv  news  team,  journalists,  pho¬ 
tographers  and  all. 

Despite  these  murders  and  the  Aus¬ 
tralian  government’s  subsequent  rec¬ 
ognition  of  the  annexation  of  Timor 
by  Indonesia,  Australian  journalists 
later  covered  the  tension  in  New 
Caledonia  when  Kanaks  seeking 
independence  inspired  France  to 
assert  itself. 

They  also  covered  the  coup  in  Fiji, 

NEWSPAPERDOM© 

50  years  ago  .  .  . 

On  the  basis  of  election  returns 
gathered  by  the  Associated  Press, 
United  Press  and  International  News 
Service  one  newspaper  —  the  Kan¬ 
sas  City  Star  —  was  able  to  predict 
the  re-election  of  President  Roosevelt 
by  10  p.m.  The  New  York 
announced  it  at  10:22  and  most  of  the 
newspapers  that  had  been  supporting 
Willkie  conceded  the  election  by  mid¬ 
night. 

*  *  * 

U.S.  correspondents  in  Tokyo 
reveal  they  are  suffering  a  “reign  of 
terror”  ever  since  Jimmy  Cox  of  Reu¬ 
ters  threw  himself  to  his  death  July  29 
from  a  window  of  a  room  where  he 
had  been  under  police  interrogation 
for  several  days  on  a  charge  of  espion¬ 
age.  Constant  surveillance,  drastic 
censorship  of  telegraph  or  telephone 
dispatches  and  the  overhanging 
threat  of  detention  were  cited. 

Hi  if 

Newspapers  in  many  cities  are 
resisting  attempts  of  the  Wage  and 
Hours  Division  to  regulate  the  busi¬ 
ness  of  the  press.  The  American 
Newspaper  Publishers  Association 
declared  “the  issues  involved  are  not 
as  to  special  privilege  for  the  press  as 
a  business  institution.  Rather,  they 
involve  the  security  of  the  integrity  of 
the  First  Amendment  to  the  Constitu¬ 
tion  which  may  be  endangered 
through  exercise  of  the  power  to  reg¬ 
ulate  business.” 

From  Editor  &  Publisher 
November  9,  1940 


despite  great  danger  to  themselves. 
They  were  active  in  all  these  cases 
because  the  Pacific  is  their  neck  of  the 
woods  and  they  consider  it  in  their 
self-interest  to  be  informed  about 
events  there.  The  Pacific  is  our  neck 
of  the  woods  too.  The  majority  of 
people  I  speak  to  here  know  little  or 
nothing  about  Timor,  New  Caledonia 
or  Fiji.  I  guess  if  any  of  these  places  ' 
supplied  our  oil,  it  would  be  a  differ¬ 
ent  story. 

M.  Hartley 

His  dander  is  up 

Your  Oct.  13  article  “Getting  Kids 
to  read  newspapers,”  is  getting  my 
dander  up. 

Jay  Shelledy  of  the  Moscow  Idaho- 
nian,  contends  that  NIE  is  not  effec¬ 
tive  for  kids  below  the  high  school 
level.  Because  he  believes  this,  he  is 
going  to  put  The  Mini  Page  and  Young 
American  in  a  separate  package  for 
distribution  to  kids  paying  $11.95  a 
year. 

How  he  thinks  this  will  eventually 
lead  them  back  to  the  newspaper  is 
beyond  me.  Wouldn’t  it  be  much  bet¬ 
ter  to  include  The  Mini  Page  and 
Young  American  within  the  newspa¬ 
per  in  order  to  attract  the  kids  to  the 
newspaper  now,  rather  than  assume 
they’ll  come  back  to  the  paper  at 
some  nebulous  time  in  the  future? 
And,  by  having  those  features  in  the 


Voice 

West’ 


paper  now,  he  would  give  another 
valuable  tool  to  those  innovative  NIE 
teachers  in  grades  K  through  8. 

If  he  is  concentrating  his  NIE 
efforts  on  high  school,  he  is  auto¬ 
matically  conceding  non-readership  to 
those  students  in  grades  K  to  8. 

Any  NIE  person  worth  their  salt 
can  prove  to  Mr.  Shelledy  and  anyone 
else  what  a  valuable  tool  newspapers 
are  in  grades  K  to  8.  Not  only  valuable 
in  teaching  school  subjects,  but  also 
valuable  in  teaching  kids  in  grades  K 
to  8  how  to  read  a  newspaper  for 
knowledge  and  enjoyment. 

Shame  on  you,  E&P,  for  giving 
credence  to  such  nonsense  that  NIE 
is  not  effective  below  high  school. 

J.  Campbell  Haigh 

(Haigh  is  educational  services  coor¬ 
dinator  at  the  Fayetteville  [N.C.] 
Observer.) 

Managing  Editor’s  note:  E&P  cov¬ 
ered  a  seminar  at  which  Mr.  Shellady 
spoke.  By  reporting  Mr.  Shellady’s 
remarks,  we  are  not  giving  credence  to 
them.  We  simply  reported  what  he 
said. 

Dow  dividend 

Dow  Jones  &  Co.  Inc.  declared  a 
regular  quarterly  dividend  of  190  a 
common  share  payable  Nov.  30  to 
shareholders  as  of  Nov.  1. 


of  the 


From  the  valleys  of  Napa  and  Silicon...  to  the 
words  and  musings  of  Leah  Garchik  &  Ed  Epstein: 

The  San  Francisco  Chronicle  is  a  vital  part  of 
our  daily  report. 

For  details  call  Peggy  Walsh  at  212-556-1927  or 
John  Brewer  at  1-800-972-3550. 

Newsservice  FU  Your  Needs 
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mere  The 

Richest  Market 
In  New  Tersev 
Gets  Its  VVealth 
Of  Information 


The  fact  is,  The  Star-Ledger 
delivers  the  golden  heart  of  New 
Jersey  —  a  6-county  market 
with  purchasing  power  greater 
than  anywhere  else  in  the  state 
.  .  .  over  $60  billion  in  effective 
buying  income.  A  market  that 
ranks  amongst  the  most  affluent 
in  the  country.  And  the  fact  is, 

Source:  ABC  Fas-Fax  9/30/90; 

Sales  &  Marketing  Management, 

1990  Survey  of  Buying  Power. 


The  Star-Ledger  has  more 
circulation  than  the  next  3 
biggest  New  Jersey  newspapers 
combined! 

For  all  the  facts,  call 

201-877-5864. 

QThe  :%tar-lUli8cr 

The  Newspaper  For  New  Jersey 

Represented  Nationally  by  Newhouse  Newspapers 


Total  Sunday  Circulation 


Bergen  Record 


Asbury  Park  Press 


Camden  Courier-Post 


Record/Press/Courier-Post  Combined 


E&P 


November  10, 1990 


Every  Saturday  since  1 884 


UPl’s  day  of  reckoning  draws  near 

Wire  Service  Guiid  to  vote  on  management’s  proposai  to  cut 
wages  by  35%  for  90  days;  rejection  couid  resuit  in  ciosure 


By  Debra  Gersh  I 

The  day  of  reckoning  is  at  hand  for 
United  Press  International,  as  voting 
members  of  the  Wire  Service  Guild 
cast  their  ballots  for  or  against  a  35% 
pay  cut  for  90  days,  without  which  the 
wire  service  will  liquidate  immedi¬ 
ately. 

There  is  no  guarantee,  however, 
that  these  pay  cuts  will  save  the  belea¬ 
guered  wire  service.  The  company 
says  it  is  seeking  these  concessions  to 
give  it  some  “breathing  space”  while 
it  seeks  a  buyer  for  either  the  service 
as  a  whole  or  its  various  parts. 

However,  union  leaders  say  the 
company  has  gone  to  the  well  once 
too  often  and  are  urging  eligible  WSG 
members  to  vote  against  the  proposal. 

In  addition,  UPI  clients  have  been 
asked  to  accept  a  voluntary  9% 
increase  in  assessments  for  Novem¬ 
ber,  December  and  January. 

Decisions  about  travel  for  stories  is 
being  made  on  a  case-by-case  basis.  It 
had  been  rumored  that  UPI  would  not 
send  a  representative  with  President 
Bush  on  his  upcoming  trip  abroad 
because  of  travel  expenses  owed  the 
White  House  for  previous  trips,  but  as 
E&P  went  to  press  UPI  was  planning 
to  have  someone  there. 

Sources  indicate  the  wire  service  is 
losing  $2.5  million  a  month. 

In  an  emergency  meeting  Friday, 
Nov.  2,  union  leaders  and  UPI  man¬ 
agement  met  for  eight  hours  in  discus¬ 
sions  WSG  president  Kevin  Keane 
described  as  “gloomy.” 

At  the  meeting,  UPI  told  the  union 
its  members  would  have  to  accept 
35%  pay  cuts  for  90  days  to  give  the 
destitute  wire  service  time  to  find  a 
buyer.  UPI  told  the  WSG  at  the  meet¬ 
ing  that  if  the  union  refused  a  vote, 
UPI  would  liquidate  through  a  Chap¬ 
ter  7  bankruptcy  proceeding  that 
Wednesday,  Nov.  7. 

Union  leaders  agreed  to  put  the 
proposal  before  those  union  members 
qualified  to  vote,  but  have  opposed  its 


acceptance. 

Guild  president  Keane  said  he  and 
WSG  secretary  Chris  Dahl  are  op¬ 
posed  to  the  proposal  because  it  is  too 
steep  and  UPI  offered  no  safeguards 
or  guarantees. 

“It  was  a  proposal  made  at  the 
point  of  a  gun,”  Keane  said,  adding 
that  UPI  offered  no  “Plan  B.” 

That  same  Friday,  the  pay  of  UPI 
non-union  employees  was  cut  35% 
across  the  board  and  the  company 
announced  it  no  longer  would  issue 
notice  or  severance  pay  to  fired  non¬ 
union  staffers. 

About  50  non-union  employees 
were  fired,  including  a  number  of  edi¬ 
torial  managers,  many  of  whom  were 
longtime  Unipressers.  Reportedly 
among  them  was  former  managing 
editor  Bill  Ferguson. 


begin  filing  for  Chapter  7  bankruptcy 
protection  Sunday,  Nov.  18. 

In  the  event  of  liquidation,  it 
seemed  likely  there  would  be  little,  if 
any,  recovery  for  severance  pay. 

The  internal  message  wire  at  UPI 
has  been  buzzing  with  items  pro  and 
con  concerning  the  proposal,  and  UPI 
executive  vice  president/editorial 
operations  Pieter  VanBennekom  has 
been  traveling  to  the  wire  service’s 
remaining  bureaus  campaigning  for 
“yes”  votes. 

Unipressers  campaigning  for  a 
“no”  vote,  however,  were  said  to  be 
contacting  their  colleagues  via  tele¬ 
phone,  rather  than  over  the  wire, 
because  they  see  the  issue  as  very 
personal. 

According  to  notes  sent  over  the 
message  wire  about  some  of  these 


in  addition,  UPI  clients  have  been  asked  to  accept  a 
voluntary  9%  increase  in  assessments  for  November, 
December  and  January. 


“We  were  very  disappointed  with 
the  way  the  company  treated  its  own 
managers,  too,”  Keane  added.  “You 
don’t  treat  people  that  way.” 

Although  the  WSG  represents 
about  300  UPI  employees,  only  those 
in  good  standing,  who  have  paid  their 
dues  in  full,  are  allowed  to  vote.  A 
number  of  editorial  staffers  affected 
by  the  union  have  resigned  from  the 
WSG  as  well.  Keane  declined  to  com¬ 
ment  on  how  many  Guild  members  at 
UPI  are  eligible  to  vote,  but  sources 
indicated  it  could  be  around  only  100. 

Ballots,  mailed  to  union  members 
Tuesday,  Nov.  6,  must  be  received  by 
the  WSG  by  Nov.  16,  which  coincides 
with  the  end  of  the  current  pay  cycle. 

If  the  WSG  rejects  the  proposal, 
UPI  is  expected  to  cease  operation  at 
midnight,  Saturday,  Nov.  17,  and 


staff  meetings,  VanBennekom  has 
said  there  is  no  alternative  to  a  “yes” 
vote  on  the  proposal.  A  “no”  vote 
would  lead  to  liquidation. 

“Our  only  chance  as  a  company  is 
for  an  investor  to  step  in,”  VanBen¬ 
nekom  reportedly  said. 

Although  rumors  circulated  about 
potential  investors,  and  VanBenne¬ 
kom  has  said  interest  has  been 
expressed  by  more  than  one  potential 
buyer,  no  concrete  information  about 
who  they  might  be  was  forthcoming. 

VanBennekom  did,  however,  tell 
staffers  “you’d  be  surprised”  at  who 
has  expressed  an  interest.  He  also 
noted  that  there  “is  enormous  value 
in  the  logo  .  .  .  and  that’s  what  [a 
buyer]  would  be  acquiring.” 

In  another  meeting,  VanBennekom 
(Continued  on  page  12) 
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reportedly  said,  “We  are  getting  close 
to  knowing  where  the  level  of  interest 
really  lies  .  .  .  The  inquiries  are  real. 
The  interest  is  absolutely  genuine. 
The  question  is,  do  these  folks,  are 
they  really  interested  in  taking  on  the 
risk  of  rioting  the  ship?” 

In  addition,  VanBennekom  told 
staffers  there  have  been  no  “instant 
cancellations”  from  UPI  clients, 
adding,  “Nobody  wants  to  put  the 
last  nail  in  the  coffin  of  UPI.” 

The  company  rejected  proposals  to 
involve  Guild  members  in  the  search 
for  a  buyer  because,  according  to 
VanBennekom,  “it  tends  to  make  the 
company  more  unsalable”  by  giving 
prospective  buyers  the  feeling  they 
have  “no  maneuvering  room.” 

VanBennekom  also  said  UPI 
rejected  a  WSG  proposal  for  a  short¬ 
ened  workweek  because  the  staff 
already  has  been  “severely  con¬ 
stricted”  by  the  recent  layoffs  and 
could  not  put  out  an  adequate  report 
with  a  shorter  workweek. 

When  asked  why  UPI  fired  most  of 
its  sales  staff,  VanBennekom  report¬ 
edly  replied  that  it  was  a  difficult  deci¬ 
sion,  but  “the  prospects  for  new  sales 
in  this  climate  is  unrealistic.” 

He  added,  “I  wish  I  could  say  this 
[pay  cut]  will  not  be  for  naught  .  .  . 
but  I  can’t.  It’s  the  only  thing  possible 
that  gives  us  a  shot  for  the  future.” 

Although  indications  were  that  the 
sale  of  Financial  News  Network  was 
“virtually  guaranteed,”  the  possibil¬ 
ity,  however  unlikely,  remained  that 
parent  company  Infotechnology  Inc. 
could  sell  FNN  and  UPI  as  a  package. 

Infotech  co-chief  executives  Alan 
J.  Hirschfield  and  Allan  R.  Tessler 
have  retained  the  investment  banking 
firm  of  Wetheim  Schroder  &  Co.  Inc. 
to  effect  the  sale  of  Infotech  proper¬ 
ties  such  as  FNN. 

Infotech  also  reported  that  internal 
audits  spurred  by  shareholder  law¬ 
suits  alleging  misrepresentation  of  the 
company’s  financial  position  and  by  a 
Securities  and  Exchange  Commission 
investigation  (E&P,  Oct.  20, 27;  Nov. 
3)  have  shown  only  one  instance  of 
misappropriation  of  funds:  some 
$795,000  “not  properly  authorized” 
but  allegedly  received  by  FNN’s  for¬ 
mer  chief  financial  officer  C.  Steven 
Bolen. 

Infotech  stock  continued  its 
decline,  falling  to  as  low  as  $1  a  share. 
FNN  stock  was  up  very  slightly,  fluc¬ 
tuating  at  around  $2.50  a  share  as 
E&P  went  to  press. 

Unipressers  in  various  bureaus,  as 
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IN  SOMEWHAT  HAPPIER  DAYS,  July  1988,  then  UPI  board  chairman  Earl 
Brian  (left)  shakes  hands  with  Wire  Service  Guild  president  Kevin  Keane  after 
both  signed  a  one-year  union  contract.  Bonding  the  handshake  was  then  UPI 
president  Paul  Steinle  (center). 

Steinie  left  UPI  earlier  this  year  and  Brian  was  recently  removed  from  his 
position  as  chairman  of  UPl's  parent  company.  Keane  is  leading  the  opposi¬ 
tion  to  UPI  management's  latest  proposal  that  Guild  members  take  a  35% 
wage  cut  for  three  months.  UPl's  management  has  gone  to  the  well  once  to 
often,  Keane  said. 


they  have  done  in  the  past,  wasted 
little  time  sending  their  comments 
about  the  latest  proposal  over  the 
internal  message  wire. 

Helen  Thomas  in  the  White  House 
urged  her  colleagues  to  “vote  to  give 
UPI  another  chance  to  survive.  I  have 
never  lost  faith  that  we  could  make  a 
comeback,  and  I  know  the  sacrifices 
everyone  is  being  asked  to  make  are 
very  tough.  But  I  also  know  that  none 
of  us  wants  news  agency  journalism 
to  be  a  monopoly  in  this  country.  I  am 
appealing  to  all  to  vote  to  keep  us  in 
business.  The  alternative  would  be  a 
tragedy.” 


bitterness  and  despair  at  the  situation, 
and  many  had  begun  investigating 
the  unemployment  benefits  in  their 
states. 

“Voting  to  save  UPI  at  the  expense 
of  our  paychecks  is  not  a  realistic 
proposition,”  messaged  one  Uni- 
presser  to  all.  “Those  of  you  who 
have  been  around  UPI  for  a  long  time 
should  know  that  it  already  has 
ceased  to  exist. 

“Ask  yourself  if  you  still  feel  like 
you  are  providing  clients  with  what 
they  need.  Are  you  proud  of  the  com¬ 
promises  you  are  forced  to  make 
daily? 


He  also  noted  that  there  “is  enormous  value  in  the 
logo . . .  and  that’s  what  [a  buyer]  would  be 
acquiring.” 

Not  all  staffers  were  as  ready  as 
Thomas  to  accept  the  wage  cut  pro¬ 
posal,  however,  as  one  sent  the  mes¬ 
sage,  “I,  too,  [am]  unwilling  to  use 
my  body  as  a  flotation  device  for  the 
Titanic.” 

Many  of  the  messages  —  espe¬ 
cially  from  veteran  Unipressers  who 
have  been  through  the  wire  service’s 
well-documented  trials  and  tribula¬ 
tions  —  expressed  anger,  frustration. 

“It  is  a  real  tragedy  to  have  owners 
who  try  to  lay  the  fate  of  a  once-great 
company  on  the  desks  of  those  who 
have  kept  it  going  all  these  difficult 
years.  UPI  exists  only  because  its 
owners  want  to  make  one  more  with¬ 
drawal  from  the  company  bank  by 
trying  to  dump  UPI  off  on  some  other 
owner. 

“Haven’t  we  had  enough?  UPI 
(Continued  on  page  42) 
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Internal  apprehension 

Economic  downturn  and  its  effect  on  the  editoriai  side  of  newspapers 
was  a  frequent  topic  of  conversation  at  the  recent  APME  convention 


By  M.L.Stein 

“I’ve  never  heard  so  much  gloom 
and  doom  at  an  APME  convention,” 
commented  one  editor. 

“It’s  the  dominant  topic.  We’re  all 
asking  how  bad  is  it  at  the  other  guy’s 
paper.” 

The  economic  downturn  and  its 
effect  on  the  editorial  side  of  the 
newspaper  was  a  frequent  subject  of 
informal  conversation  at  the  annual 
convention  of  the  Associated  Press 
Managing  Editors  in  Dallas  Oct.  30- 
Nov.  2. 

During  coffee  breaks  and  at  social 
events,  the  talk  often  turned  to  fewer 
pages,  declining  ad  revenue,  cutbacks 
in  travel  allowances,  hiring  freezes 
and  the  squeeze  on  budgeting  for 
1991. 

Because  of  the  economy,  the  con- 

“When  you  don’t  see  a 
lot  of  your  buddies  here, 
you  know  things  are  not 
good.” 

vention  attendance  of  378  registrants 
was  reported  by  the  organization  to 
be  the  lowest  in  more  than  10  years. 

E&P  interviews  with  several 
APME  members  revealed  that,  gener¬ 
ally,  newspapers  in  the  Northeast  and 
Midwest  are  hurting  the  worst  but  the 
slump  is  being  felt  across  the  country. 

“There  is  a  good  deal  of  apprehen¬ 
sion,”  said  Arizona  Republic  manag¬ 
ing  editor  John  Oppedahl.  “There’s  a 
big  concern  over  lower  ad  income  and 
retaining  readers.” 

He  said  the  Republic  so  far  has 
avoided  editorial  layoffs  but  noted 
that  budgeting  for  next  year  will  be 
“more  scrupulous”  than  for  1990. 

“Things  don’t  look  great,”  Oppe¬ 
dahl  commented. 

Tim  Kelly,  executive  editor  of  the 
Lexington  (Ky.)  Herald-Leader,  said 
that  his  impression  from  talking  to 
other  editors  at  the  Dallas  meeting  is 
that  most  newspapers  are  “hunkering 
down.” 

“When  you  don’t  see  a  lot  of  your 
buddies  here,  you  know  things  are  not 
good,”  he  added. 


Kelly  said  one  bright  spot  at  the 
Herald-Leader  is  that  a  price  hike  to 
5(V  for  single  copies  enabled  him  to 
fund  editorial  projects  that  otherwise 
would  not  have  been  possible. 

Some  editors  reported  that,  para¬ 
doxically,  the  drop  in  ad  revenue  has 
led  to  a  larger  news  hole. 

This  happened  at  the  New  London 
(Conn.)  Day,  according  to  its  editor 
and  publisher  Reid  MacCluggage.  He 
said  the  paper  ran  367  more  news 
pages  through  September  than  in  the 
same  period  last  year,  while  its  edito¬ 
rial  staff  was  being  cut  back  from  80  to 
60  persons  through  attrition  and 
selected  layoffs.  He  added,  however, 
that  the  news  side  had  been  over¬ 
staffed. 

“New  England  is  in  a  real  reces¬ 
sion,”  MacCluggage  observed. 

“For  us,  linage  is  off  16%-17%  this 
year,  and  I  expect  more  of  the  same 
business  climate  in  1991.” 

Tom  Marquardt,  managing  editor 
of  the  Annapolis,  Md.,  Capital,  also 
acknowledged  hearing  a  lot  of 
depressing  chatter  at  the  meeting  but 
he  remained  relatively  upbeat. 

“All  this  gloom  talk  could  lead  to  a 
self-fulfilling  prophecy,”  he  said. 
“The  industry  is  sick  but  we’re 
simply  going  through  a  cycle.” 

Marquardt,  too,  said  he  is  stretch¬ 
ing  the  news  hole,  adding,  “Local 
news  will  be  the  future  of  newspapers, 
which  will  be  around  for  a  long  time.” 

He  said  the  Capital  has  initiated  a 
hiring  freeze  without  layoffs. 

“I’m  amazed  at  the  amount  of 
gloom-and-doom  conversation  I’ve 
heard  here,”  said  Tom  Mitchell,  man¬ 
aging  editor  of  the  Las  Vegas  Review- 
Journal. 

Mitchell,  however,  indicated  that 
his  newspaper  was  faring  better  than 
most  because  of  the  city’s  hotel 
building  boom  and  population 
growth. 

Still,  he  noted,  the  Review-Journal 
is  delaying  the  filling  of  positions 
while  it  “evaluates  the  situation.” 

“We’re  improving  circulation 
while  trying  to  cut  costs,”  Mitchell 
stated.  “It’s  tough  to  try  to  strike  the 
right  balance  in  budgeting.” 

In  Muncie,  Ind.,  conditions  are 
quite  different  from  those  in  Las 
Vegas. 


Editor  Brian  Walker  of  the  Muncie 
Evening  Press  said  the  nation’s  “Mid¬ 
dletown”  has  seen  its  population  drop 
30,0(X)  in  recent  years,  along  with  the 
disappearence  of  a  big  chunk  of  the 
city’s  industry. 

“We’ve  had  a  significant  linage  and 
circulation  loss,”  he  went  on.  The 
paper  also  hiked  its  single-copy  price 
from  250  to  350  and  sliced  off  three 
editorial  positions,  a  one-seventh 
reduction  in  staff,  Walker  said. 

Walker  believes  in  the  long-term 
existence  of  newspapers,  pointing  out 
that  “We  are  offering  what  no  other 
medium  is  offering  but  we’ll  have  to 
change  to  retain  our  audience.” 

Metro  newspapers  also  are  feeling 
the  pinch,  although  location  accounts 
for  differences,  the  interviews 
revealed. 

“The  perception  is  not 
that  newspapers  are 
going  bankrupt  but 
there  is  less  profit  than 
in  previous  years.” 

“There  is  some  apprehension  as  to 
where  the  economy  is  going  and  what 
it  means  to  the  newsroom,”  Cincin¬ 
nati  Enquirer  managing  editor  Tom 
Dunning  remarked.  “The  recession 
appears  to  be  very  regional.” 

Dunning  said  he  does  not  expect 
the  business  climate  to  improve  soon, 
which  means  “our  hiring  practice  will 
be  conservative  next  year.  People  are 
waiting  to  see  what  will  happen. 
We’re  delaying  implementation  of  our 
’91  budget  to  see  how  hard  the  eco¬ 
nomy  will  hit  us.” 

Bill  Hilliard,  editor  of  the  Portland 
Oregonian,  rated  his  paper  “fairly 
healthy”  with  no  cutbacks  in  sight. 
“The  impression  I  get,  however,  is 
that  economic  conditions  on  the  East 
Coast  and  Midwest  are  making  their 
way  to  the  West  Coast.  We’re  hoping 
to  avoid  the  storm.” 

Although  California  newspapers, 
as  a  whole,  appear  to  be  enjoying 
better  times  than  their  Eastern  coun¬ 
terparts,  they  are,  nevertheless,  not 
(Continued  on  page  43) 
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Daily  News  shifts  strategy 

Publisher  jumps  into  the  fray  as  strike  enters  its  third  week; 
unions  continue  to  hold  rallies  and  impede  distribution 


By  George  Garneau 

In  a  strategic  about-face.  New  York 
Daily  News  publisher  James  Hoge 
has  jumped  into  the  fray  more  than  a 
week  after  nine  of  10  unions  struck 
the  newspaper. 

After  keeping  a  low  profile  for 
months  as  the  News’  owners,  Tribune 
Co.  of  Chicago,  prepared  for  a  strike, 
Hoge  has  started  writing  letters  to 
“concerned”  New  Yorkers,  meeting 
with  the  mayor  and  writing  an  open 
letter  in  a  full-page  ad  in  the  New  York 
Times,  while  the  News  has  started  a 
radio  campaign  to  win  public  support. 

Meanwhile,  the  unions  have  con¬ 
tinued  to  stage  rallies  in  front  of  the 
Daily  News  building  on  42nd  Street. 
They  enlisted  the  moral  support  of 
presidential  aspirant  Jesse  Jackson 
and  the  financial  support  of  other 
unions.  On  Nov.  5,  striking  unions 
announced  that  500  unions  from  the 
New  York  City  Central  Labor  Coun¬ 
cil  were  contributing  $2  million  to  the 
campaign  against  the  News. 

Unionized  hospital  workers,  team¬ 
sters,  teachers,  auto  workers,  barten¬ 
ders  and  communications  workers 
will  have  $1  a  week  deducted  from 
their  pay  to  fund  the  strike,  said 
George  McDonald,  head  of  the  union 
umbrella  group,  the  Allied  Printing 
Trades  Council. 

Both  sides  were  digging  in  for  what 
could  be  a  long  strike. 

It  began  Oct.  25  over  an  order  for  an 
worker  on  light  duty  to  stand  up.  A 
group  of  drivers  walked  out  and  were 
immediately  replaced.  A  strike  was 
declared  by  nine  unions  representing 
2,400  workers.  There  have  been 
dozens  of  strikers  arrested  in  inci¬ 
dents  of  violence  against  the  com¬ 
pany.  Replacement  workers  have 
been  attacked,  scores  of  trucks  and 
newsstands  damaged. 

The  News  has  offered  rewards  of 
$500  to  $5,000  for  information  leading 
to  conviction  for  acts  against  the 
News.  It  has  also  paid  for  damages 
incurred  by  some  newsstands. 

In  a  full  page  ad  in  the  Times,  Hoge 
blamed  “an  orchestrated  campaign  of 
violence,  vandalism  ad  intimidation” 
against  News  personnel  and  trucks 
and  said  “bullying  and  crimimal 
actions”  targeted  newsdealers  also. 


Employees  were  beaten  with  pipes, 
eight  trucks  were  burned,  92  were 
disabled,  papers  have  been  stolen  and 
newsstand  threatened  and  attacked, 
Hoge  said. 

He  urged  the  unions  “to  call  off  the 
thugs,”  pay  for  damages  and  restore 
order  and  said,  “Perhaps  then  the 
collective  bargaining  process  can  be 
successful.” 

Newsstand  operators  asked  city 
police  and  prosecutors  for  protection 
from  “a  widespread  campaign”  of 
threats,  intimidation  and  violence  by 
strikers. 

Union  leaders  have  publicly 
renounced  violence. 

In  an  effort  to  pressure  the  News  to 
the  bargaining  table,  the  unions  had 
targeted  advertisers,  asking  them  to 
boycott  the  paper. 

At  press  time,  the  unions  were 
handing  out  leaflets  in  front  of  News 
advertisers  such  as  Alexanders 
department  store,  which  had  kept 
advertising,  urging  shoppers  not  to 
shop  there. 


rej')Cted  the  issue  of  race  as  “bait,” 
telling  the  rally,  “When  they  lock  you 
out,  close  the  doors  and  pull  the 
blinds,  you  can’t  use  color  for  a 
crutch.” 

He  told  rallying  strikers  the  issue 
was  economic  justice. 

The  unions  have  announced  a  satu¬ 
ration  radio  and  television  campaign 
aimed  at  convincing  New  Yorkers 
“that  buying  the  scab  version  of  the 
News  helps  to  destroy  the  jobs  and 
lives”  of  its  workers  and  their  families. 
Allied’s  McDonald  said. 

The  News  has  succeeded  in  getting 
a  paper  printed  —  with  the  help  of  man¬ 
agers,  Newspaper  Guild  members 
who  crossed  picket  lines  and  journal¬ 
ists  from  other  Tribune  Co.  papers  — 
but  it  has  failed  to  a  large  extent  to  get 
the  paper  to  readers. 

In  many  cases,  papers  are  dumped 
in  parking  lots,  picked  up  by  strikers 
or  newsstands  refuse  or  are  afraid  to 
sell  them. 

Surveys  by  the  unions  found  less 
than  20%  of  10,000  newsdealers  were 


Unionized  hospitai  workers,  teamsters,  teachers, 
auto  workers,  bartenders  and  communications 
workers  wiii  have  $1  a  week  deducted  from  their  pay 
to  fund  the  strike  .  .  . 


Surveys  by  the  unions  found  adver¬ 
tising  down  sharply.  On  Election 
Day,  Nov.  6,  the  Guild  said  display 
ads  normally  numbering  200  were 
only  39. 

The  News  has  continued  to  con¬ 
tend  no  major  advertisers  had  pulled 
out. 

Union  leaders  throughout  the  city 
also  pledged  to  ask  their  members  to 
boycott  the  paper  and  to  ask  news¬ 
stands  not  to  carry  it. 

Hoge  issued  a  statement  saying  it 
was  “inconceivable”  of  civil  rights 
leader  Jackson  to  “endorse  and  align 
himself  with  six  lily-white  craft 
unions”  whose  membership  was 
“strictly  closed”  to  women  and 
minorities  because  the  unions  con¬ 
trolled  hiring. 

Jackson,  after  meeting  with  Hoge, 


getting  the  paper  and  fewer  were  sell¬ 
ing  it. 

The  News  stopped  supplying  num¬ 
bers  of  papers  it  had  printed  and  deliv¬ 
ered  after  its  claims  were  challenged. 

In  response  to  continuing  distribu¬ 
tion  problems,  the  News  on  Nov.  2 
began  giving  papers  away,  starting 
with  200,000  copies. 

Hoge  told  New  York  Mayor  David  I 
Dinkins  in  a  letter:  “It  appears  that  an 
internal  struggle  within  the  drivers 
union  triggered  the  walkout”  in  which 
an  an  out-of-power  faction  “manipu- 
I  lated  a  minor  incident  to  precipitate  a 
strike  by  2,400  union  workers.” 

;  The  feud  was  between  former  driv- 
1  ers  union  president  Douglas 
LaChance  and  current  president 
Michael  Alvino,  he  said,  defending 
,  the  order  that  caused  a  strike,  for  a 
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worker  to  stand  up,  as  “legitimate 
and  meant  to  correct  inadequate  per¬ 
formance.” 

“We  asked  union  officials  at  the 
plant  to  get  the  drivers  back  on  the 
job.  They  said  no,  and  the  Daily  News 
had  to  bus  in  replacements  to  keep  its 
business  operating,”  Hoge  said  in  his 
first  public  statement  on  the  cause  of 
the  strike. 

The  unions  have  offered  to  return 
to  work  and  arbitrate  the  incident  if  all 
workers  were  rehired. 

Hoge  refused  an  offer  for  Mayor 
Dinkins  to  create  a  three  member 
mediation  panel. 

After  meeting  with  Dinkins,  Hoge 
said,  “This  terrorism  by  union  mem¬ 
bers  must  stop,”  and  all  violence 
against  the  paper  must  end  before  he 
considers  solutions  to  the  strike. 

Offer  to  buy 

In  other  action.  Union  adviser 
Theodore  Kheel  offered  to  buy  the 
News  as  part  of  a  possible  joint  oper¬ 
ating  agreement  with  the  New  York 


Post. 

The  offer  was  immediately 
rejected.  The  Tribune  Co.  said  the 
News  was  not  for  sale  and  planned  to 
continue  publishing. 

Kheel  told  Tribune  Co.  president 
Charles  Brumback  that  backers  were 
ready  to  acquire  the  paper  on  “fair 
and  equitable  terms.” 

He  did  not  name  the  financiers  or 
disclose  a  price,  but  said  the  deal  was 
based  on  signing  union  contracts. 

Post  publisher  Peter  Kalikow  said 
he  was  “open”  to  such  a  proposal  if  it 
would  assure  the  future  of  the  falter¬ 
ing  paper,  whose  employees  recently 
agreed  to  25%  pay  cuts  and  shorter 
work  weeks. 

A  move  by  News  editor  Jim  Willse 
to  recruit  minority  journalists  was 
first  accepted  and  then  rebuffed  by 
the  National  Association  of  Black 
Journalists. 

NABJ  president  Thomas  Morgan 
had  agreed  to  sell  the  News  for  $400  a 
mailing  list  of  its  members.  But  after 


outraged  reaction  from  striking  black 
journalists,  Morgan,  a  New  York 
Times  reporter  and  Guild  member, 
backed  down. 

“There  was  a  perception  that  this 
was  seen  as  furthering  management’s 
position,”  he  said.  “That  was  never 
our  intention.  We  still  feel  our  mem¬ 
bers  have  the  right  to  make  up  their 
minds  about  this  issue.” 

“It  is  a  violation  of  the  very  essence 
of  unions  for  a  union  member  to  help 
in  any  way  for  management  to  recruit 
scabs  during  a  strike.  I  never  heard  of 
this  is  my  life,”  said  Joan  Shepard, 
a  striking  editor  and  one  of  several 
black  plaintiffs  who  won  $3.5  million 
in  a  federal  discrimination  suit  against 
the  News  in  1987. 

“It  was  absolutely  vile,”  said  the 
NABJ  member.  “Not  only  was  he 
helping  to  recruit  scabs,  he  was  help¬ 
ing  to  recruit  scabs  to  replace  some  of 
the  NABJ  members  walking  the 
line.” 

(Continued  on  page  40) 


Copies  of  the  New  York  Daily  News  are  tough  to  find 

Management  insists  the  newspaper  has  widespread  distribution 


By  Ann  Marie  Kerwin 

The  spokeswoman  for  the  New 
York  Daily  News  has  been  telling 
advertisers  and  readers  ever  since  the 
strike  ’  ;gan  that  the  newspaper  is 
printing  nearly  to  pre-strike  circula¬ 
tion  levels  and  that  those  newspapers 
are  getting  into  the  readers’  hands. 

This  claim  has  been  hard  to  sub¬ 
stantiate  both  in  New  York  and  New 
Jersey,  however,  and  Daily  News 
management  has  declined  to  discuss 
its  distribution  plans. 

Sporadic  deliveries  of  newspapers 
have  been  made  to  some  stores  in 
suburban  northern  New  Jersey, 
reportedly  by  Daily  News  replace¬ 
ment  drivers  but,  according  to  one 
newspaper  distributing  company 
exec  in  New  Jersey,  none  of  the  New 
Jersey  distribution  companies  are 
delivering  the  Daily  News  while  the 
strike  is  on. 

Most  New  York  City  distributors 
said  they  would  wait  until  after  the 
strike  was  over  before  picking  up  the 
Daily  News  again. 

“The  pressure  has  to  die  down,  it’s 
too  crazy  to  get  involved  with  right 
now,”  said  Roy  Newman  of  Mitch¬ 
ell’s,  one  of  the  largest  newspaper 
distributors  in  Manhattan. 

Meanwhile,  ad  agency  executives 
remained  skeptical  of  the  distribution 
claims. 


New  York  Daily  News  strikers  protest 
outside  the  Doily  News  building  by 
burning  copies  of  the  newspaper. 

Auociotvd  Press  photo 

“I  don’t  want  to  penalize  the  paper, 
but  I  want  to  make  sure  it’s  being 
distributed.  I  have  a  lot  of  trouble 
with  the  circulation  figures.  I  look 
around  the  market  and  1  have  trouble 
getting  the  papers,”  said  John  Meskil, 
executive  vice  president  of  media  and 
administration  of  Warwick  Advertis¬ 
ing. 

Meskil  said  that  it  was  a  “probabil¬ 


ity”  that  he  would  have  to  turn  to 
other  newspapers  for  his  ad  clients 
unless  something  happens  to  settle 
the  strike. 

Another  senior  vice  president  of 
media  at  a  New  York-based  advertis¬ 
ing  agency,  said  he  believed  only  10% 
or  15%  of  the  newspapers  were  actu¬ 
ally  being  sold. 

“I  am  very  doubtful  of  the  circula¬ 
tion  figures,  especially  because  of 
their  inability  to  provide  verification 
and  the  liklihood  that  they  are  not 
getting  delivered,”  he  said. 

He  also  said  that  clients  “can’t  rea¬ 
sonably  expect  a  return  on  their 
advertising  investment.  You  don’t 
know  where  it  is  being  delivered,  and 
[the  newspaper]  may  be  going  to  areas 
that  the  client  was  willing  to  pay  for 
because  he  was  getting  other  areas. 
But  there  is  no  guarantee  now  that  he 
is  getting  the  areas  he  wants.” 

Reports  over  the  past  weekend, 
confirmed  by  the  Daily  News,  were 
that  some  copies  of  the  newspaper 
were  being  handed  out  for  free. 

An  attempt  to  buy  the  Daily  News 
at  several  Manhattan  newsstands 
over  the  Nov.  3-4  weekend  were 
futile.  Upper  East  and  West  Side 
newsstands  said  they  had  not  had  any 
delivered  all  week.  On  Nov.  3,  Green¬ 
wich  Village  newsstands  surveyed 
(Continued  on  page  42) 
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ADVERTISING 


Taking  a  more  active  role 

Primis  urges  publisher  support  of  the  new  team-oriented 
concept  to  selling  national  advertisers  on  newspapers 


By  Ann  Marie  Kenvin 

There  has  been  a  growing  desire 
among  newspaper  ad  executives  to 
take  a  more  active  role  in  selling 
national  advertisers  on  the  merits  of 
newspapers  as  an  ad  vehicle. 

The  goal  is  a  new  service-oriented 
approach  that  can  be  accomplished 
via  the  recently  established  Newspa¬ 
per  National  Network. 

As  a  megaphone  for  the  industry, 
the  Newspaper  Advertising  Bureau 
can  only  speak  in  general  terms  about 
newspapers,  said  Lance  Primis, 
president  of  the  New  York  Times  and 
head  of  the  Future  of  Advertising’s 
Sales  Structure  Task  Force. 

“I  believe  the  Bureau  has  to  move 
more  aggressively,  with  the  help  of 
the  newspapers,  into  one-on-one 
direct  selling  in  balance  with  the 
industry  presentations.” 

Primis  recently  spoke  with  E&P 
about  the  necessity  of  institutionaliz¬ 
ing  this  new  industrywide  effort  by 
incorporating  it  into  the  Ad  Bureau 
structure  and  why  this  new  approach 
to  selling  national  advertising  works. 

“The  first  most  significant  change 
in  attitude  is  the  willingness  of  news¬ 
papers  to  come  together  for  the  bene¬ 
fit  of  the  industry,”  Primis  said. 
“There’s  a  desire  to  want  to  partici¬ 
pate.  There’s  a  sense  that  together  we 
can  get  a  lot  more  done  than  the 
Bureau  can  on  its  own. 


“I  am  fairly  confident  that  what  we 
are  suggesting  the  Bureau  will  under¬ 
take  seriously  and  find  a  way  to  incor¬ 
porate  with  the  other  things  it  needs  to 
balance  a  more  institutionalized  ap¬ 
proach  to  national  advertising  sales.” 

Primis  said  while  the  Ad  Bureau 
will  help  execute  this  new  effort,  a  lot 
will  depend  on  the  support  given  by 
individual  newspaper  publishers.  The 
new  direction  will  succeed  only  if 
newsnapers  get  behind  it,  he  said. 

“I  ihink  in  the  case  of  national 
advertising  .  .  .  it’s  pretty  clear  that 
newspapers  are  going  to  have  to  find  a 


Lance  Primis 


way  to  become  partners  with  each 
other  if  they  are  going  to  serve  up 
either  a  new  attitude,  a  new  product,  a 
new  medium  for  national  advertisers 
to  buy,”  Primis  said. 

The  Sales  Structure  Task  Force  has 
worked  to  develop  a  process  of  selling 
national  advertisers  on  newspapers. 
Its  team  selling  approach  was  found 
to  be  successful  enough  to  warrant 
recommending  incorporating  it  into 
the  Ad  Bureau’s  structure  as  the 
Newspaper  National  Network.  That 
aspect  was  agreed  upon  at  the  Octo¬ 


ber  Ad  Bureau  board  meeting. 

A  National  Newspaper  Network 
management  committee  will  be 
established  to  oversee  and  steer  the 
new  selling  program  via  the  Ad 
Bureau,  but  actual  details  of  how  it 
will  be  implemented  into  the  Ad 
Bureau  structure  have  not  been 
decided  on. 

“The  recommendation  is  to  some¬ 
how  fit  it  into  the  hierarchy  of  what 
the  Bureau  is  doing  at  the  moment,” 
Primis  said.  “The  management  com¬ 
mittee  would  be  a  segment  of  the 
Bureau’s  board  of  director’s  func¬ 


tions  as  a  committee  to  deal  with 
national  advertising.” 

This  steering  committee  will 
include  advertising  executives  from 
the  top  five  publishers  of  national 
advertising,  the  New  York  Times, 
Boston  Globe,  Los  Angeles  Times, 
Chicago  Tribune  and  Washington 
Post,  advertising  executives  from 
rotating  participating  newspapers, 
the  Ad  Bureau  president  and  the 
president  of  the  Newspaper  Adver¬ 
tising  Sales  Association. 

At  the  moment,  the  participating 
newspapers  in  the  National  Newspa¬ 
per  Network  are  the  San  Francisco 
Chroniclel Examiner,  Atlanta  Journal 
&  Constitution,  Philadelphia 
Inquirer,  and  the  Minneapolis-St. 
Paul  Star  Tribune. 

The  rotating  newspapers  would  be 
selected  on  the  basis  of  proximity  to 
targeted  accounts. 

The  team  selling  concept  would 
pair  a  newspaper  advertising  execu¬ 
tive,  knowledgeable  about  a  particu¬ 
lar  category  and  specific  accounts, 
with  an  Ad  Bureau  salesperson,  and 
assign  them  to  call  on  potential 
accounts  in  specific  categories:  auto¬ 
motive,  cereals,  credit  cards,  beer, 
computers,  express  delivery,  fast 
food,  soft  drinks,  insurance,  tobacco, 
over-the-counter  drugs,  and  soaps 
and  detergents. 

Team  selling  was  tested  by  the 
Sales  Structure  Task  Force  with  the 
same  major  categories  of  targeted 
national  advertisers  that  the  network 
will  concentrate  on. 

“We  wanted  to  test  whether  dedi¬ 
cating  people  to  single  categories  in 
which  they  could  specialize  would 
pay  off,”  Primis  said.  “We  also 
wanted  to  test  whether  doing  a  mar¬ 
keting  plan  about  the  industry  that 
would  reveal  key  concerns  for  that 
category  —  who  the  major  players 
were,  who  the  competition  is,  what 
pressures  existed,  who  the  audience 
was  —  whether  that  would  work.” 

So  far,  the  process  has  generated 
$31,000,000  in  new  advertising  busi¬ 
ness  nationwide. 

“The  most  significant  procedural 
change  is  that  the  advertiser  identified 
the  audience,  the  markets  that  were 
important  to  them,  the  profile  of  their 
potential  targets,”  Primis  said. 


“There’s  a  sense  that  together  we  can  get  a  lot 
more  done  than  the  Bureau  can  on  Its  own.’’ 
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The  sales  calls  do  not  involve  actual 
space  selling  for  individual  newspa¬ 
pers,  but  concentrate  on  helping 
potential  advertisers  solve  marketing 
problems  and  showing  them  how  they 
can  use  newspapers  easily  and  cre¬ 
atively. 

“Hopefully,  the  word  is  getting  out 
to  advertisers  and  agencies  that  news¬ 
papers  are  different,”  Primis  said. 
“That  it’s  not  rhetoric.  Newspapers 
can  do  what  they  say.  Please  think  of 
us  differently.  We’re  not  just  a  pro¬ 
motional  vehicle,  not  just  the  same 
old,  stuffy,  slow-moving  characters. 
We’re  not  going  to  deal  the  same  old 
way.  We’re  going  to  make  it  easier  for 
advertisers  to  buy  newspapers.” 

Primis  said  much  of  the  new  busi¬ 
ness  being  realized  for  the  newspaper 
industry  under  the  testing  of  the  pro¬ 
gram  helped  some  of  the  smaller  and 
medium-sized  market  newspapers. 

“In  terms  of  national  advertising, 
the  big  papers  recognize  that  the 
industry  will  get  better  if  we  spend 
some  of  our  own  energy  and  involve¬ 
ment,”  Primis  said. 

He  said  during  the  testing  phase  of 
the  program,  individual  newspapers 
paid  for  the  costs  of  their  advertising 
executive’s  involvement  in  the  team¬ 
selling  projects  and  will  continue  to 
do  so  once  the  plan  is  incorporated 
into  the  Ad  Bureau  structure.  Mem¬ 
bers  of  the  management  steering  com¬ 
mittee  would  also  serve  as  volun¬ 
teers. 

Smaller  newspaper  markets,  46 
under  25,000  circulation  and  100 
under  50,000  circulation,  have 
already  benefited  from  the  efforts  of 
the  team  selling.  Primis  said  that  this 
belies  the  popular  notion  that  only  the 
top  25  markets  will  get  national  adver¬ 
tising  dollars. 

“There  are  no  national  programs 
anymore,  they’re  all  regional  and 
demographics,  geographies,  distribu¬ 
tion  or  the  uncertainty  of  a  region’s 
economics  are  driving  them.  We 
couldn’t  sell  Federal  Express  on  a 
market  they  weren’t  ready  to  move 
into.  That’s  a  major  change,”  he  said. 
“This  group  needs  to  be  responsive  to 
what  the  advertiser  wants  and  try  to 
see  it  executed.” 

“A  question  I’ve  been  asked  a  lot 
[by  newspapers]  is,  ‘When. do  I  get 
some  of  this?’  My  answer  is,  when  the 
advertiser  decides  that  is  what  he 
wants.  So  be  ready.  Have  your  gun 
and  helmet  in  the  closet  so  when  the 
phone  rings,  we  can  get  you  to  partici¬ 
pate.” 

Part  of  the  NNN’s  plan  is  to  pro¬ 
vide  a  videotape  and  training  program 
for  newspaper  publishers  and  adver¬ 
tisers  and  agencies. 

“I’m  not  at  all  deterred  by  the  fact 
that  the  economy  is  dealing  us  a  lousy 


blow.  I  mean,  the  concept  is  right.  By 
its  nature,  it  will  be  more  difficult  than 
it  would  be  if  people  were  freer  to 
spend  more  money,  but  in  this  envi¬ 
ronment  we  have  been  successful. 
Some  argue  that  you  have  to  work 
harder  when  times  are  tougher. 

“The  advertisers  are  telling  us  it’s 
right,  and  the  agencies  are  telling  us 
that  they  want  us  to  go  create  new 
opportunities  for  them.” 

Without  all  of  the  standardization 
work  done  in  the  ’70s,  the  NNN  could 
not  have  come  about,  Primis  said. 
Because  the  NNN  takes  advantage  of 
all  the  work  done  by  predecessors, 
like  the  one  order/one  bill,  reproduc¬ 
tive  proofs,  the  four-color  network. 
These  things  are  in  place  so  that  a  new 
marketing-driven  group  can  progress. 

“This  is  real  progress.  This  isn’t 
writing  a  report  and  hoping  it  helps 
someone’s  business.  This  is  doing  it,” 
he  said.  “We  found  we  can  gain  coop¬ 
eration  nationally,  regionally  and 
locally  for  the  betterment  of  the  busi¬ 
ness.  1  think  that’s  a  big  help  and  that 
is  another  sign  to  agencies  and  adver¬ 
tisers  that  we  are  operating  differ¬ 
ently.” 

Primis  sees  this  as  being  no  threat 
to  the  newspaper  sales  representative 
firms  and  that  each  newspaper  will 
make  arrangements  accordingly.  Repre¬ 
sentative  firms  will  experience 
“nothing  different  than  the  industry’s 
other  experiences  in  the  past,”  he 
said. 

Some  newspaper  rep  firm  execu¬ 
tives  are  expected  to  serve  on  the 
steering  committee. 

“It  has  always  been  a  coordinated 
effort  and  part  of  the  talent  pool  from 
which  we  select  has  been  rep  firms,” 
Primis  said.  “They  have  been  extreme¬ 
ly  helpful  in  who  they  know  and  what 
they  know,  and  are  enormously  help¬ 
ful  in  the  execution  of  the  programs.” 

Rating  lowered  on 
Dow  Jones  debt 

Dow  Jones  &  Co.  had  its  rating 
lowered  a  notch  on  $200  million  worth 
of  long-term  debt. 

Moody’s  Investors  Service  Inc. 
cited  lower  ad  revenue  at  Dow  Jones’ 
Wall  Street  Journal  and  other  publi¬ 
cations  plus  decreased  revenue  from 
its  electronic  financial  information 
services. 

Moody’s  lowered  the  rating  to  Aa3, 
from  Aa2. 

“It  has  no  impact  on  our  short-term 
debt  rating,  thus  our  cost  of  borrow¬ 
ing  is  not  affected,”  said  Dow  Jones 
spokesman  James  Ambrosio. 

Earlier  in  October  Dow  Jones 
announced  a  plan  to  freeze  depart¬ 
mental  budgets  next  year. 


ANA  selects 
board  members 

Philip  Guarascio,  executive  direc¬ 
tor  of  advertising  and  corporate  mar¬ 
keting  for  General  Motors  Corp.,  was 
elected  chairman  and  L.  Ross  Love, 
vice  president/advertising  for  the 
Proctor  &  Gamble  Co.,  was  elected 
vice  chairman  of  the  Association  of 
National  Advertisers  board  of  direc¬ 
tors  during  the  group’s  annual  confer¬ 
ence. 

Elected  to  three-year  terms  as 
directors  for  the  first  time  were: 
Richard  Costello,  manager/corporate 
marketing  communications.  General 
Electric  Co.;  Charles  B.  Fruit,  vice 
president/corporate  media  and  sports 
marketing,  Anheuser-Busch  Inc.; 
John  L.  Moorhead,  vice  president/ 
marketing  services-public  affairs, 
Pepsi-Cola  Co.;  John  O’C.  Nugent, 
senior  vice  president,  Unilever  U.S. 
Inc.;  and  Janet  L.  Soderstrom,  vice 
president/advertising  and  marketing 
communications.  Visa  U.S. A.  In 
addition,  four  board  members  were 
re-elected. 


Literacy  program 

The  Gwinnett  (Ga.)  Daily  News  will 
launch  a  major  program  in  Gwinnett 
County  to  promote  reading  and  liter¬ 
acy. 

The  program,  part  of  the  national 
Reading  Is  Fundamental  program, 
will  be  constructed  to  meet  the  spe¬ 
cific  literacy  needs  of  Gwinnett 
County.  A  Daily  News  task  force  will 
work  closely  with  local  education 
leaders  to  shape  the  program  and 
funds  to  assist  the  program  will  be 
provided  by  the  New  York  Times 
Company,  owner  of  the  Daily  News. 

The  announcement  of  the  program 
was  made  by  Arthur  Ochs  Sulzber¬ 
ger,  publisher  of  the  New  York  Times, 
at  the  dedication  ceremony  of  the 
Daily  News’s  new  $40  million  office 
and  color  printing  facility. 


Primers  make  debut 

The  Pioneer  Press  of  Saint  Paul, 
Minn.,  has  published  five  full-page, 
full-color  “primers”  on  the  Persian 
Gulf  crisis. 

Each  contained  informational 
graphics,  photos  and  text  in  an  easy- 
to-understand  format  that  explained 
the  crisis,  and  where  to  find  more 
information. 

Ken  Doctor,  associate  editor  for 
features,  said  future  primers  will  be 
planned  as  the  news  demands. 
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AP  reports  to  its  member  editors 

More  investigative  stories  and  speciai  projects  promised; 
meeting  newspaper  needs  during  the  recession  becomes  a  priority 


By  M.L.  Stein 

The  Associated  Press  will  put 
greater  emphasis  on  aggressiveness, 
creativity  and  innovation,  which 
translates  into  more  investigative  sto¬ 
ries  and  special  projects,  its  execu¬ 
tives  told  an  editors'  meeting  in  Dal¬ 
las. 

Members  of  the  Associated  Press 
Managing  Editors  (APME)  got  this 
word  from  AP  president  and  general 
manager  Louis  D.  Boccardi  and  vice 
president  and  executive  editor  Wil¬ 
liam  E.  Aheam. 

The  plans  will  go  forward  despite 
what  Boccardi  termed  an  “economic 
challenge  posed  by  one  of  the  tough¬ 
est  seasons  in  memory,  the  journalis¬ 
tic  challenge  posed  by  the  fight  for 
readership,  and  the  technological 
challenge  raised  by  the  need  for  us  to 
find  better  ways  to  produce  a  better 
AP  report  and  you  to  produce  better 
newspapers.” 

They  spoke  at  the  annual  APME 
convention  Oct.  30-Nov.  2. 

Aheam  said  the  stress  on  innova¬ 
tion  and  creativity  will  be  revealed  in 
“how  we  write  feature  copy  and  in 
how  we  package  news. 

“Innovation  and  creativity  don’t 
just  happen,”  he  continued.  “They 
have  to  be  wanted.  They  have  to  be 
encouraged. 

“They  have  to  be  talked  about,  and 
they  will  be.” 


Louis  Boccardi 


Cappon  has  been  giving  writing 
workshops  for  member  newspapers 
and  AP  bureaus  throughout  the  coun¬ 
try  for  more  than  a  decade.  He  now 
works  full  time  at  the  project,  aided 
by  Paula  LaRocque,  assistant  man¬ 
aging  editor  of  the  Dallas  Morning 
News,  and  Jim  Hays,  a  journalism 
professor  and  former  newspaperman. 

Boccardi  reported  that  AP  now  has 
a  record  1,500  member  newspapers. 

“We  have  tried  very  hard  to  show 


“I  didn’t  know  when  we  drew  the  1990  budget  that 
we’d  be  dealing  with  $5-a~minute  phone  calls  from 
Saudi  Arabia.” 


In  addition,  AP’s  writing  and  edit¬ 
ing  improvement  campaign  directed 
by  general  news  editor  Jack  Cappon 
will  be  broadened  and  intensified, 
according  to  Aheam. 

“The  critiques  of  state  news 
reports  with  special  emphasis  on 
improving  reporting,  writing  and 
editing  of  state  legislative  copy  will 
continue,”  he  went  on.  “We  need 
shorter,  brighter  leads,  and  particular 
emphasis  will  be  placed  on  putting 
news  into  context  whenever  possible, 
especially  on  Washington  and  foreign 
copy.” 


you  in  these  last  few  years  that  an  AP 
that  served  90-plus  percent  of  the 
nation’s  newspapers  could  be  respon¬ 
sible,  aggressive  and  innovative,”  he 
continued.  “Whether  we  have  suc¬ 
ceeded  is,  of  course,  a  judgment  for 
you  to  make  and  not  really  for  me  to 
claim,  but  that  has  been,  and  will  be, 
the  enduring  goal  of  the  AP.” 

Boccardi  noted  that  a  general 
assessment  increase  of  3.9%  was 
approved  by  the  AP  board  for  next 
year.  He  said,  however,  the  hike  will 
account  for  only  31^  of  each  dollar  of 
increased  1991  AP  expense.  The  other 


690,  he  added,  “will  come  from 
sources  other  than  the  basic  assess¬ 
ment  increase.” 

Boccardi  noted  that  the  economic 
slump  has  forced  many  members  to 
turn  to  AP  for  coverage  “that  in  easier 
times  you  might  have  done  for  your¬ 
selves.  We  understand  that  and  are 
doing  our  best  to  be  responsive.” 

Meanwhile,  he  said,  AP  is  having 
its  own  budget  problem  prompted  by 
events  in  Eastern  Europe  and  the  Per¬ 
sian  Gulf,  which  “have  added  a  cou¬ 
ple  of  million  dollars  to  our  assign¬ 
ment  spending  and  that  is  making  the 
last  quarter  of  1990  .  .  .  an  interesting 
challenge.  I  didn’t  know  when  we 
drew  the  1990  budget  that  we’d  be 
dealing  with  $5-a-minute  phone  calls 
from  Saudi  Arabia.” 

Boccardi  said  events  in  Kuwait 
offers  “slight”  encouragement  for  the 
release  of  AP  hostage  Terry  Ander¬ 
son.  “We  have  had  a  senior  executive 
assigned  virtually  full  time  to  the 
search  for  a  solution  and  there  will  be 
no  letup  in  AP’s  search  until  Terry  is 
free  and  can  come  home  and  stand 
before  you  himself,”  he  declared. 

In  another  AP  presentation,  Harold 
G.  Buell,  assistant  to  the  president, 
announced  that  15  systems  of  the  wire 
service’s  Leaf  Picture  Desk  are  in 
place  and  another  15  are  expected  to 
be  installed  by  year’s  end. 

Leaf,  a  digital  photo  compression 
and  transmission  system,  enables 
high-resolution  color  or  black-and- 
white  images  to  be  transmitted  over 
standard  phone  lines  to  a  computer 
screen  for  almost  instant  editing.  In 
full  electronic  mode,  the  pictures  are 
passed  into  output  devices,  which 
range  from  screening  equipment  to 
sophisticated  scanners  and  pagina¬ 
tion  machines. 

He  also  reported  that  Photostream 
technology  is  now  operating. 

“Those  pictures  we  promised  to 
transmit  in  one  minute  are  actually 
being  transmitted  in  35  seconds  —  a 
full-color  picture  is  transmitted  in  one 
minute,  45  seconds,”  Buell  said.  “We 
still  have  a  lot  of  work  to  do  on  Photo¬ 
stream  but  the  technology  is  alive  and 
working.” 

In  his  convention  address,  APME 
president  Gene  Foreman  said  a  study 
by  the  organization  has  determined 
that  it  should  spend  more  time  moni- 
(Continued  on  page  43) 
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Houston  Post,  in  refinancing,  sheds  debt 

Toronto  Sun  allows  Singleton  to  renegotiate  deal 


By  George  Garneau 

The  owners  of  the  Houston  Post 
have  renegotiated  a  better  deal  for  the 
paper  they  bought  in  1987  from  the 
Toronto  Sun  Publishing  Corp. 

An  agreement  in  principle  between 
the  Post,  banks  and  the  Sun  would 
reduce  the  Post’s  debt  by  more  than 
$100  million.  It  would  shift  $43  million 
in  debt  and  two  newspapers  to  an 
affiliate  of  Post  owners  William  Dean 
Singleton  and  Richard  Scudder  and 
would  convert  $67  million  owed  to  the 
Sun  into  lower-valued  preferred 
shares  in  the  Post. 

The  deal,  effectively  slashing  the 
Sun’s  profit  from  the  Post  sale, 
caused  the  Sun  to  take  a  significant 
charge  against  earnings  for  third- 
quarter  1990  and  pushed  the  Sun  to  a 
small  loss  for  the  period. 

Expected  to  conclude  later  this 
year,  the  deal  caps  two  years  of  nego¬ 
tiations.  Some  terms  of  the  debt 
restructuring  were  announced  earlier 
(M&P,  April  28,  1990,  P.  20). 

It  comes  after  the  Post’s  owners 
went  into  “technical  default”  earlier 
this  year,  falling  behind  on  ratios 
agreed  to  as  part  of  the  loans.  Single- 
ton  said  the  default  was  brief  and  no 
payments  were  missed.  He  declined 
to  name  his  bank  creditors. 

“The  end  result  is  the  Houston  Post 
won’t  have  a  lot  of  debt  left,  or  it  will 
have  a  lot  less  debt,”  Singleton  said. 
He  declined  to  disclose  how  much 
debt  the  Post  would  carry  but  earlier 
this  year  said  it  was  about  $55  million. 

Singleton  said  the  original  purchase 
anticipated  a  refinancing  because 
“we  knew  it  would  take  more  than 
five  years  to  pay”  the  $50  million  note 
and  interest  to  the  Sun.  He  said  the 
Post  was  “doing  fine”  and  denied  it 
had  problems  meeting  debt  payments. 

The  Sun  sold  the  Post  to  Singleton 
and  Scudder,  through  their  Consoli¬ 
dated  Newspapers  Inc.,  for  $100  mil¬ 
lion  in  cash,  a  $50  million  subordi¬ 
nated  note  and  a  share  in  potential 
revenue  growth.  The  original  deal  for 
$150  million  in  cash  was  amended 
after  the  stock  market  crashed  on 
Oct.  19,  1987. 

The  $50  million  note,  subordinated 
to  bank  debt,  was  due  in  1992.  Inter¬ 
est  charges  had  pushed  its  value  to 
$67  million  by  the  time  the  Sun 
stopped  accruing  interest  earlier  this 
year. 


Dean  Singleton 


Under  the  agreement.  Consoli¬ 
dated  Newspapers  Inc.  will  spin  off 
the  Houston  Post  Co.,  with  an  undis¬ 
closed  amount  of  debt,  to  companies 
owned  by  Singleton  and  Scudder. 

The  rest  of  Consolidated,  whose 
assets  include  the  New  Jersey  papers 
Gloucester  County  Times  in  Wood¬ 
bury  and  Today’s  Sunbeam  in  Salem, 
will  merge  with  Garden  State  Newspa¬ 
pers  Inc.,  which  will  assume  $43.5  mil¬ 
lion  in  debt  from  the  Post  acquisition. 

Garden  State  is  the  primary  holding 
company  of  Singleton  and  Scudder. 
They  share  60%  of  its  ownership,  and 
Media  General  Inc.  of  Richmond, 
Va.,  owns  the  rest.  With  the  New 
Jersey  papers  Garden  State  will  have 
16  dailies,  including  the  Denver  Post. 


The  announcement  was  made  after 
the  Internal  Revenue  Service  ruled  on 
tax  issues  affecting  the  merger  of 
Consolidated  and  Garden  State,  Sin¬ 
gleton  said. 

For  its  part,  the  Sun  will  exchange 
$67  million  in  debt  and  a  share  in  the 
Post’s  revenue  growth  for  $45  million 
worth  of  non-voting,  convertible  pre¬ 
ferred  shares  in  the  Houston  Post  Co. 
Under  the  original  sale,  the  Post  was 
to  pay  the  Sun  in  1993  $1 .25  for  every  $1 


the  Post’s  revenue  grew  since  the  sale. 

The  renegotiated  terms  give  the 
Post  five  years  to  buy  back  the  pre¬ 
ferred  shares,  after  which  the  Sun  has 
the  option  of  converting  them  into 
49%  ownership  in  the  Post.  Dividends 
would  be  collectible  on  redemption, 
Singleton  said. 

Also  part  of  the  deal,  the  Sun  will 
loan  the  Post  $6  million  as  senior 
secured  debt. 

Restructuring  the  Post’s  debt  cost 
the  Sun  $38  million  (Canadian)  before 
tax,  resulting  in  an  after-tax  charge  of 
$24.2  million,  or  $1.06  a  share,  on  its 
third-quarter  earnings. 

Similarly,  Maclean  Hunter  Ltd., 
which  owns  62%  of  the  Sun,  reported 
a  third-quarter  charge  of  $15  million 
(Canadian)  as  its  share  of  the  Sun’s 
write-down. 

The  Sun’s  charge  represents  the 
difference  in  estimated  values  be¬ 
tween  the  new  preferred  Post  shares 
and  the  subordinated  note.  For 
accounting  purposes,  the  Sun  has  val¬ 
ued  the  preferred  stock  conserva¬ 
tively:  $25  million  (U.S.),  slightly 
more  than  half  its  face  value. 

The  charge  helped  push  the  Sun  to  a 
third-quarter  loss  of  $0.7  million 
(Canadian),  or  30  a  share.  By  halting 
interest  accrual  on  the  Post  note,  the 
Sun  reduced  per-share  earnings  by 
100  for  the  first  nine  months  of  1990. 

Nevertheless,  Sun  chairman  and 
chief  executive  Doug  Creighton  said 
the  deal  was  the  best  way  for  the  Sun 
“to  protect  its  investment”  in  the 


Post,  whose  long-term  financial  posi¬ 
tion  improves  as  a  result. 

The  Sun  said  the  agreement  will 
have  no  material  impact  on  its  ongo¬ 
ing  operating  results. 

Singleton  said  there  would  be  no 
management  or  staff  changes  at  his 
New  Jersey  or  Houston  papers  as  a 
result  of  the  refinancing. 

He  said  Garden  State  was  “quite 
healthy”  and  able  to  meet  its  debt 
obligations. 


it  comes  after  the  Post’s  owners  went  into 
“technical  default”  earlier  this  year,  falling  behind  on 
ratios  agreed  to  as  part  of  the  loans. 
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Campus  crime  bill  no  real  help  for  student  press 


By  Mark  Fitzgerald 

The  campus  crime  bill  just  passed 
by  Congress  won’t  do  student  news¬ 
papers  much  good  in  their  fight  to  pry 
crime  reports  from  campus  police. 

“What  it  does  is  require  colleges 
and  universities  to  provide  statistics 
on  campus  crime.  The  limitation, 
however,  is  that  these  statistics  are 
going  to  be  months  or  even  a  year  old 
by  the  time  the  public  gets  them,” 
said  Mark  Goodman,  executive  direc¬ 
tor  of  the  Student  Press  Law  Center  in 
Washington. 

Under  the  bill,  which  is  expected  to 
be  signed  into  law  by  President  Bush, 
colleges  and  universities  are  required 
to  report  annually  occurrences  of 
murders,  rapes,  assaults,  robberies 
and  auto  theft,  weapons  charges  and 
drug  and  alcohol  violations. 

Included  in  that  annual  report  must 


be  a  statement  of  “current  campus 
policies”  on  security  and  public 
access  to  the  campus  and  its  facilities. 

While  the  bill  —  called  the  Student 
Right-to-Know  and  Campus  Security 
Act  —  represents  at  least  a  small 
opening  in  public  access  to  campus 
crime  information,  it  does  not  address 
the  more  common  problem  faced  by 
student  journalists  who  want  timely 
access  to  campus  security  reports. 

At  many  campuses,  security  and 
administration  officials  insist  they 
cannot  release  names  or  details  about 
crime  involving  students  because  of 
the  privacy  provisions  of  the  so-called 
Buckley  Amendment  to  the  Family 
Education  Rights  and  Privacy  Act. 

Right  now,  there  is  no  proposal  in 
Congress  that  would  guarantee  the 
same  access  to  campus  arrest  and 
crime  records  that  the  public  has  to 
municipal  police  records.  Student 


Press  Law  Center’s  Goodman  said. 

He  said,  however,  that  he  believes 
introduction  of  such  a  bill  is  a  “real 
possibility”  before  too  long. 

College  newspaper  advisers  and 
journalists  were  expected  to  lobby 
congressmen  during  the  recent  Asso¬ 
ciated  Collegiate  Press  Media  Advi¬ 
sers  annual  convention  in  Washing¬ 
ton. 

Much  of  the  effort  to  get  access  to 
campus  security  records  is  concen¬ 
trated  in  the  federal  lawsuit  that  Traci 
Bauer,  the  editor  of  the  student  paper, 
the  Southwest  Standard,  has  brought 
against  Southwest  Missouri  State 
University  over  access  to  campus 
crime  reports. 

The  suit — Bauer  v.  Kincaid  et  al — 
is  being  funded  by  a  grant  from  the 
Society  of  Professional  Journalists 
and  further  supported  by  the  Student 
Press  Law  Center. 


Birthplace  of  Terry  Anderson  celebrates  his  birthday 


The  birthplace  of  hostage  Terry 
Anderson,  Lorain,  Ohio,  marked  the 
hostage’s  43rd  birthday  Oct.  27  with  a 
flag  raising,  a  gun  salute  and  the  sing¬ 
ing  of  “Happy  Birthday.” 

About  40  people,  including  12  of 
Anderson’s  cousins,  turned  out  at 
City  Hall  for  the  gun  salute  and  flag 
ceremony,  then  walked  to  a  park  to 
join  500  others. 

Anderson,  chief  Middle  East  corre¬ 
spondent  for  the  Associated  Press, 
was  abducted  by  Moslem  extremists 
in  Beirut  on  March  16, 1985.  He  is  the 
longest-held  of  the  13  Western  hos¬ 


tages  in  Lebanon. 

Anderson  was  bom  in  Lorain  and 
grew  up  in  Batavia,  N.Y.,  where  sup¬ 
porters  decided  against  cake  and 
singing  to  mark  his  birthday  because 
of  the  crisis  in  the  Persian  Gulf. 

“This  year  because  of  the  new  cri¬ 
sis,  it  just  seemed  inappropriate,” 
said  Anne  Zickl,  an  organizer  of  past 
celebrations  for  Anderson  in  Batavia. 

In  Lorain,  Anderson’s  cousins 
placed  a  large  yellow  ribbon  on  the 
City  Hall  flagpole.  Then  they  walked 
to  nearby  Veterans  Memorial  Park, 
joined  500  people  gathered  for  the 


city’s  annual  Halloween  parade  and 
sang  “Happy  Birthday.” 

A  bust  of  Anderson,  sculpted  by 
artist  Louis  Dlugosz,  was  placed  Oct. 
26  in  Batavia’s  City  Hall,  alongside  a 
scrapbook  of  local  events  held  in 
Anderson’s  honor  over  the  past  six 
years. 

Residents  signed  the  scrapbook  as 
they  viewed  the  bust  at  City  Hall, 
where  they  picked  up  small  yellow 
ribbons  and  bumper  stickers  reading 
“Bring  our  hostages  home  from 
Lebanon.” 

—  AP 


Gannett  Foundation  to  fund  First  Amendment  program 


The  Gannett  Foundation 
announced  a  $10-million-plus  pro¬ 
gram  for  1991  to  foster  First  Amend¬ 
ment  freedoms  across  the  United 
States  and  around  the  world  and  to 
support  related  community  activities. 

Tlie  plan’s  two  top  priorities  are:  a 
minimum  of  $5  million  to  fund  First 
Amendment  programs,  seminars  and 
conferences  at  the  foundation’s  new 
Freedom  Center  in  Arlington,  Va., 
and  at  the  Gannett  Foundation  Media 
Center  at  Columbia  University  in 
New  York  City;  and  challenge  grants 
of  $5  million  in  local  communities  in 
all  50  states,  primarily  those  served 
by  Gannett  Company  newspapers  or 
broadcast  stations,  to  be  matched  by 
the  corporation. 

The  foundation’s  First  Amendment 
initiatives,  to  be  funded  on  a  competi¬ 
tive  basis,  will  include  grants  for: 
local,  national  and  international  pro¬ 


grams,  conferences  and  seminars; 
support  for  journalism  education; 
national  and  international  projects  to 
bolster  the  exercise  and  understand¬ 


ing  of  the  free  flow  of  information; 
coordination  and  cooperation  with 
other  First  Amendment  advocacy 
groups. 


Foreign  journalists  hold  seminar 


Journalists  from  six  countries  of 
Central  and  Eastern  Europe  met  in 
the  Slovak  capital  of  Bratislava  Oct. 
12-13  to  discuss  ways  of  coping  with 
their  new  independence. 

The  meeting,  sponsored  by  the  Slo¬ 
vak  Syndicate  of  Journalists,  was  the 
first  time  the  regional  journalists  had 
met  since  the  conference  with  leading 
American  journalists  in  Prague  last 
July. 

Countries  represented  include  Bul¬ 
garia,  Germany,  Hungary,  the  Soviet 
Union,  Lithuania,  Poland  and  Slova¬ 


kia.  The  50  journalists  recommended 
that  they  work  together  within  the 
framework  of  the  International  Fed¬ 
eration  of  Journalists,  based  in  Brus¬ 
sels,  rather  than  form  a  regional  asso¬ 
ciation. 

The  participants’  comments 
focused  on  the  difficulties  of  achiev¬ 
ing  full  financial  and  political  indepen¬ 
dence  after  the  initial  euphoria  of 
democracy  earlier  this  year.  It  was 
generally  agreed  that  resources  from 
the  Western  free  media  would  be 
needed,  if  the  independent  press  of 
Central  Europe  is  to  survive. 
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Shift  of  direction  for  Thomson? 

Chief  executive  officer  says  the  chain  wiii  go  siow  on 
acquisitions;  'oniy'  six  daiiies  acquired  so  far  this  year 


By  Mark  Fitzgerald 

Thomson  Newspapers,  one  of  the 
most  acquisitive  chains  of  the  1980s, 
is  pulling  out  of  the  acquisition  mar¬ 
ket,  and  may  even  sell  a  few  papers, 
chief  executive  officer  Michael 
Johnston  said. 

However,  in  his  speech  at  the 
recent  105th  Inland  Press  Association 
annual  meeting,  Johnston  noted  that 
old  habits  die  hard. 

“1  keep  telling  my  colleagues  that 
we  are  not  in  an  acquisition  mode,” 
he  said.  “However,  this  is  being 
taken  with  some  pretty  large  grains  of 
salt  because  so  far  this  year  we’ve 
bought  six  dailies,  some  weekies  and 
many  shoppers.” 

Johnston  himself  added  a  grain  of 
salt  with  his  quick  answer  to  a  ques¬ 
tion  from  Inland  president  John 
Mitchell,  executive  vice  president  of 
Nixon  Newspapers  Inc.  The  Mid¬ 
west-based  chain  has  seen  dozens  of 
family-owned  papers  in  its  areas 
snapped  up  by  Thomson. 

“How  big  does  Thomson  really 
want  to  get?”  Mitchell  asked. 

“What’s  available?”  Johnston 
snapped  back. 

At  the  moment,  Thomson  owns  122 
U.S.  and  40  Canadian  dailies,  in  addi¬ 


tion  to  numerous  community  week¬ 
lies  and  shoppers  it  has  bought  or 
created  over  the  years.  Total  daily 
circulation  is  3.5  million. 

Those  daily  papers  range  in  size 
from  5,000-circulation  to  the  330,000- 
circulation  Toronto  Globe  and  Mail. 


“lYe  /udge  success  by 
market  reaction,  not  by 
peer  pressure,”  he 
declared. 


Despite  its  fast  growth  in  the  ’80s, 
Thomson  ended  the  decade  by  mak¬ 
ing  a  “complete  change  in  the  execu¬ 
tive  ranks”  and  introducing  a  new 
corporate  culture,  Johnston  said. 

In  a  departure  from  a  management 
that  had  been  recruited  largely  from 
small  Canadian  papers,  those  now 
occupying  the  executive  suites 
include  many  from  bigger,  and  Ameri¬ 
can,  newspapers.  Johnston  himself  is 
a  California  native. 

The  biggest  change  will  be  an 
increased  emphasis  on  a  decentral¬ 
ized  corporate  structure,  Johnston 
said. 


Some  very  good 
publications  already  have 
the  scoop  on  FineLine® 


Join  the  growing  list  of 
hundreds  of  newspapers 
and  magazines  that  already 
subscriK  to  FineLinef  the 
Newsletter  on  Journalism 
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fiee  at  1-800-7360897. 


FineLine® 

600  East  Main  Street 
Louisville.  KY  40202 


For  instance,  marketing  plans  must 
be  created  by  publishers,  in  the  belief 
that  they  are  closest  to  the  communi¬ 
ties  where  they  operate,  he  said. 

Thomson  has  also  adopted  a  mini¬ 
mum  goal  of  80%  circulation  and  51% 
advertising  penetration  in  its  mar¬ 
kets,  Johnston  added. 

Some  things  have  not  changed. 

Johnston  noted  pointedly  that  the 
new  corporate  mission  statement 
does  not  mention  winning  journalism 
prizes.  The  chain  has  been  criticized 
at  times  for  its  journalism  quality  and 
a  kind  of  a  standoffish  posture  toward 
the  rest  of  the  industry. 

“We  judge  success  by  market  reac¬ 
tion,  not  by  peer  pressure,”  he 
declared. 

The  mission  statement  does  retain  a 
traditional  Thomson  belief  in  main¬ 
taining  operating  margins  “among  the 
highest  in  the  industry.” 

Thomson  is  considering  shedding 
“some  newspapers  that  do  not  fit  in 
our  overall  plan,”  Johnston  said.  He 
declined  to  list  those  that  might  be  on 
the  block,  and  quickly  corrected  a 
questioner  who  assumed  they  would 
be  small  papers. 

Gorbachev  gives 
editor  vote 
of  confidence 

The  editor  of  the  Communist  Party 
newspaper,  Pravda,  facing  a  hostile 
staff  and  a  nosedive  in  circulation, 
said  Oct.  24  he  had  offered  to  resign 
but  was  told  by  Mikhail  Gorbachev 
and  the  Politburo  to  stay  on. 

Ivan  T.  Frolov,  who  was  appointed 
editor  of  Pravda  a  year  ago,  said  at  a 
news  conference  that  he  offered  to 
quit  as  a  result  of  “insulting”  remarks 
about  him  by  Pravda  staff  members. 

Frolov  also  released  figures  show¬ 
ing  a  stunning  drop  in  the  circulation 
of  the  newspaper  that  for  decades  was 
viewed  as  the  most  important  in  the 
country. 

As  of  Oct.  1,  Pravda  had  received 
only  504,(XX)  subscriptions  for  next 
year,  a  huge  drop  from  its  current 
circulation  of  7.7  million.  A  circula¬ 
tion  drive,  originally  scheduled  to  end 
Oct.  30,  has  been  extended  to  Nov. 

-AP 
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General  Fellowships 

Awarded  for  either  specific  professional  training  or  eclectic, 
personal  intellectual  development. 


The  Michigan  Fellowship  in  Legal  Journalism 

Offered  in  cooperation  with  the  Law  School 

The  Knight  Business/Economics  Fellowship 

Offered  in  cooperation  with  the  School  of  Business  Administration. 

The  Mike  Wallace  Fellowship  In  Investigative  Reporting 

Offered  to  extend  individual  interests. 


The  Knight  Medicine/Health  Sciences  Fellowship 

Offered  in  cooperation  with  the  Michigan  Medical  Center. 


The  Michigan  Technology  Fellowship 

Offered  in  cooperation  with  the  College  of  Engineering. 

Purpose:  To  enable 
professionals  who  have 
demonstrated  superior 
ability  and  commitment 
to  attain  peak  perform¬ 
ance,  so  as  to  improve 
American  journalism 
in  service  to  the  public 
interest. 

Stipend  Payments 
are  $3125  monthly. 

September-April,  plus  all 
tuition  and  fees.  Applica¬ 
tion  deadline:  Feb.  1,  1991. 

Eligibility  extends  to 
any  full-time  word  or  im¬ 
age  journalist  with  five 
years’  experience  whose 
work  either  as  an  em¬ 
ployee  or  free-lance 
appears  regularly  in  US- 
controlled  print  or  broad- 

cast  media.  Individuals 
may  nominate  them¬ 
selves,  or  be  proposed 
by  employers. 

Special  Seminars 

bring  both  generalists  and 
specialists  into  contact 
with  leading  academics 
and  journalists.  Spouses 
are  invited  to  participate 
actively. 

Applications  should  be  sent  to  Charles  R.  Eisendrath,  Director,  Michigan  Journalism  Fellows,  2072  Frieze 
Building,  University  of  Michigan,  Ann  Arbor,  MI  48109.  Telephone  (313)  763-2400. 
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NEWSPEOPLE  IN  THE  NEWS 


Timothy  White 


David  Brace 


James  Herman 


Timothy  O.  White,  48,  has  been 
named  publisher  of  the  Albany  (N.  Y.) 
Times  Union,  effective  Nov.  1.  He 
succeeds  Joseph  T.  Lyons,  63,  who 
has  been  appointed  publisher  emeri¬ 
tus  of  the  paper  and  assistant  to  the 
general  manager  of  Hearst  Newspa¬ 
pers. 

White  had  been  publisher  of  the 
Ann  Arbor  News  in  Michigan  since 
Nov.  1980.  Prior  to  that,  he  was  cor¬ 
porate  marketing  director  for  Booth 
Newspapers  Inc.  and  an  employee 
with  Booth  since  1974. 

Lyons,  publisher  of  the  Times 
Union  since  1980,  served  as  group 
publisher  of  Hearst’s  Midwest  news¬ 
papers.  He  joined  Gannett  in  1966  and 
has  held  a  number  of  executive  posi¬ 
tions. 


Nationwide  Service 
for  Weekly  and  Daily 
Newspapers  and  Shoppers 

MEL  HODELL 
JACK  BATES 


m  m 

1 

mm 

Mel  Hodell 

Jack  Bates 

•  Sales  •  Appraisals 
•  Consultations 
Firm  established  1968 

MelHodell, 
Media  Broker,  Inc. 
P.  0.  Box  2277 
5196  Benito  Street 
Montclair,  CA  91763 
Office:  (714)626-6440 
Fax:  (714)624-8852 


David  E.  Brace,  45,  a  former  man¬ 
aging  editor  of  the  Middletown  (N.  Y.) 
Times  Herald-Record  will  replace 
retiring  A.N.  Romm  as  vice  presi¬ 
dent/news  for  Ottaway  Newspapers 
Inc. 

Brace,  since  1986,  has  been  ONI’s 
director  of  newsroom  training.  He 
will  also  become  a  member  of  the 
management  committee  of  the  23- 
newspaper  Ottaway  group,  a  subsid¬ 
iary  of  Dow  Jones  &  Company. 

James  P.  Herman,  43,  editor  of  the 
Traverse  City  (Mich.)  Record-Eagle, 
will  move  to  the  group’s  Campbell 
Hall,  N.Y.,  headquarters  as  ONI’s 
associate  director  of  newsroom  ser- 


Dale  Robertson,  38,  will  join  the 
Houston  Chronicle  sports  staff,  mov¬ 
ing  over  from  the  Houston  Post  af¬ 
ter  18  years  as  a  sports  columnist 
and  reporter.  While  at  the  Post,  he 
covered  the  Houston  Oilers  for  eight 
years  and  spent  the  past  seven  years 
as  lead  sports  columnist.  His  column 
will  appear  in  the  Chronicle  four  times 
per  week. 


Jeffrey  A.  Webber  has  been 
named  vice  president/circulation  for  the 


Eastern  region  USA  Today.  He  suc¬ 
ceeds  Richard  Hartnett,  recently 
appointed  president  of  the  Hawaii 
Newspaper  Agency  and  president  of 
Gannett  Pacific  Corp.  Webber  started 
in  1985  with  USA  Today  as  a  general 
manager  in  Houston.  He  has  been 
general  manager  in  Boston  since 
1987.  For  16  years  prior  to  that,  he 
had  been  with  the  Houston  Post, 
leaving  there  from  his  circulation 
marketing  manager  position. 


Eben  Shapiro  has  joined  the  New 
York  Times  as  a  reporter-trainee  on 
the  business  and  financial  desk.  He 
had  been  contributing  business  news 
to  the  Times  bureau  in  Chicago.  Ear¬ 
lier,  Shapiro  was  an  editor  and 
reporter  for  several  newspapers  in 
Minneapolis,  Minn. 

*  *  * 

Tom  Brown,  most  recently  city 
editor  of  the  Times  Argus,  Barre,  Vt., 
has  joined  the  Burlington  (Vt.)  Free 
Press  as  assistant  sports  editor.  He 
was  a  sports  editor  and  reporter  at  the 
Times  Argus.  Stephanie  Carter, 
formerly  a  Times  Argus  sportswriter, 
has  joined  the  Free  Press  as  a  sports 
department  copy  editor.  She  has  pre¬ 
viously  worked  for  Associated  Press 
in  the  Pacific  Northwest.  Mary  C. 
Whelan  has  been  named  a  Free  Press 
copy  editor. 


Amy  L.  Pack  has  been  named  the 
first  director  of  Gannett  Rochester 
Newspapers’  new  marketing  services 
department.  She  had  been  at  Florida 
Today. 

A  communications  department,  to 
be  headed  by  Thomas  P.  Flynn,  a  34- 
year  veteran  of  the  Rochester  news¬ 
papers,  has  been  created  as  part  of  a 
restructuring. 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  selling 
newspapers. 


(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 


Available  for  private,  confidential  consultation 
42  Years  Nation-Wide,  Personal  Service 
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Jonesetta  Lassiter 


Toren  Beasley 


Stephen  Ranzer 


Toren  Beasley,  33,  will  become 
director  of  photography  for  the  New- 
house  News  Service  and  Washington 
bureau.  He  is  the  current  director  of 
photography  at  the  Syracuse  News¬ 
papers.  He  has  been  with  Syracuse 
Newspapers  for  five  years. 

Jonesetta  Lassiter,  assistant 
managing  editor  of  the  Muskegon 
(N.Y.)  Chronicle,  will  become  the 
night  news  editor  of  the  Newhouse 
News  Service  and  Washington 
bureau.  Lassiter,  44,  has  been  a 
reporter  and  editor  at  the  Chronicle 
for  20  years. 

Monica  Seaberry  will  become  a 
graphic  artist  and  illustrator  with  the 
Newhouse  News  Service  and 
Washington  bureau.  Seaberry,  33, 
has  worked  as  a  graphic  artist  at  the 
Syracuse  Newspapers  for  four  years. 


Michael  Kane  has  been  named 
consumer  marketing  manager  of  the 
Baltimore  Sun  and  Michele  Pratka 
has  been  given  an  expanded  role  as 
special  events  manager. 

Kane  will  be  responsible  for 
County  Sun  creative  services, 
administration  of  Baltimore  Sun 
Company  Store,  and  administration 
of  Baltimore  Sun  entries  in  newspa¬ 
per  industry  contests. 

Stuart  Voytilla  has  joined 
Kane’s  department  as  promotion 
assistant,  moving  from  Public  Affairs. 


The  Washington  Times  named 
Roger  Akins,  formerly  of  Florida 
Today  ms  A  Today,  director  of  circu¬ 
lation.  With  Gannett  Co.  Inc.  for  10 
years,  Akins  was  marketing  and  sales 
manager  and  commercial  printing 
manager.  Earlier,  he  was  circulation 
director  at  El  Diario  La  Prensa  in 
New  York  and  the  Courier-Post  in 
Cherry  Hill,  N.J. 

The  Times  also  named  Stephen  N. 
Ranzer  to  director  of  advertising  to 
succeed  O.T.  Watkins,  who  recently 
became  director  of  corporate  sales 
and  marketing  of  the  Washington 
Times  Corp. 

Ranzer  joined  the  paper  in  1985 
from  the  Sacramento  Union,  where 
he  was  retail  advertising  manager.  In 
his  26  years  in  advertising,  Ranzer 
worked  for  the  Philadelphia  Bulletin 
and  the  Daily  Journal  in  Elizabeth, 
N.J. 

WiLHELMiNA  M.  Elvin  was  pro¬ 
moted  to  retail  advertising  director, 
replacing  Ranzer.  Elvin,  responsible 
for  retail  advertising  sales  and  retail 
co-op  advertising,  joined  the  Times  in 
1982. 


Lauralee  Mencum-Jones  has 
been  named  county  reporter  at  thfe 
York  Daily  Record  in  Pennsylvania!. 
She  most  recently  held  the  position  of 
Palm  Springs  City  Hall  reporter  at  the 
Desert  Sun  in  Palm  Springs,  Calif. 


LEE  DIRKS  &  ASSOCIATES 


Owen  Van  Esse.i 


Norm  McMullin 


We  specialize  in  assisting  owners  in  exploring  and  negotiating 
the  sale  of  their  daily  newspapers  or  non-daily  newspaper  groups. 

185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
313-646-4230 


Maryann  Hakowski  has  been 
named  national  editor  of  the  Morning 
Call  in  Allentown,  Pa.  She  joined  the 
Call  in  1983  after  working  at  the 
Wilkes-Barre,  Pa.,  Times  Leader,  and 
was  previously  assistant  national  edi¬ 
tor. 

Paula  Goff  has  been  named  assis¬ 
tant  national  editor.  Goff  joined  the 
Call  in  1986  as  Business  Editions  edi¬ 
tor  and  has  also  worked  at  the  Potts- 
town  Mercury,  and  The  Reporter, 
Lansdale,  Pa. 

*  *  * 

William  R.  Mitchell  has  been 
named  vice  president  of  distribution 
for  the  Chicago  Sun-Times,  responsi¬ 
ble  for  single-copy  sales  and  distribu¬ 
tion  throughout  the  metropolitan 
region. 

For  the  past  two  years,  Mitchell  has 
operated  his  own  firm,  Mitchell  Dis¬ 
tribution  &  Consulting  Co.,  in  San 
Carlos,  Calif.,  which  provided 
counsel  to  newspaper  clients  on  cir¬ 
culation  and  advertising  issues.  From 
1987-1989,  he  was  suburban  circula¬ 
tion  dealer  for  the  San  Francisco 
Newspaper  Agency.  He  has  also 
worked  at  the  Tribune  Company’s 
California  operation,  most  recently  as 
circulation  director  for  the  Peninsula 
Times  Tribune  in  Palo  Alto,  Calif. 


The  Proven 
Professional. 


Richard  L. 
Hare 

•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  15  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Send  for  Hare’s  new  brochure: 
Newspapers  in  the  1990s: 

Every  Decision  Connts 

Hare  Associates  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 
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OBITUARIES 


LeRoy  G.  Chilson,  69,  a  retired 
assistant  “Scene”  editor  of  the  San 
Diego  Tribune,  died  Oct.  13. 

During  his  27-year  career,  he  was  a 
reporter,  a  copy  desk  editor,  an  assis¬ 
tant  city  editor  and  assistant  editor  of 
the  Scene  section  of  the  Tribune.  He 
worked  for  the  Chula  Vista  Star  News 
as  a  columnist  and  managing  editor. 
He  also  was  city  editor  of  the  Willis- 
ton  Daily  Herald  in  North  Dakota. 

*  *  * 

Kathleen  Chellel,  41,  food  col¬ 
umnist,  feature  writer  and  photogra¬ 
pher  for  the  Monadnock  Ledger,  a 
weekly  newspaper  published  in  Peter¬ 
borough,  N.H.,  died  of  breast  cancer 
Oct.  19  at  Massachusetts  General 
Hospital,  Boston. 

*  *  * 

Bill  G.  Daniel,  62,  former 
publisher  of  the  Napa  Register  and 
vice  president-emeritus  of  Scripps 
League  Newspapers  Inc.,  died  Oct. 
30  following  a  lengthy  illness. 

Daniel  worked  for  a  number  of 
newspapers  prior  to  the  Register, 
including  Port  Neches  (Texas) 
Chronicle,  Houston  Post,  San  Benito 
(Texas)  News,  Bloomington  (Ill.) 
Daily  Pantagraph  and  the  Farming- 
ton  (N.M)  Daily  Times. 

From  1967  to  1971,  he  became 
advertising  retail  manager  of  the 
Register.  He  was  assistant  publisher 
of  the  Petaluma  Argus-Courier  in 
1971,  and  was  named  publisher  in 
1973.  In  1975,  he  was  named 
publisher  of  the  Register,  and  was 
appointed  in  1983  as  vice  president- 
regional  operations  for  Scripps 
League  Newspapers  Inc.  Later  he 
became  first  vice  president,  and  vice 
president-emeritus  in  1988. 

*  *  * 

John  F.  Davis,  50,  a  former  execu¬ 
tive  editor  of  the  New  York  Amster¬ 
dam  News,  died  Oct.  22  of  lung 
cancer. 

Davis  held  many  paid  and  unpaid 
positions  in  the  public  and  nonprofit 
sectors.  He  worked  with  the  Commu¬ 
nity  Development  Agency,  Harlem- 
East  Harlem  Model  Cities  and  the 
State  Mortgage  Agency.  In  1%3,  at 
the  age  of  22,  Davis  was  the  youngest 
full-fledged  member  ever  appointed 
at  that  time  to  the  board  of  directors  of 
the  National  Association  for  the 
Advancement  of  Colored  People.  He 
was  also  founder  of  the  New  York 
City  Black  Convention. 

From  1981  to  1983,  he  was  execu¬ 
tive  editor  of  the  Amsterdam  News 
and  was  credited  with  writing  some  of 
the  81-year-old  weekly’s  most  inci¬ 
sive  editorials.  He  later  contributed 


articles  to  the  Village  Voice  in  New 
York  City. 

*  *  * 

Peggy  Daum,  the  longtime  guiding 
force  behind  the  Milwaukee  Journal’s 
Food  section  and  founding  member  of 
the  Newspaper  Food  Editors  and 
Writers  Association,  died  of  a  stroke 
at  the  age  of  57  on  Oct.  20. 

Daum,  whose  non-professional 
name  was  Marguerite  Judge,  joined 
the  Journal  staff  in  1955.  She  was., 
named  food  editor  in  1%8,  and  was 
one  of  the  first  journalists  in  the  coun¬ 
try  who  brought  the  story  of  good 
nutrition  and  healthful  eating  to  food 
pages.  Daum  instituted  the  practice  of 
recipe  testing  at  the  Journal,  a  policy 
that  still  stands  today.  She  edited  two 
volumes  of  the  Best  Cook  on  the 
Block  Cookbook  in  1979  and  1987,  a 
collection  of  recipes  from  a  popular 
column  of  the  same  name.  She  also 
collaborated  with  artist  Lois  Ehlert 
on  two  cookbooks  for  children. 
Growing  Vegetable  Soup  and  Eating 
the  Alphabet.  She  was  the  winner  of 
several  Vesta  awards  in  the  1960s  and 
1970s.  After  retiring  in  1988,  she 
worked  as  a  free-lance  journalist  and 
consultant. 

*  *  * 

John  H.  Grant,  61,  longtime  Bos¬ 
ton  area  newspaper  advertising 
account  executive,  died  of  cancer 
Oct.  20  at  his  Quincy,  Mass.,  home. 

He  had  been  with  the  Boston  Globe 
since  1975,  and,  earlier,  was  with  the 
Patriot  Ledger,  Quincy,  and  the  for¬ 
mer  Boston  Herald-Traveler  News¬ 
papers. 

*  *  * 

Stuart  Greenspan,  44,  a  writer  on 
art  and  a  former  magazine  editor,  died 
Oct.  15. 

He  was  editor  in  chief  of  the  maga¬ 
zine  Art  <&  Auction,  and  a  writer  for 
the  weekly  newspaper  New  York 
Observer. 

*  *  * 

Barney  Nagler,  78,  who  for 
almost  40  years  wrote  a  newspaper 
column  devoted  mainly  to  boxing  and 
thoroughbred  racing,  died  of  pneumo¬ 
nia  on  Oct.  22. 

He  began  writing  his  column  in 
1950  for  the  New  York  Morning  Tele¬ 
graph.  When  the  Telegraph  ceased 
publication  in  1972,  the  column,  “On 
Second  Thought,”  moved  to  the 
Daily  Racing  Form. 

After  graduating  in  1937  from  New 
York  University  in  journalism, 
Nagler  joined  the  Bronx  Home  News 
and  moved  into  the  sports  depart¬ 
ment.  He  worked  in  radio  and  televi¬ 
sion,  and  served  as  president  of  the 


Boxing  Writers  Association. 

*  *  * 

Julian  L.  Sagalyn,  81,  retired 
president.  Industrial  Building  Corp., 
Chicopee,  Mass.,  and,  earlier,  a 
reporter  for  the  Springfield  (Mass.) 
Newspapers,  died  Oct.  14  at  his 
Blandford,  Mass.,  home. 

*  *  * 

Raoul  L.  Savoie,  80,  retired  52-year 
compositor  for  the  Union  Leader, 
Manchester,  N.H.,  and  a  past  presi¬ 
dent  of  Local  152,  International 
Typographical  Union,  died  Oct.  12  in 
that  city,  following  a  long  illness. 

*  ♦  ♦ 

Alma  Stead,  a  longtime  staff 
writer  for  the  Oxford  Eagle  in  Oxford , 
Mass.,  died  Oct.  5  after  a  long  illness. 
She  was  62. 

Stead  worked  for  the  Eagle  for  12 
years  and  reported  on  local  govern¬ 
ment  and  courts.  She  had  previously 
worked  for  other  newspapers  and 
radio  in  Mississippi. 

*  *  * 

Dr.  John  Talbott,  a  physician, 
researcher  and  teacher  who  edited  the 
Journal  of  the  American  Medical 
Association,  died  of  cancer  Oct.  10. 
He  was  88. 

Talbott  was  appointed  editor  of 
JAMA  in  1959  and  edited  the  medical 
journal  for  12  years.  He  was  also 
director  of  AMA  scientific  publica¬ 
tions  in  Chicago. 

*  *  * 

Bard  Thiessen,  a  newspaperman 
for  more  than  50  years  and  a  former 
city  editor  of  the  Tucson  (Ariz.)  Citi¬ 
zen,  died  Oct.  8  of  bone  cancer.  He 
was  85. 

Thiessen  started  his  career  at  the 
St.  Joseph  (Mo.)  Gazette  and  worked 
at  other  newspapers  in  Kansas  and 
Missouri.  He  became  city  editor  at 
the  Citizen  in  1959. 

Thiessen  stepped  down  as  city  edi¬ 
tor  six  years  later  but  continued  to 
work  for  the  newspaper  as  a  part-time 
copy  editor  until  1977. 

*  *  * 

Dorothy  L.  Kelly  Vaughn,  77,  a 
reporter  for  the  former  Boston  Post 
who  founded  a  Boston  public  rela¬ 
tions  firm  called  Ideas  Unlimited, 
died  Oct.  15  at  her  Scituate,  Mass., 
home. 

*  *  * 

Howard  B.  Young,  73,  who  retired 
in  1971  as  a  manager  of  the  New 
Haven  Register  circulation  depart¬ 
ment,  where  he  had  worked  for  40 
years,  died  Oct.  21  at  Yale-New 
Haven  Hospital  after  a  brief  illness. 
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Poor  economy  will  not  affect  L.A.  Times  expansion  plan 


The  economic  downturn  that  is  hit¬ 
ting  the  Los  Angeles  Times  along  with 
other  newspapers,  is  a  “short-term 
trend”  that  will  not  affect  the  paper’s 
multimillion  expansion  program,  said 
publisher  David  Laventhol. 

In  a  recent  speech  to  the  Advertis¬ 
ing  Club  of  Los  Angeles,  Laventhol 
noted  that  the  Times  already  has 
spent  more  than  $400  million  for 
increased  press  capacity,  including  its 
new  downtown  Olympia  plant,  and 
that  the  expansion  project  is  continu¬ 
ing. 

When  the  work  is  completed  in 
1992,  the  Times  will  have  16  compati¬ 
ble  presses  to  provide  improved 
reproduction,  increased  color  capa¬ 
bility  and  zoning  flexibility  for  read¬ 
ers  and  advertisers,  Laventhol  said. 

“There  will  not  just  be  more  color, 
but  a  lot  more  —  up  to  24  pages  to  be 
exact,”  he  continued.  “That  means  a 
lot  more  news  color  and  a  lot  more 
advertising  color  —  a  lot  more  cre¬ 
ative  opportunities.” 

The  Times’  strategy  is  to  be 
regional  and  full-run  for  all  its  readers 
and  to  provide  local,  part-run  infor¬ 
mation  in  targeted  areas,  he  said. 

The  twin  objectives  are  embodied 
in  the  paper’s  recently  launched 
“World  Report,”  an  eight-page  sec¬ 
tion  on  Tuesday,  and  the  new  Ventura 
County  section,  the  fifth  daily  edition 
of  the  Times,  Laventhol  pointed  out. 

A  major  study  is  under  way  to  fur¬ 


ther  strengthen  both  regional  and 
targeted  approaches,  as  well  as  a  con¬ 
tinuing  effort  to  make  the  paper  easi¬ 
er  and  more  accessible  to  read,  he 
added. 

According  to  Laventhol,  the 
Times’  new  faster  format,  which 
includes  a  Page  2  index,  a  highlights 
column  for  each  section  front  and 
broader  use  of  graphics  and  color,  is  a 
big  hit  with  readers. 

IN  BRIEF  - 

ANA  to  publish 
advertiser  mag 

The  Association  of  National 
Advertisers  has  announced  plans  to 
publish  The  Advertiser,  a  magazine 
for  and  about  advertisers  that  will  also 
serve  to  report  the  ANA’s  activities 
and  events. 

Chicago  Tribune 
picks  high  school 
movies  panel 

The  second  Chicago  Tribune  High 
School  Movie  Panel  was  selected 
recently,  and  dubbed  “Teen  Critics 
II  —  the  Sequel.”  The  new  panel  will 
review  films  in  “Take  2”  of  the  Friday 


Eighty-six  percent  of  readers  who 
noticed  the  changes  “are  as  or  more 
satisifed  than  ever  before,”  he  said. 

“And  more  importantly,  more  than 
a  third  of  our  readers  say  they  are 
spending  more  time  with  the  paper 
than  before,”  Laventhol  revealed. 

The  biggest  initiative  for  1991 
involves  the  expanding  of  the  size  and 
scope  of  the  Sunday  Los  Angeles 
Times  Magazine,  Laventhol  said. 


section  of  the  Tribune. 

High  school  students  were  asked  to 
submit  a  200-word  review  of  any 
recent  film  they  had  seen.  The  paper 
received  almost  1,000  entries.  The 
entries  were  judged  and  narrowed  to 
25.  The  finalists  were  invited  to  a 
movie  screening.  Afterward,  they 
were  brought  to  the  Tribune  and  had 
to  write  a  200-word  review  under  a 
two  hour  deadline.  Each  finalist 
received  a  sweatshirt  and  a  set  of 
eight  movie  passes  to  Cineplex  Odeon 
movie  theaters. 

Panel  members  are:  Rene  Carlos, 
Lane  Technical  High  School;  Lina 
Chem,  Maine  East  High  School  in 
Park  Ridge;  Chicu  Reddy,  Hinsdale 
Central  High  School;  Vincent  Schleit- 
wiler,  Illinois  Mathematics  and  Sci¬ 
ence  Academy  in  Aurora;  and  Julie 
Tsai,  Fremd  High  School  in  Palatine. 
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If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can't  help. 

But  if  it's  about  personal  insurance,  we  can. 
When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  heeilth 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


State  Farm  Insurance 
Rome  Office:  Bloomington,  III. 
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GMA,  the  leader  in  Integrated  Inserting  Systems,  pro¬ 
vides  the  latest  technology  and  total  system  solution  to 
today's  newspaper  distribution  requirements.  From  the 
press  folder  to  the  dock  area,  GMA  can  design  a 
customized  system  resulting  in  increased  capability  for 
both  daily  and  Sunday  inserting,  all  under  the  control  of 
GMA's  PACKAGE  MONITORING  SYSTEM  (PMS),  and 
MISSED  INSERT  REPAIR  SYSTEM  (MIRS)  the  most  advanced 
and  proven  computer-controlled  inserting  management 
systems,  guaranteeing  up  to  1000  zones  and  100% 
product  integrity. 


Starting  at  the  press,  GMA's  NEWS-GRIP™  Single 
Gripper  Conveyor  delivers  products  up  to  160  pages 
directly  to  the  pocket  of  the  High  Speed  SLS-1000®  and 
SLS-40®  Inserting  Systems,  utilizing  GMA's  exclusive  On- 
Line  PRESS-TO-POCKET™  (FTP)  inserting  feature— at  press 
speeds. 

The  GMA  LINE  STORAGE  SYSTEM,  AF-100  HOPPER 
LOADER,  TS-900  COUNTER  STACKER,  and  BUNDLE  LABEL¬ 
ING  SYSTEM  further  extend  the  capabilities  of  the  most  ad¬ 
vanced  technology  available  to  satisfy  the  growing  insert¬ 
ing  demands  of  the  newspaper  industry. 


WE'D  UKE  YOU 

THE  EAJVU 
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LEGAL 


Former  editor  drops  libel  suit  against  newspaper 

Tapscott  pays  Washington  (D.C.)  Times  $1  for  its  iegai  expenses 


By  Debra  Gersh 

A  former  Washington  (D.C.)  Times 
assistant  managing  editor  has 
dropped  his  $I5-milIion  libel  suit 
against  the  newspaper  and  has  paid 
the  Times  a  $1  token  payment  for  its 
legal  expenses. 

Stanley  Marcus  (Mark)  Tapscott 
filed  suit  against  the  Washington 
Times’  parent  company.  News  World 
Communications  Inc.,  in  June, 
charging  that  he  had  been  libeled  a 
year  earlier  by  a  June  29,  1989, 
Washington  Times  story  about  a 
homosexual  prostitution  ring  that 
allegedly  included  among  its  clients 
top  government  officials,  business¬ 
men  and  other  members  of  the  Washing¬ 
ton  elite. 

The  Times  story  was  based  on 
examination  of  hundreds  of  credit 
card  receipts  paid  to  the  escort  ser¬ 
vice  that  reportedly  operated  the 
prostitution  ring. 


Among  the  receipts  obtained  by  the 
newspaper  was  one  from  Tapscott, 
reportedly  drawn  on  his  corporate 
credit  card. 

Tapscott  resigned  from  the  Times 
June  20,  1989,  nine  days  before  the 
story  appeared,  although  he  argued 
that  he  had  paid  $400  to  a  prostitute 
only  for  an  interview  for  an  investiga¬ 
tive  story  he  was  working  on. 

Times  editors  said  they  were 
unaware  of  the  investigation. 

In  legal  papers  filed  as  part  of  the 
suit’s  preliminary  paperwork,  Tap¬ 
scott  argued  that  he  had  told  manag¬ 
ing  editor  Wesley  Pruden  that  he  was 
going  to  “take  the  story  to  the  street’’ 
a  week  before  the  date  on  the  receipt. 
He  also  said  he  noted  the  expenditure 
on  his  expense  statement  as  “976 
research.’’ 

Tapscott  further  maintained  that 
since  Times  editors  were  allegedly 
aware  of  his  investigation  and  did  not 
voice  disapproval  or  kill  the  story, 
“specific  permission  or  approval  of 


any  of  his  superiors  was  not  re¬ 
quired.’’ 

When  the  story  ran.  Times  editors 
were  quoted  as  saying  they  “would 
only  print  the  names  of  those  found  to 
be  in  sensitive  government  posts  or 
positions  of  influence.” 

Managing  editor  Wesley  Pruden 
was  quoted  as  saying,  “There  is  no 
intention  of  publishing  names  or  facts 
about  the  operation  merely  for  titilla- 
tion.” 

The  story  said,  in  part,  “Members 
of  major  news  organizations  also  pro¬ 
cured  escort  services  from  the  ring, 
credit-card  documents  show.  These 
include  Stanley  Mark  Tapscott,  who 
was  an  assistant  managing  editor  for 
the  Washington  Times. 

“Mr.  Tapscott,  whose  resignation 
on  June  20  [1989]  was  accepted,  said 
he  had  not  procured  homosexual  es¬ 
corts  or  sexual  services  of  any  kind. 
He  said  in  an  interview  that  he  talked 
to  two  women  he  arranged  to  meet 


through  the  escort  service  as  part  of 
an  investigation  of  dial-a-porn  ser¬ 
vices  he  initiated  a  year  earlier  when 
he  was  editor  of  the  newspaper’s 
Money  section.  The  charges  were 
made  against  his  company  American 
Express  card.  His  editors  loiew  of  “no 
such  investigation,”  according  to  the 
article  written  by  Paul  M.  Rodriguez 
and  George  Archibald. 

In  his  suit,  which  asked  for  SI  mil¬ 
lion  in  compensatory  damages  and 
$14  million  in  punitive  damages, 
Tapscott  charged  that  his  resignation 
was  forced,  and  that  the  article  was 
designed  to  discredit  Tapscott  in  his 
profession  and  was  published  with 
actual  malice. 

The  Times  filed  its  answer  and 
counterclaims  denying  the  charges 
and  further  alleging  that  Tapscott  “on 
a  number  of  occasions  .  .  .  failed  to 
reimburse  the  Washington  Times  for 
personal  expenditures  that  he  made 
through  use  of  the  company  card. 
Tapscott  incorrectly  described  and 


certified  his  personal  use  of  the  com¬ 
pany  card  in  expense  reports  that  he 
submitted  to  the  Washington  Times 
as  having  been  proper  business  use  of 
the  company  card.” 

Further,  the  newspaper  charged 
that  Tapscott  had  not  paid  the  com¬ 
pany  the  $  1 ,000  for  personal  expenses 
charged  on  the  company  card,  and  it 
turned  around  and  countersued  for 
that  amount  plus  $500,000  in  punitive 
damages. 

In  his  reply ,  Tapscott  stated  that  his 
resignation  “was  not  free  and  volun¬ 
tary  but  was  made  under  duress,”  and 
that  at  the  time  he  signed  it  he  did  not 
have  “a  reasonable  opportunity  to  read 
and  understand  its  contents;  neither 
was  he  given  a  copy  ...” 

The  reply  further  stated  that  Tap¬ 
scott  had  “accounted  for  and  prop¬ 
erly  justified  all  business-related 
expenditures  which  .  .  .  [were]  paid 
for  through  the  company’s  American 
Express  account  .  .  .  [and  that]  to  the 
best  of  his  knowledge  and  under¬ 
standing  he  had  reimbursed 
the  .  .  .  [newspaper]  for  any  personal 
use  of  the  company  card  ...” 

Tapscott  said  he  was  ready  to  reim¬ 
burse  the  company  “for  any  bills 
which  are  presented  to  him  and  for 
which  he  agrees  were  incurred  for  his 
personal  use.” 

In  early  August,  Tapscott  filed 
objections  to  a  number  of  interrogato¬ 
ries  and  requests  for  documents  put 
forth  by  the  Times  in  its  discovery 
actions.  Among  the  questions  cited 
by  Tapscott  as  irrelevant  were  those 
about  alcohol  use  or  abuse,  heter¬ 
osexual  activity,  divorce,  and  any¬ 
thing  that  happened  prior  to  1985 
when  he  joined  the  newspaper. 

The  judge  in  U.S.  District  Court  in 
Alexandria,  Va.,  however,  not  only 
ordered  Tapscott  to  answer  a  number 
of  the  interrogatories,  he  was  also 
ordered  to  pay  the  $1,500  the  com¬ 
pany  requested  for  attorney’s  fees 
and  expenses  it  incurred  by  bringing  a 
motion  to  compel  the  responses. 

In  a  memorandum  supporting  its 
motion,  the  Times  argued  that  “By 
suing  for  libel ,  Tapscott  has  obviously 
put  his  character  and  reputation  in 
issue.  He  has  also  put  at  issue  the 
years  prior  to  publication  when  he 
developed  his  reputation,  whatever  it 
may  be,  and  during  which  he  may 
have  become  a  public  figure  for  pur- 


“It’s  not  much  money,  but  the  plaintiff  paid.  The 
Times  didn’t,”  Pruden’s  memo  commented. 

At  the  bottom  of  the  memo  was  a  copy  of  the  check 
for  $1  from  Tapscott  made  payable  to  the  newspaper. 
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poses  of  libel  law.” 

According  to  court  papers,  prior  to 
joining  the  Times,  Tapscott  worked  in 
the  U.S.  Office  of  Personnel  Manage¬ 
ment  during  the  Reagan  administra¬ 
tion.  In  1975,  he  was  an  editor  of 
Conservative  Digest,  then  he  worked 
on  Capitol  Hill,  serving  as  press  sec¬ 
retary  to  Rep.  Bob  Bauman  (R-Md.) 
and  later  working  for  Rep.  Jim  Collins 
(R-Texas)  and  Sen.  Orrin  Hatch  (R- 
Utah).  He  served  the  national  Rea- 
gan-Bush  1980  campaign  and  worked 
with  the  Republican  National  Com¬ 
mittee  after  the  election. 

In  attempting  to  show  the  standing 
of  Tapscott’s  reputation,  the  newspa¬ 
per  pointed  out  that  he  had  been  mar¬ 
ried  and  divorced  three  times,  report¬ 
edly  committing  adultery  [a  crime  in 
both  D.C.  and  Virginia]  during  two  of 
the  marriages,  which  “would  have 
likely  affected  Tapscott’s  reputation 
for  both  honesty  and  being  law-abid¬ 
ing.” 

The  Times  also  asked  for  credit 
card  documents  since  Jan.  1,  1984, 
maintaining  they  “may  very  well  con¬ 
tain  charges  for  prostitution  services 
on  other  occasions.” 

Some  medical  records  also  were 
sought  by  the  Times,  as  was  evidence 
of  any  lawsuit  against  Tapscott  and 
his  tax  returns  since  1979,  among 
other  things. 

Court  documents  show  that  Tap¬ 
scott  used  his  corporate  credit  card  at 
“commercial  establishments  where 
women  dance  and/or  exhibit  them¬ 
selves  partially  or  entirely  in  the 
nude”  on  at  least  12  occasions,  but 
Tapscott  stated  the  expenditures 
were  for  business  or  business-related 
purposes  and,  thus,  he  did  not  have  to 
reimburse  the  Times. 

The  Times  also  maintained  that 
Tapscott  on  at  least  three  occasions 
used  the  corporate  credit  card  to  pay 
for  the  rental  of  a  hotel  or  motel  room 
and  refused  to  reimburse  the  paper 
even  though  the  expense  was  not 
business-related. 

Tapscott,  however,  argued  that  he 
used  the  card  six  times  for  renting  a 
hotel  or  motel  room,  but  that  the 
expenses  were  business-related. 

A  pretrial  conference  had  been 
scheduled  for  Nov.  15  in  U.S.  District 
Court  in  Alexandria,  Va.,  with  a  trial 
to  start  three  to  eight  weeks  thereaf¬ 
ter. 

Following  the  settlement,  Tap¬ 
scott,  now  editor  of  a  free  biweekly 
publication  called  K  Street  Etc.,  told 
E&P  that  his  reason  for  settling  “had 
nothing  to  do  with  the  merits”  of 
either  side’s  case. 

He  said  he  realized  proceeding  with 
the  suit  would  cost  him  more  than  he 
could  expect  to  win,  and  that  a  trial 
would  pose  “great  inconveniences  for 


a  number  of  people  willing  to  be  wit¬ 
nesses  on  my  behalf.”  He  declined 
further  on-the-record  comment. 

In  a  memo  to  the  Washington 
Times  staff,  managing  editor  Pruden 
stated,  in  part,  that  “After  several 
days  of  grueling  deposition,  in  which 
Mr,  Tapscott  was  examined  to  deter¬ 
mine  how,  and  in  what  way,  his  repu¬ 
tation  had  been  damaged,  it  was 
mutually  agreed  that  Mr.  Tapscott 
would  drop  his  lawsuit.  Because  we 
believed  that  his  lawsuit  had  been 
spiteful  and  frivolous,  in  an  attempt  to 
use  the  court  to  extort  payment  from 
an  innocent  party,  the  Times  asked 
that  Mr.  Tapscott  pay  a  portion  of  our 
costs  of  defending  ourselves  against 
his  spitefulness  and  frivolity. 

“Mr.  Tapscott  pleaded  poverty, 
and,  after  we  determined  that  this 
plea  was  in  all  likelihood  well- 
founded,  we  agreed  to  pay  our  own 
costs  but  insisted  that  he  make  a 
token  payment.  Accordingly,  he  has 
presented  us  with  his  personal  check 
for  $1 ,  a  sum  mutually  agreed  on  as  a 
tribute,  however  modest,  to  justice. 

“It’s  not  much  money,  but  the 
plaintiff  paid.  The  Times  didn’t,” 
Pruden’s  memo  commented. 

At  the  bottom  of  the  memo  was  a 
copy  of  the  check  for  $1  from  Tap¬ 
scott  made  payable  to  the  newspaper. 

Appeals  court: 
media  can  see 
jury  forms 

For  the  second  time  in  a  month,  a 
California  appeals  court  has  ruled  that 
the  media  are  entitled  to  see  question¬ 
naires  filled  out  by  jury  panelists. 

However,  the  Ist  District  Court  of 
appeals  in  San  Francisco  said  media 
access  to  the  questionnaires  may  be 
obtained  “only  after  appropriate  pre¬ 
cautions  have  been  taken  to  protect 
the  legitimate  privacy  concerns  of 


potential  jurors.” 

The  Oct.  16  ruling  closely  followed 
one  in  September  by  a  San  Diego 
appellate  court  involving  a  San  Diego 
Union  reporter’s  request  for  access  to 
questionnaires  in  connection  with  a 
murder  trial. 

Both  courts  based  their  rulings  on 
the  1989  U.S.  Supreme  Court  deci¬ 
sion,  which  supported  the  Riverside 
(Calif.)  Press-Enterprise's  right  not 
only  to  attend  voir  dire  proceedings 
but  to  have  access  to  the  written  ques¬ 
tionnaires. 

The  case  before  the  San  Francisco 
court  was  brought  by  the  Lesher 
newspaper  group,  which  is  seeking 
the  questionnaires  in  the  triple  mur¬ 
der  trial  of  John  Sapp  in  the  East  Bay. 

The  justices,  in  a  unanimous  ruling, 
pointed  out  that  the  Press-Enterprise 
ruling  did  not  require  disclosure  of 
questionnaires  submitted  by  venire 
persons  never  called  to  the  jury  box 
for  voir  dire. 

Justice  Carl  West  Anderson,  who 
wrote  the  opinion,  stated:  “We 
assume  that  these  questionnaires  play 
no  role  whatsoever  until  a  prospec¬ 
tive  juror  is  actually  called  to  the  jury 
box.” 

He  reasoned  that  persons  who  do 
not  enter  the  jury  box  do  not  play 
any  part  in  the  voir  dire  or  the  trial. 

For  those  individuals,  Anderson 
wrote,  “We  see  no  legitimate  public 
interest  in  disclosure  of  these  ques¬ 
tionnaires.” 

The  prosecution  is  seeking  the 
death  penalty  in  the  Sapp  trial. 

Runways  grounded 

Knight-Ridder  Inc.  permanently 
grounded  its  Runways  in  October 
after  a  seven-month  test  flight. 

It  cited  a  lack  of  advertising  and  a 
difficult  economy. 

The  news  magazine  covering  the 
commercial  aviation  industry  started 
in  March  with  a  circulation  of  30,000. 


National  Research 
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"We  feel  that  the  size  of  a  newspaper  should  not  preclude  its  accessibility 
to  research." 

Samuel  M.  Yount,  Jr.  Elizabeth  A.  Payne 

President  Vice  President 

2  Boars  Head  Place,  Suite  120,  Charlottesville,  VA  22901 
(804).295.3927  FAX(804).296-5412 


EDITOR  &  PUBLISHER  for  November  10,  1990 


33 


TECHNICAL  BRIEFS 


Sun  Chemical 
gets  BASF 
inks  unit 

BASF  Corp.  announced  sale  of  its 
North  American  packaging  and  com¬ 
mercial  printing  ink  business  to  Sun 
Chemical  Corp.  North  American  Ink 
has  one  Canadian  and  two  U.S. 
plants. 

BASF  is  retaining  its  ink  operations 
in  New  Jersey,  described  as  a  sepa¬ 
rate  publications  business  unit  within 
its  ink  business. 

Reporting  the  sale.  The  Record, 
Bergen  County,  N.J.,  noted  that 
North  American  Ink  sales  for  the  last 
fiscal  year  amounted  to  $300  million, 
which  includes  unspecified  sales  at 
the  unsold  New  Jersey  operations. 

Based  in  Parsippany,  N.J.,  BASF 
is  part  of  Germany’s  BASF  Group. 
Fort  Lee,  N.J. -based  Sun  is  a  subsid¬ 
iary  of  Die  Americas,  the  North 
American  arm  of  Japan’s  Dainippon 
Ink  and  Chemicals.  Its  ink  manufac¬ 
turing  unit.  General  Printing  Ink,  in 
Carlstadt,  N.J.,  supplies  news  inks 
and  other  products. 

ECRM  signs  firm 
for  Autokon  sales 

ECRM,  Tewksbury,  Mass.,  has 
selected  Eastern  Computer  Graphics 
to  sell  its  Autokon  Laser  Graphic  Sys¬ 
tems  in  the  New  York-New  Jersey- 
Pennsylvania  area.  The  Autokon 
functions  as  a  stand-alone  electronic 
camera  and  as  an  input  digitizer  for 
electronic  prepress  systems. 

Based  in  Eatontown,  N.J.,  Eastern 
Computer  Graphics  specializes  in 
graphic  arts  workstation  and  peri¬ 
pheral  solutions  for  various  media.  It 
also  provides  consultation,  training, 
production  assistance,  contract  main¬ 
tenance  and  telephone  support. 

Cosar,  Graphics 

Microsystems 

merge 

Graphics  Microsystems  Inc.,  Sun¬ 
nyvale,  Calif.,  announced  its  merger 
with  Dallas-based  Cosar  Corp., 
pending  approval  of  Cosar  sharehold¬ 
ers. 

GMI  supplies  automated  ink  con¬ 
trol  systems.  Its  computerized  Micro- 
Color  system  provides  for  precise 
color  control,  faster  makeready  and 
less  waste.  Cosar  supplies  color  den¬ 
sitometers,  including  the  AutoSmart, 


which  automatically  scans  up  to  250 
points  on  the  press  sheet  and  can  gen¬ 
erate  graphic  reports. 

GMI  president  Steve  Runyan  said 
the  acquisition  of  Cosar’ s  product  line 
strengthens  his  company’s  ability  to 
provide  complete  solutions  to  ink 
control  automation. 

Cosar  president  Jim  Cox  becomes 
vice  president  and  chief  scientist  of 
GMI’s  Color  Management  Group,  in 
Dallas,  where  Cosar  manufacturing 
and  service  remain.  Sales  and  distri¬ 
bution  will  be  handled  out  of  GMI’s 
California  headquarters. 

Banner  gets 
design, 

printing  changes 

The  start-up  of  new,  $40  million 
Goss  Colorliner  presses  coincided 
with  the  redesign  of  the  Nashville 
Banner,  which  is  jointly  produced 
with  Gannett  Co.’s  Tennessean. 

The  changes  resulted  from  a  year¬ 
long  effort  to  give  readers  and  adver¬ 
tisers  more  of  what  the  Banner  said 
they  had  been  seeking  in  a  local  news¬ 
paper. 

Its  publisher,  Irby  C.  Simpkins  Jr., 
noted  that  readership  in  late  summer 
increased  over  the  past  year’s  level 
for  the  first  time  in  many  years. 

Editor  Eddie  Jones  said  that  news 
deadlines  were  moved  back  earlier 
this  year  so  readers  could  pick  up  the 
Banner  at  street  racks  at  lunch  hour. 
The  paper  also  launched  a  Midstate 
edition  for  improved  coverage  of  the 
region. 

The  Banner’s  design  features  more 
and  better  color,  a  daily  business  sec¬ 
tion  with  an  improved  package  of 
stock  listings,  more  columns  of  local 
interest  that  are  more  prominently 
placed,  regular  environmental  cover¬ 
age,  a  new  look  to  the  editorial  page 
with  more  letters  to  the  editor  and  a 
full-color,  full-feature  weather  page. 

New  logos  in  a  new  typeface  help 
readers  find  news  faster.  Addition  of  a 
business  section,  the  paper’s  fifth 
daily  section,  provides  more  overall 
space  for  news  and  ads,  as  well  as 
more  color  ad  positions. 

The  Banner  was  first  to  run  on  the 
new  presses.  Sept.  10.  Two  weeks 
later  they  began  printing  the  Tennesse¬ 
an  as  well.  The  printing  equipment  was 
part  of  a  $75  million  renovation  and 
expansion  of  the  1100  Broadway 
facilities. 

Older  letterpress  equipment  was 
upgraded  years  ago  with  color  units, 
but  the  new  offset  presses  are 
expected  to  deliver  much-improved 


color  photos,  ads  and  spot  color  in 
news  sections. 

Overall  reproduction  should  also 
be  better,  according  to  the  Banner, 
with  cleaner  printing  of  text  and  finer 
screens  for  photo  reproduction. 

Linotype-Hell 
merger  approved 

Following  a  three-month  investiga¬ 
tion,  Germany’s  cartel  authorities 
approved  the  planned  acquisition  of 
Dr.-Ing.  Rudolf  Hell  GmbH  and  its 
subsidiaries  by  Linotype  AG  and  a 
participation  of  one-third  of  Linotype 
shares  by  Siemens  AG,  Hell’s  parent 
corporation. 

Similar  antitrust  clearance  was 
given  by  U.S.  authorities.  Linotype 
said  remaining  steps  in  the  compa¬ 
nies’  merger  were  expected  to  take 
place  last  month. 

Vetare  joins 
Mycro-Tek  sales 

Wichita-based  Mycro-Tek  Inc. 
announced  that  Matthew  S.  Vetare 
has  joined  its  Mycro-Comp  newspa¬ 
per  division  as  Northeast  sales  con¬ 
sultant,  responsible  for  systems  and 
integration  sales  from  West  Virginia 
through  New  England. 

With  an  academic  background  in 
business  management  and  computer 
science,  Vetare  was  a  senior  account 
representative  at  MCI  Telecommuni¬ 
cations  before  joining  Mycro-Tek.  He 
earlier  was  classified  ad  manager  for 
the  New  Jersey  Law  Journal  and  a 
member  of  the  New  Jersey  Press 
Association,  serving  on  its  committee 
for  legal  concerns  in  advertising. 

DJ  creates 
single  wire 

Dow  Jones  Information  Services 
group  announced  consolidation  of  the 
seven  Dow  Jones  News/Retrieval 
newswires  into  a  single  service,  Dow 
Jones  Business  Newswires.  The  new 
service  allows  customers  to  search 
simultaneously  or  separately  stories 
carried  by  Dow  Jones’  five  news- 
wires.  Other  information  is  provided 
by  PR  Newswire  and  Business  Wire, 
distributors  of  coporate  releases. 

Dow  Jones  Business  Newswires 
covers  breaking  news  and  provides 
access  to  stories  published  within  the 
last  90  days. 
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This  evenir^  in 
Judy  Foster  b 
for  a  ten-letter 
for  "clean." 


GOSS'  FLEXGLI 


The  word  is  "FI»(olineff  The 
water-based  flexographic  inks 
ruboff.  So  doing  The  S/adie^CT 
only  her  mind,  not  her  patience. 

The  Flexotiner  also  oilers 

Stacked<ouple  configurations- 
you  want,  without  sacrifid 
The 


NEWS/TECH 


Newspr  int  update 

Province  pays  Thorold  storage  costs 


For  two  months,  ending  Oct.  20, 
the  Ontario  government  paid  the 
costs  of  baling,  shipping  and  storing 
old  newspapers  collected  by  munici¬ 
palities. 

Ordinarily  several  thousand  tons  of 
paper  arrives  every  week  at  Thorold, 
where  the  Quebec  and  Ontario  Paper 
Co.  owns  the  province’s  only 
recycled  newsprint  mill.  Workers 
struck  the  mill  11  weeks  ago  when 
talks  failed  to  resolve  issues  relating 
to  holiday  work  and  job  assignment 
flexibility. 

The  paper-handling  functions  that 
precede  deinking  and  repulping  are 
ordinarily  handled  and  paid  for  by  a 
Q&O  subsidiary.  With  the  mill  shut 
down  by  the  strike,  the  provincial 
government  agreed  to  carry  the  han- 


Powell  River- Albemi  Sales  Corp., 
distributor  of  MacMillan  Bloedel 
newsprint,  announced  that  Richard 
W.  Harris,  senior  vice  president  for 
groundwood  printing  papers  market¬ 
ing,  has  been  promoted  to  president. 

For  the  Midwest,  Bart  J.  Chiotti 
was  named  marketing  vice  president, 
based  in  Edina,  Minn.,  with  responsi¬ 
bility  for  sales  and  marketing  of 
Alberta  Newsprint  Co.’s  newsprint^ 
grades  and  MacMillan  Bloedel’s 
groundwood  printing  papers. 

Ken  Platt  took  over  the  position  of 
Midwest  sales  manager,  relocating  to 
Edina  from  Atlanta,  where  he  served 
as  MacMillan  Bloedel  domestic  con- 
tainerboard  sales  director. 

At  the  South  San  Francisco  sales 
office,  Len  V.  Melville  was  appointed 
marketing  vice  president.  He  most 

Abitibi  hikes 
newsprint  price 

Abitibi  announced  a  further  $35- 
per-ton  price  increase  for  newsprint 
as  of  Jan.  1,  1991.  It  noted  that  news¬ 
print  markets  tightened  in  the  third 
quarter  because  a  large  portion  of 
North  American ’capacity  was 
affected  by  strikes. 

Even  before  the  Abitibi  strikes, 
reports  said  Canadian  daily  newsprint 
production  was  down  by  as  much  as 
11%  because  of  labor  strife. 


dling  and  storage  costs  for  municipali¬ 
ties  with  collection  programs. 

While  some  towns  used  the  money 
to  bale  newspapers  for  brokering  to 
overseas  buyers  for  substantially  less 
than  Q&O  paid,  Toronto  contracted 
with  Q&O  for  its  subsidiary  to  ware¬ 
house  the  paper  until  Thorold  opera¬ 
tions  resume,  at  which  time  Q&O  will 
purchase  it  for  $20  more  per  ton  than 
it  charged  the  city  for  handling  and 
storage. 

The  Toronto  Globe  and  Mail 
reported  last  month  that  the  city  usu¬ 
ally  receives  $31  per  ton  for  its  old 
newspapers.  It  said  that  as  of  Oct.  21 
Q&O  will  broker  papers  collected  in 
Toronto.  About  two-thirds  of  the 
funds  made  available  to  municipali¬ 
ties  were  reportedly  spent.  A  further 
allocation  is  sought  from  the  province 


recently  held  the  position  of  Techni¬ 
cal  Services  sales  manager  for  Powell 
River- Albemi.  Also,  David  W.  Sta¬ 
pleton  joined  the  same  office  as  sales 
representative,  with  a  16-year  back¬ 
ground  in  various  positions  in  the 
printing  industry. 


CPU  ratifies  pact 

A  month  after  suspending  contract 
talks  and  striking  seven  newsprint 
mills,  the  Canadian  Paperworkers 
Union  ratified  an  agreement  with  Abi- 
tibi-Price  Inc.  that  was  said  to  be  com¬ 
parable  to  CPU  settlements  with 
other  eastern  Canadian  forest  prod¬ 
ucts  companies. 

The  union  represents  about  4,500 
workers  at  Abitibi,  which  is  the  major 
employer  at  many  mill  communities. 
Workers  had  been  without  a  contract 
since  April  30. 

In  reporting  the  strike-ending  set¬ 
tlement,  Abitibi  attrributed  a  rela¬ 
tively  small  third-quarter  loss  not 
only  to  the  strike  but  also  to  soft 
markets  for  many  of  its  products,  a 
write-off  of  restructuring  costs  and 
the  higher  value  of  Canada’s  dollar 
against  the  U.S.  dollar.  Its  chairman, 
Bernd  K.  Koken,  said  the  contribut¬ 
ing  factors  “were  partially  offset’’  as 
the  company  began  benefiting  from 
its  restructuring  and  from  the  June  1 
newsprint  price  increases. 


to  maintain  collections. 

Canadian  Paperworkers  Union 
officials  told  the  Globe  and  Mail  that 
money  from  taxes,  including  those 
paid  by  CPU  members,  spent  by  the 
Ontario  government  to  pay  for  han¬ 
dling  and  storage  during  the  strike 
was  helping  Tribune  Co. -owned  Q&O 
in  its  fight  with  the  union. 

The  report  said  millworkers 
expected  to  meet  with  the  Thorold 
area’s  provincial  representative  to 
complain  that  payments  to  handle  old 
newspapers  were  an  unfair  use  of 
their  tax  dollars  that  would  undercut 
the  position  of  the  CPU  during  the 
strike.  The  provincial  legislator,  Peter 
Kormos,  also  serves  as  Ontario’s 
minister  of  commercial  and  corpo¬ 
rate  affairs  and  minister  of  financial 
institutions. 

Georgia-Pacific 
promotes  four 

John  J.  Kiely  has  been  named  to  the 
position  of  newspaper  publishing 
sales  manager  for  Georgia-Pacific. 
Working  out  of  the  Boston  sales 
office,  Kiely  will  be  responsible  pri¬ 
marily  for  handling  sales  of  news¬ 
print,  Norlite  and  various  uncoated 
specialty  paper  grades  in  the  newspa¬ 
per  publishing  market. 

Other  promotions  at  the  company 
include:  Thomas  D.  Wolfe,  to  direc¬ 
tory  and  groundwood  specialties 
sales  manager  (Lebanon,  N.J.,  sales 
office);  Roger  A.  Loney,  to  chemical 
pulp  superintendent  at  the  Northern 
Paper  Division’s  Millinocket,  Maine, 
operations;  James  E.  Hess,  to  coated 
sales  manager  (Des  Plaines,  Ill.,  sales 
office).  Also,  Frank  Knaut  was 
appointed  production  manager  at  the 
East  Millinocket  operation.  He  for¬ 
merly  managed  Lincoln  Pulp  and  Pa¬ 
per’s  tissue  operation. 

Reid  named  CFO 
at  Neasi-Weber 

Neasi-Weber  International 
announced  that  John  F.  Reid  has 
joined  the  firm  as  its  chief  financial 
officer  and  controller.  Reid  was  most 
recently  general  manager  and  con¬ 
troller  at  the  Santa  Fe  New  Mexi¬ 
can. 


Powell  River-Alberni  names  five 


36 


EDITOR  &  PUBLISHER  for  November  10,  1990 


TECHNICAL  BRIEFS 


Cybergraphic  gets 
Southam  order 

Two  Canadian  dailies  are  getting 
Cybergraphic  Systems  classified  ad 
systems  and  are  expected  to  begin 
paginating  the  sections  early  next 
year. 

The  contract  with  Southam  News¬ 
papers,  finalized  last  month,  puts  sys¬ 
tems  into  the  Montreal  Gazette  and 
the  Edmonton  Journal. 

Installation  at  the  Gazette  has 
already  begun,  and  work  at  the  Jour¬ 
nal  will  follow  in  a  couple  of  months, 
according  to  Alan  Berze,  computer 
services  director  for  the  Southam 
Newspaper  group.  The  Gazette  order 
comprises  more  than  50  terminals;  the 
Journal  will  get  more  than  70. 

Hardware  consists  of  VAX 
fileservers  from  Digital  Equipment 
Corp.,  PC  workstations  purchased  by 
Southam  from  a  vendor  yet  to  be 
selected.  Sun  Microsystems  Inc. 
workstations  for  pagination  and  some 
display  ad  work  and  some  Apple 
Computer  Inc.  Macintoshes. 

The  workstations  will  run  Cyber¬ 
graphic  classified  and  classified  pagi¬ 
nation  software  under  Unix.  Sepa¬ 
rately,  the  Macs  will  run  off-the-shelf 
applications. 

KBA  ups  stake 
in  Motter;  FX-4s 
to  Providence 

Strengthening  its  position  in  the 
U.S.  market,  Germany’s  Koenig  & 
Bauer-Albert  group,  among  the 
world’s  largest  pressmakers, 
increased  its  ownership  in  Motter 
Corp.  to  62%,  based  largely  on  a  $3 
million  cash  contribution.  The  new 
name  of  the  company  is  KBA-Motter 
Corp. 

Motter  Corp.  became  a  subsidiary 
of  Dallas-based  Publishers  Equip¬ 
ment  Corp.  early  this  year  when  PEC 
acquired  50%  of  Motter  Printing  Press 
Co.,  in  York,  Pa.  KBA,  holder  of  a 
22%  interest  in  PEC,  made  a  substan¬ 
tial  initial  investment  in  Motter  Corp. 
subsequent  to  the  acquisition,  and 
until  now  it  has  held  36.7%  of  Motter. 

Rhode  Island’s  Providence  Journal 
Co.  issued  a  letter  of  intent  to  pur¬ 
chase  a  six-unit  position  newspaper 
flexo  press  configuration  from  Motter 
consisting  of  36  Motterflex  FX-4 
printing  couples  configured  as  six 
new,  six-color  units,  six  Motter 
SA2000  Plus  45"  reels,  six  angle  bar 
and  web  lead  sections  and  six  Motter 
press  drives. 


The  equipment  will  function  with 
an  existing  Windmoeller  &  Hoelscher- 
Koenig  &  Bauer  press,  increasing  the 
operation’s  printing  capacity  and 
color  capability. 

According  to  Motter,  the  six-color 
stacks  will  offer  “the  flexibility  of 
paginating  and  placing  color  virtually 
anywhere  within  the  newspaper.’’ 

Completion  and  start-up  are 
expected  in  two  years. 

Motter’s  Controls  Division 
announced  start-up  of  its  latest  press 
drive  installation  at  the  Racine  (Wis.) 
Journal,  where  it  replaced  original 
Cutler  Hammer  controllers. 

In  other  news  from  PEC  compa¬ 
nies,  Cliff  Eighmy,  who  headed  KBA- 
Motter  Corp.’s  San  Diego  research 
and  development  facility,  has  been 
appointed  engineering  vice  president 
for  King  Press  Corp.,  the  Joplin,  Mo., 
manufacturer  of  single-width  web 
offset  presses.  King  is  a  wholly 
owned  PEC  subsidiary. 

The  San  Diego  R&D  operation  pro¬ 
duced  advanced  designs  of  double¬ 
width  letterpress,  offset  and  flexo 
presses.  Eighmy  had  earlier  designed 
commercial  and  business  forms  web 
offset  equipment  for  Pittsburgh-based 
Miller  Printing  Equipment. 


Barneyscan 

ships 

CIS«Gallery 

Last  week  Barneyscan  Corp.  began 
shipping  its  CIS*Gallery  image 
cataloging  software,  which  functions 
as  an  image  database  for  Macintosh 
computers  for  storage,  annotation 
tracking  and  preservation  of  collec¬ 
tions  of  photographic  or  other  imag¬ 
es. 

The  software  ($695  suggested 
retail)  is  a  part  of  the  company’s  Color 
Imaging  Systems  family  of  integrated 
products.  It  preserves  images  through 
on-screen  rather  than  on-hand 
viewing  of  photography  and  artwork. 
Location  and  access  are  gained  with  a 
few  keystrokes,  which  can  also  pro¬ 
vide  information  about  images. 

Catalogs  are  created  and  search 
criteria  defined  with  tools  that  are 
part  of  the  product,  which  requires  no 
database  programming  expertise. 
One  or  more  images  in  eight-bit 
thumbnail  versions  are  readily  ac¬ 
cessible.  A  double  click  brings  up  a 
full  24-bit  version  of  an  individual 
image. 


Why  buy  just  a  low  rub  when  you  can  buy  a  Hi-Tech  for  the  price  of  a  standard  ink? 


What  is  “Hi-Tech?”  Quite  simply  it  means . . . 

•  Consistency  is  built-in  using  the  tools  of  SPC 
(Statistical  Process  Control) 

•  Quality  is  guaranteed ...  the  product  will  perform  to  expectations  or 
we  will  credit  you  for  the  return  and  repla^  it  with  your  next  load  free 

•  Rub  Performance  to  satisfy  your  reader's  expectations 

•  Jet  Black  Print  and  Improved  Mileage 

•  Hi-Tech  is  the  BEST  VALUE  Black  Offset  Newsink  on  the  market  today. 


m 


TNnk  ink...think  Huber 


J.M.  Huber  Corporation,  333  Thomall  St.,  Edison,  NJ  08818 
Phone:  (201)  906-1760 •  Telex:  4754549  JMH  Ul  •  Fax:  (201)  321-1470 

TOTAL  QUALITY  MANAGEMENT  A  program  lor  bringing  you  the  best  in  technology,  products  and  service. 
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Attorney  general  defends  news  leak  crackdown 


By  M.L.  Stein 

U.S.  Attorney  General  Dick 
Thornburgh,  who  has  come  under  fire 
for  his  crackdown  on  news  leaks  from 
the  Justice  Department,  defended  his 
action  before  a  group  of  editors  as 
being  in  the  public  interest. 

In  a  speech  at  the  Associated  Press 
Managing  Editors  convention  in  Dal¬ 
las,  Thornburgh  quipped  that  he  does 
not  expect  to  be  “a  candidate  for  your 
Freedom  of  Information  Award  next 
year.” 

He  said  his  decision  to  shut  down 
“unauthorized  disclosures”  is  not 
aimed  at  whistleblowers,  “who  are 
often  of  great  assistance  in  our  own 
criminal  investigations,”  but  is  for  the 
purpose  of  protecting  the  integrity  of 
the  criminal  justice  system. 

“Disclosures  from  our  files  on 
ongoing  criminal  investigations  can 
compromise  the  very  integrity  of 
cases  that  may  be  prosecuted  in  the 
future,”  he  explained.  “More  impor¬ 
tant,  such  disclosures  can  adversely 
affect  the  very  right  and  reputations 
of  those  under  investigation  —  many, 
if  not  most,  of  whom  may  never  be 
charged  with  any  criminal  offense.” 

Thornburgh  said  he  is  observing 
rights  set  forth  in  the  Constitution, 


including  the  Bill  of  Rights  “from 
which  you  derive  your  just  claims, 
under  the  First  Amendment,  to 
access  other  departments,  agencies 
and  bureaus  in  the  government.” 

However,  Thornburgh  conceded 
that  conflicts  exist  between  his  office 
and  the  press  concerning  information 
and  he  urged  better  understanding  of 
each  other’s  position. 

“Taking  our  point  of  view,  you 
must  understand  our  strong  determi¬ 
nation  to  see  that  our  investigators 
adhere  to  self-discipline  ...  so  that 
both  the  fairness  and  the  integrity  of 
public  prosecutions  and  the  interests 
of  the  potentially  accused  are  pre¬ 
served.” 

At  the  same  time,  he  said,  perhaps 
the  government  should  try  harder  to 
sort  out  what  constitutional  interests 
are  at  stake  “to  demonstrate  we  are 
not  trying  to  gag  legitimate  discussion 
of  public  interest,  but  to  preserve  a 
judicial  process  and  protect  important 
rights.” 

The  issue  creates  a  dilemma  for 
both  the  prosecution  and  the  press, 
Thornburgh  said. 

“How  do  we  maintain  a  proper 
judicial  climate  in  the  midst  of  a  media 
circus  such  as  we  have  witnessed  too 


often  in  recent  headline  cases?”  he 
asked.  “How  do  we  hold  the  porous 
line  against  leaks  that  name  the  target 
of  an  investigation  before  any  indict¬ 
ment  is  brought  —  or  even  sought?  In 
short,  how  do  we  reconcile  a  free 
press  with  all  the  constitutional  guar¬ 
antees  of  the  balance  of  the  Bill  of 
Rights?” 

Both  sides  must  abide  by  the  Bill  of 
Rights,  yet  recognize  when  a  First 
Amendment  freedom  clashes  with 
Fifth  Amendment  protection,  he  sug¬ 
gested. 

One  way  of  achieving  a  balance  is 
to  work  through  foundations  involved 
with  examining  law  and  journalism, 
Thornburgh  said.  He  also  urged 
national  discussions  between  prose¬ 
cution  and  press,  citing  his  own 
appearance  before  APME  as  an 
example. 

“If  I  suggest  that  we  seek  together 
to  better  understand  these  dilemmas, 
it  is  .  .  .  because  I  respect  that  auton¬ 
omy  which  you  have  acquired  since 
1791,”  the  attorney  general  declared. 
“After  200  years,  our  respective 
responsibilities  continue  to  grow.  We 
might  meet  these  responsibilities  by 
forthrightly  admitting  press  and  pro¬ 
secution  are  caught  in  a  delicate 
balancing  act.” 


Canada  antitrust  authorities  probe  Southern  paper  purchase 


By  Mark  Fitzgerald 

Southern  Inc.’s  purchase  of  the 
Kingston  (Ont.)  Whig-Standard,  the 
oldest  daily  in  Canada,  probably  will 
not  trigger  a  second  antitrust  govern¬ 
ment  probe,  an  investigator  from  the 
federal  Bureau  of  Competition  Policy 
says. 

In  a  telephone  interview,  investiga¬ 
tor  Ian  McNaughton  said  the  pur¬ 
chase  of  the  historic  Whig-Standard 
appeared  to  be  below  the  “notifiable 
threshhold”  that  would  require  ex¬ 
amination  by  the  competition  agency. 

However,  the  federal  board  is  con¬ 
tinuing  talks  with  Southam  over  the 
chain’s  purchase  last  May  8  of  24 
community  newspapers  and  14  real 
estate  weeklies  in  British  Columbia, 
McNaughton  said. 

Government  interest  in  Southam 
purchases  is  not  surprising,  consider¬ 
ing  it  is  Canada’s  largest  newspaper 
chain  with  16  dailies  —  17  with 
Kingston  —  totaling  1 .6  million  cir¬ 
culation. 

Southam  and  the  other  giant 
Canada  newspaper  chain,  Thomson 


Newspapers,  own  about  40%  of  daily 
newspaper  circulation  in  the  nation. 

The  chief  of  the  competition 
bureau’s  merger  division  had  previ¬ 
ously  announced  that  the  Canadian 
antitrust  agency  believes  Southam’ s 
British  Columbia  purchase  would 
substantially  diminish  newspaper  and 
real  estate  advertising  competition  in 
the  province,  and  that  the  purchase 
should  not  be  allowed  in  full. 

However,  both  the  government  and 
Southam  sides  have  acknowledged 
discussions  are  under  way  that  could 
lead  to  a  possible  change  in  the  deal. 

“We  have  been  cooperating  with 
the  bureau  fully  in  their  investigation 
and  we  understand  their  concerns 
with  the  new  company,”  Southam 
Newspaper  Group  president  Russell 
Mills  said. 

“They  have  raised  some  issues  that 
we  can  deal  with  and  others  that  we 
are  still  studying,”  Mills  continued. 
“Overall,  we  remain  confident  that 
we  will  be  able  to  modify  the  deals  in  a 
way  that  will  alleviate  the  bureau’s 
concern  that  [the  purchase]  could 


reduce  competition  in  the  advertising 
market  in  the  Vancouver  area.” 

In  June,  Southam  agreed  to  keep  its 
new  papers  and  real  estate  shoppers 
at  arm’s  length  until  the  competition 
bureau  completes  its  investigation. 

In  the  deal,  Southam  traded  its 
stake  in  a  Vancouver  community 
newspaper  publisher,  plus  an  undis¬ 
closed  amount  of  cash,  to  form  a 
new  company  —  Mainland  Publish¬ 
ing  Ltd.  —  with  Madison  Venture 
Corp.,  described  as  a  Vancouver- 
based  investment  firm.  In  forming  the 
new  group,  newspapers  were  also 
bought  from  two  small  publishers. 

As  a  result.  Mainland  Publishing, 
owned  63%  by  Southam,  has  a  total  of 
24  community  papers  and  14  real 
estate  publications. 

Canadian  media  analysts  estimate 
Southam’ s  share  of  the  deal  at  $25 
million  Canadian. 

Southam  already  owned  two  Van¬ 
couver  dailies,  the  Vancouver  Sun 
and  The  Province. 

However,  the  chain  contends  the 
(Continued  on  page  42) 
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RECOGNITION. 

A  pat  on  the  back  is  nice,  but  a  citation,  plaque,  certificate 
of  achievement,  scholarship,  grant  or  fellowship  is 
concrete  proof  of  a  job  well  done. 


Recognition  from  peers  and  respected  col¬ 
leagues  is  the  ultimate  compliment  to  all  journal¬ 
ists,  from  the  student  to  the  professional  level. 
If  you  or  your  organization  offer  an  award,  fel¬ 
lowship  or  grant  to  journalists,  let  them  know 
about  it  through  your  ad  in  E&P’s  19th  annual 
Journalism  Awards  and  Fellowships  Direc¬ 
tory.  Your  ad  in  this  directory  will  increase  the 
quantity  and  the  quality  of  entries  by  attracting 
the  attention  of  many  talented  journalists. 

The  Journalism  Award  and  Fellowships  Direc¬ 
tory  is  printed  in  the  form  of  a  pullout  section 


and  is  bound  within  the  December  29th  issue  of 
E&P,  It  is  used  by  journalists  all  year  long  and  is 
the  definitive  source  for  listings  of  awards, 
grants,  fellowships  and  scholarships  available  to 
journalists. 

Call  your  E&P  sales  representative  today  and 
reserve  your  space  in  this  unique  annual  direc¬ 
tory. 

Advertising  Deadlines 
Space — December  14 
Ad  Copy — December  17 
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Daily  News 

(Continued  from  page  15) 


News  management  has  raised  race 
as  an  issue  in  the  strike,  saying  union 
work  rules  have  kept  the  craft  unions 
“lily-white”  while  management  tried 
to  integrate  the  paper. 

The  National  Association  of  His¬ 
panic  Journalists  also  rejected  Will- 
se’s  request  for  a  mailing  list.  Its 
president,  Don  Flores,  said  it  would 
be  taking  sides. 

Black  Guild  strikers  said  the  law¬ 
suit  prompted  the  News  to  hire  more 
minorities,  and  the  Guild  help  support 
the  suit  financially. 

A  week  into  the  strike.  News  col¬ 
umnist  Jack  Newfield,  a  high-profile 
investigative  reporter  formerly  of  the 
weekly  Village  Voice,  resigned,  say¬ 
ing,  “my  conscience  and  self-respect 
just  can’t  allow  me  to  ratify  the 
breaking  of  unions  with  my  labor  and 
my  name.” 

Newfield,  who  was  an  exempt 
employee  and  had  been  working  dur¬ 
ing  the  strike,  took  about  a  50%  pay 
cut  to  do  a  column  for  the  weekly  New 
York  Observer. 

“I  would  be  just  miserable  working 
for  a  paper  that  locked  out  its  unions 
and  sitting  next  to  scabs  at  desks  once 
occupied  by  my  friends,”  he  said. 

The  News  was  claiming  more  than 
100  Guild  employees,  out  of 750,  have 
returned  to  the  newsroom,  circulation 
and  ad  departments. 

That  number  was  disputed  by  Guild 
officials,  who  admitted  that  some 
returning  workers  were  demoted  or 
replaced.  Several  workers  who 
crossed  picket  lines  walked  back  out 
in  disgust.  One  provisional  employee 
walked  out  of  the  newsroom  when 
permanent  replacements  were  hired. 

Striking  News  columnist  Juan  Gon¬ 
zalez  has  become  the  unofficial  leader 
of  striking  Guild  workers. 

In  other  incidents: 

•  A  New  York  Times  driver  was 
arrested  for  ramming  a  News  truck 
and  then  attacking  the  driver  with  a 
tire  iron. 

•  Police  officers  union  in  Jer¬ 
sey  City,  N.J.,  has  ordered  mem¬ 
bers  in  the  police  chiefs  office  not  to 
work  off  duty  as  guards  at  the  News’ 
strike  headquarters  in  North  Bergen. 

•  Police  arrested  11  men  from  a 
larger  group  of  strikers  for  attacking  a 
delivery  crew  and  smashing  vehicles 
on  Staten  Island.  A  report  in  the 
News  said  a  delivery  man  in  Brooklyn 
was  dragged  from  his  car  and  beaten. 

•  Newspaper  stock  analysts  say 
the  News  simply  cannot  survive  with 
its  cost  structure:  labor  costs  twice 
the  average  for  metro  papers,  or 


about  50%  of  total  cost. 

The  News  has  argued  that  to 
reverse  losses  of  $1 15  million  over  10 
years  on  revenues  over  $4  billion,  it 
needs  to  regain  “management  con¬ 
trol”  of  the  paper. 

The  unions  say  they  are  willing  to 
talk  about  any  issues  and  point  to 
heavy  concessions  made  at  the  Post. 

Analyst  John  Reidy  of  Smith  Bar¬ 
ney,  Harris  Upham  and  Co.  in  New 
York  said  the  real  issue  was  whether 
the  key  craft  unions  would  “put 
everybody  out  of  business  to  maintain 
outdated  work  practices.” 

One  analyst’s  report  predicted  Tri¬ 
bune  Co.  stock  would  rise,  whether 
the  News  survives  or  not.  If  it  dies, 
profits  go  up.  If  the  unions  are  bro¬ 
ken,  profits  go  up. 

“This  may  become  messier  and 
more  expensive,”  Reidy  said.  “Some 
way  or  the  other,  the  drain  will  be 
stanched.” 

“They  can’t  continue  to  lose  the 
kind  of  money  they  have,”  said  anal¬ 
yst  Lisa  Donneson  of  County  Nat- 
West  Securities.  “They  can’t  operate 
with  labor  costs  being  half  their  oper¬ 
ating  costs.” 

Analysts  were  expecting  the  News 
would  lose  $40  to  $50  million  this 
year,  as  a  result  of  a  major  retail 
industry  consolidation  depressing 
News  ad  linage  15%  this  year  plus  the 
costs  of  strike  preparation. 

Some  estimates  put  the  cost  of  the 
strike  at  $1  million  a  day. 

Donneson  called  a  non-union  News 
“unlikely”  and  expected  a  resolu¬ 
tion,  saying,  “New  York  is  a  very 
large  market  to  walk  away  from.” 

If  the  Daily  News  survives  the 
strike  as  a  non-union  paper,  “They  are 
going  to  be  branded  a  scab  newspaper 
and  when  people  touch  that  newspaper 
their  hands  will  bum,”  said  Guild  sec¬ 
retary  treasurer  Tom  Pennacchio. 

ACB  touts 
newspapers 

Advertising  in  newspapers  is  the 
most  effective  way  for  retailers  to 
increase  sales  and  profits,  believes  Ed 
Zimmerman,  vice  president  of  co-op 
advertising  development  for  the 
Advertising  Checking  Bureau. 

In-store  promotions  usually  divert 
expenditures  from  one  product  to 
another  rather  than  measurably 
increasing  a  store’s  sales  volume. 
Radio  advertising  and  bulk  mail  cir¬ 
culars  fail  to  achieve  the  same  impact 
as  newspaper  advertising,  Zimmer¬ 
man  said,  speaking  before  members 
of  the  Mid- Atlantic  Co-op  Group. 

“Newspapers  build  sales  volume 
by  bringing  in  the  customers,  some  of 


whom  would  have  spent  their  money 
at  a  competitive  store.  Promotions 
influence  the  product  selections  of 
patrons  already  in  the  store  and  make 
them  appreciate  the  stores  for  its 
deals,”  he  said. 

Zimmerman  believes  that  newspa¬ 
pers  consistently  produce  the  best 
sales  results  for  the  retailer  as  well  as 
for  the  supplier 

Help-wanted  ads 
hit  five-year  low 

Help-wanted  advertising  plunged 
to  a  five-year  low  in  September  —  off 
20%  from  a  year  ago  —  on  the  Con¬ 
ference  Board’s  seasonally  adjusted 
index. 

The  September  index  fell  to  122.  It 
was  127  in  August  and  166  in  Septem¬ 
ber  1989. 

The  volume  of  help-wanted  ads 
decreased  in  seven  regions,  rising 
only  in  the  Mountain  and  West  South 
Central  regions.  In  New  England  ad 
volume  has  fallen  60%  since  1987. 

“Layoffs  remain  elevated,  unem¬ 
ployment  is  slowly  rising,  and  want- 
ad  volume  continues  to  decline  at  a 
significant  pace,”  Conference  Board 
economist  Ken  Goldstein  said, 
expecting  unemployment  would 
increase. 

The  survey  measures  help-wanted 
ads  in  51  papers  and  uses  1969  as  a 
base  index  of  100. 

Carrier  accused 
of  burglary 

A  newspaper  carrier  has  been 
accused  of  burglarizing  the  homes  of 
subscribers  after  they  notified  him  to 
suspend  delivery  while  they  were  out 
of  town. 

Dwayne  L.  Young,  32,  who  deliv¬ 
ered  the  Austin  American-State sman 
in  an  area  west  of  the  University  of 
Texas  campus,  was  charged  with 
burglary  of  a  habitation,  burglary  of 
a  motor  vehicle  and  criminal  mis¬ 
chief. 

Police  said  he  is  suspected  in  about 
30  residential  break-ins  and  20  bur¬ 
glaries  of  vehicles,  the  newspaper  re¬ 
ported. 

Police  have  recovered  about 
$1 1 ,600  worth  of  stolen  property  from 
the  burglaries,  which  date  to  last 
December. 

Young  was  not  an  employee  of  the 
newspaper  but  was  one  of  about  650 
independent  contractors  who  deliver 
the  American-Statesman,  the  paper 
said.  He  has  delivered  newspapers 
since  August  1989. 

—  AP 
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AP  introduces  improved  version  of  Leafax 


Will  be  available  in  micl-1991 


The  Associated  Press  has  intro¬ 
duced  an  improved  version  of  its  por¬ 
table  film  scanner  and  transmitter  that 
offers  digital  capability. 

The  original  AP  Leafax  35  was 
developed  for  AP  by  Leaf  Systems 
Inc.  of  Natick,  Mass.,  and  became  the 
industry-standard  film  transmitter  for 
news  photographers  soon  after  it  was 
introduced  in  1988.  It  scans  into  ana¬ 
log  form  and  transmits  from  remote 
sites  color  and  black-and-white  35mm 
negatives  and  transparencies.  It  also 
local  images  into  electronic  dark¬ 
rooms  for  processing. 

The  new  AP  Leafax  III  includes 
higher  resolution  scanning  —  4,400 


dots  per  inch,  16  bits  per  color  —  and 
more  editing  abilities,  including 
zoom,  burn  and  dodge,  image  touch- 
up,  rotation  and  others. 

AP’s  John  Reid,  vice  president  and 
director  of  communications  and  tech¬ 
nology,  called  the  new  machine  “a 
powerful  tool  for  the  newspaper  that 
is  moving  toward  an  all-digital  photo 
operation.” 

It  comes  in  analog  and  digital  mod¬ 
els.  Digital  information  is  not  suscep¬ 
tible  to  distortion  in  transmission,  as 
analog  is,  and  is  the  format  for  AP’s 
new  PhotoStream  digital  satellite  net¬ 
work. 


The  digital  AP  Leafax  Illd  features 
faster,  error-free  image  transmission 
and  stores  up  to  200  compressed 
images.  Newspapers  can  upgrade  the 
analog  AP  Leafax  Ilia  to  digital  capa¬ 
bility  by  buying  a  package  that  is 
installed  on  site. 

AP  says  the  new  versions  will  be 
available  in  mid- 1991  at  a  price  of 
$  1 5 ,000  for  analog,  $23 ,000  for  digital . 
AP  said  it  has  reduced  prices  on  the 
original  AP  Leafax  35  by  $3,000  to 
$12,000.  For  current  AP  Leaf  35 
users,  the  price  of  the  AP  Leaf  Com¬ 
pander  data  compression  system  has 
been  cut  to  $5,500.  Its  stand-alone 
price  is  $15,000. 


IN  BRIEF 


AP  offers  series 
on  infant  mortaiity 

About  40,000  babies  bom  each  year 
in  the  United  States  fail  to  reach  their 
first  birthday,  and  two-thirds  die 
within  28  days  of  the  day  they  are 
bom. 

In  an  Associated  Press  three-part 
series,  “Surviving  Year  One,”  which 
moved  Oct.  23  for  use  Sunday,  Oct. 
28,  AP  writers  went  beneath  the  sta¬ 
tistics  to  find  an  avoidable  tragedy. 

The  series,  illustrated  by  Laserpho- 
tos,  AP  Graphics  and  a  series  logo, 
explores  Indianapolis,  which  had  the 
worst  infant  death  rate  until  a  few 
years  ago  when  programs  to  fight 
back  were  established.  The  drug 
epidemic  and  lack  of  drug-treatment 
options  are  also  explored. 


INFE  elects 
new  officers 

The  International  Newspaper 
Financial  Executives  elected  Cather¬ 
ine  Heron,  treasurer.  Times  Publish¬ 
ing  Co.  in  St.  Petersburg,  Fla.,  as 
president. 

She  succeeds  Ronald  J.  Pollina, 
controller.  Eagle  Tribune  Publishing 
Co.,  who  will  continue  to  serve  as 
immediate  past  president. 

O.  Scott  Leath,  controller,  Rich¬ 
mond  Newspapers  Inc.,  Richmond, 
Va.,  is  first  vice  president;  Donald  F. 
Zabeck,  financial  director,  Phoenix 


Newspapers  Inc.,  Phoenix,  Ariz.,  is 
second  vice  president;  Larry  Bloom, 
vice  president/director  of  finance. 
New  York  Daily  News,  was  appointed 
treasurer;  R.  Scott  Messer,  assistant 
controller,  Dallas  Morning  News, 
was  elected  secretary. 

Paper  expands 
distribution 

Press  &  Guide  Newspapers  began 
providing  an  alternative  for  suburban 
Detroit,  Mich.,  Sunday  newspapers 
readers  and  advertisers  with  a  new 
Sunday  edition,  starting  Nov.  4. 

The  newspaper  was  published  in 
addition  to  the  Press  &  Guide's 
Thursday  publication  and  replaces 
and  expands  the  current  Monday  edi¬ 
tion.  It  is  being  distributed  in  Dear¬ 
born,  Dearborn  Heights  and  Warren- 
dale/West  Detroit  with  a  circulation 
of  50,000. 

The  Press  &  Guide’s  Sunday  edi¬ 
tion  joins  its  sister  paper.  Heritage 
Sunday,  a  News-Herald  newspaper 
introduced  in  August  in  Detroit’s 
Downriver  suburb. 


Illinois  press 
group  elects 
new  officers 

Jeff  Farren,  publisher  of  the  Ken¬ 
dall  County  Record  in  Yorkville,  Ill., 
was  named  president  of  the  Illinois 


Press  Association. 

Others  elected  are:  Clyde  Wills, 
first  vice  president,  publisher  of  the 
Metropolis  Plane f,  Byron  Tracy,  sec¬ 
ond  vice  president,  publisher  of 
Lewis  Newspapers  in  Robinson;  Tom 
Mathews,  third  vice  president, 
publisher  of  the  Wayne  County  Press 
in  Fairfield;  Howard  Hay,  treasurer, 
vice  president  and  director  of  circula¬ 
tion  for  the  Chicago  Tribune. 


H.S.  football 
section  published 
on  regular  basis 

The  Daily  News  of  Los  Angeles  has 
brought  out  a  free-standing  section 
devoted  exclusively  to  high  school 
football. 

The  “High  School  Football  Spe¬ 
cial”  is  an  eight-page  tabloid  inserted 
into  the  newspaper  on  Tuesday,  Fri¬ 
day  and  Saturday.  It  will  run  until  the 
football  seasons  ends  in  November. 

Five  staff  writers  cover  beats  for 
the  section,  which  fills  a  need  in  the 
marketplace,  according  to  sports  edi¬ 
tor  Rick  Vacek. 

“We  knew  that  football  games  in 
our  readership  area  draw  thousands 
of  fans  each  week,  so  we  felt  there 
was  an  audience  for  the  section,”  he 
added. 

In  addition  to  in-depth  stories  on 
players,  coaches  and  team  trends,  the 
special  features  offer  complete  team 
schedules,  photos  and  team  and 
player  statistics. 
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already  is  lost.  It  has  been  ruined  by 
years  of  mismanagement  and  goug¬ 
ing.  Let’s  preserve  our  dignity  and 
self-respect  by  not  allowing  ourselves 
to  be  raped  again  by  this  set  of  own¬ 
ers,  and  the  next  if  there  are  to  be 
more. 

“Voting  for  these  pay  cuts  may 
gain  you  a  few  more  weeks  of  pay,  or 
it  may  get  you  more  months  of  mis¬ 
ery.  In  the  meantime,  it  will  be  more 
and  more  embarrassing  for  UPl  and 
the  memory  of  what  it  once  was.  Fol¬ 
low  the  example  of  Howard  Beal  and 
say,  ‘I’m  mad  as  hell  and  I’m  not 
going  to  take  it  any  more.’’ 

From  Paris  came  the  message, 
“.  .  .  [T]hose  in  the  United  States  are 
being  asked  by  management  to  cast  a 
live  or  die  vote,  thereby  placing  the 
onus  of  killing  the  agency  on  those 
who  have  most  sacrificed  for  it  all 
these  years.  The  high  management 
types  will  find  other,  even  better  pay¬ 
ing  jobs.  You  can  be  sure  of  that. 

“The  first  reaction,  therefore,  is  to 
urge  a  ‘no’  vote  and  the  hell  with  it. 
After  all,  the  American  newspaper 
establishment  decided  long  ago  it  did 
not  want  to  support  two  independent, 
competitive  worldwide  news  agencies. 

“But  looking  at  the  situation  from 
faraway  Paris,  it  seems  to  me  that  the 
ultimate  insult  would  be  to  allow  man¬ 
agement  to  say  (which  they  will,  you 
can  bet  on  it)  that  the  employees 
killed  UPI.  We  cannot  let  them  get 
away  with  that,  and  I  for  one  could 
not  bring  myself  to  pull  the  plug  on  a 
dying  man. 

“Therefore,  it  seems  to  me  that  the 
only  intelligent  vote  is  to  accept  the 
wage  cut  and  hope  for  the  best. 
Maybe  UPI  will  live,  probably  not. 
But  in  any  case,  those  who  have 
sweated  over  the  years  to  insure  its 
survival,  excellence  and  integrity  will 
not  be  blamed,  however  wrongly,  for 
killing  it.  Let  those  who  have  run  UPI 
into  the  ground  take  the  responsibil¬ 
ity.’’ 

Others  looked  at  the  situation  from 
a  more  economical  standpoint. 

Wrote  one  Unipresser,  “Dignity  is 
a  seven-letter  word  which  my  kids 
can’t  eat.’’ 

Another,  voicing  concern  for  Uni- 
pressers  overseas,  to  whom  the  com¬ 
pany  has  a  legal  obligation  but  who 
would  not  necessarily  be  repatriated 
prior  to  a  bankruptcy  filing,  stated, 
“  .  .  .  I  speak  only  for  those  guys  and 
gals  spread  across  the  planet  from 
Bangkok  and  Buenos  Aires,  Karachi 
to  Kuala  Lumpur.  There  are  staffers 
who  are  every  bit  as  dedicated  as  we 


on  the  domestic  end  of  things,  and  1 
would  venture  to  guess  that  they 
could  use  the  breathing  space  to  get 
their  belongings  and  families  back 
home. 

“They  are  already  taking  the  pay 
cut,  coupled  with  a  dollar  that  has 
plunged  against  foreign  curren¬ 
cies  .  .  .  Many,  I  suspect,  would  stay 
abroad  and  do  other  things,  but  many 
probably  would  return  home,  and 
that’s  easier  to  do  with  three  months 
of  planning  and  some  money.  Ain’t  no 
unemployment  lines  for  Americans 
stuck  in  Moscow  or  New  Delhi  that  I 
know  of. 

“My  humble  plea  is  vote  your 
mind,  but  keep  the  overseas  folks  in 
mind.” 


Copies 

(Continued  from  page  15) 

were  also  without  any  copies.  On 
Monday,  Nov.  5,  the  E&P  offices 
began  the  eleventh  day  without  a 
copy  being  delivered,  and  a  trek  to  all 
of  the  neighborhood  newsstands  also 
proved  futile. 

Some  midtown  apartment  dwellers 
who  had  received  a  copy  of  the  news¬ 
paper  for  one  day  reported  not  getting 
it  delivered  anymore. 

Photos  of  Daily  News  newspapers 
tom  and  strewn  down  certain  streets 
have  been  appearing  in  most  of  the 
other  city  newspapers. 

Even  the  newsstand  at  41st  Street, 
right  behind  the  Daily  News  building, 
did  not  have  a  copy  on  sale  on  the 
morning  of  Nov.  5. 

Three  of  the  newsstand  owners  E&P 
spoke  with  said  that  they  had  been 
threatened  and  were  afraid  to  con¬ 
tinue  receiving  the  Daily  News.  None 
would  give  their  names. 

While  the  competing  tabloids 
appeared  to  be  a  little  fatter  each  day, 
reports  during  the  week  stated  that 
some  advertisers  were  buying  up 
more  radio  time  to  compensate  for  the 
loss  of  the  normally  widespread  Daily 
News  circulation  reach. 


Probe 

(Continued  from  page  38) 

dailies  serve  different  markets,  both 
editorially  and  in  advertising,  than  the 
weeklies. 

In  Ontario,  the  passing  of  the  fam¬ 
ily-owned  Kingston  Whig-Standard 
into  the  hands  of  a  chain  was  greeted 
by  a  mixture  of  sadness,  apprehen¬ 
sion  —  and  relief. 

Employee  fears  about  the  future  of 
the  37,000-circulation  Whig-Standard 


were  allayed  by  pledges  from 
Southam  Newspaper  Group  presi¬ 
dent  Mills  that  “the  additional 
resources  that  Southam  can  bring  to 
the  newspaper  will  assure  its  success 
far  into  the  future.” 

In  a  statement,  Michael  Davies, 
whose  family  had  owned  the  paper 
since  the  1920s,  said  Canadian  tax 
laws  made  passing  the  paper  onto  his 
son  “an  economic  impossibility.” 

“The  owner  of  the  Whig-Standard 
needs  more  resources  than  I  possess 
in  order  to  keep  the  Whig-Standard 
financially  healthy  into  the  21st  cen¬ 
tury,”  he  said. 

The  sale  was  criticized  by  the  com¬ 
munications  critic  for  the  minority 
party  New  Democratic  Party,  Lyle 
MacWilliam. 

“We  are  apprehensive  at  the  news 
of  the  Whig-Standard  being  acquired 
by  a  chain,”  he  said.  “We’re  con¬ 
cerned  that  another  distinct  voice  has 
been  lost  and  we’re  equally  con¬ 
cerned  about  homogenization  of 
Canadian  news  and  views.” 

The  paper  was  founded  in  1834  and 
,  has  been  published  daily  since  1849. 


ACB  issues 
co-op  ad 
spending  survey 

Newspapers  continue  to  capture 
the  largest  share  of  co-op  advertising 
dollars  from  the  apparel  industry,  but 
retailers  are  increasing  their  use  of 
non-traditional  media  to  supplement 
print  advertising. 

An  analysis  of  co-op  spending  in 
1989  reveals  newspaper  run-of-press 
advertising  together  with  newspaper 
inserts  accounted  for  47%  of  the 
apparel  industry’s  co-op  dollars  last 
year,  the  same  as  in  1986. 

Newspaper  inserts,  however, 
increased  from  20%  in  1986  to  26%  in 
1989,  surpassing  the  dollars  spent  on 
ROP  advertising  for  the  first  time. 

Brian  McShane,  vice  president  and 
director  of  marketing  for  the  Adver¬ 
tising  Checking  Bureau,  said  that 
apparel  retailers  prefer  newspaper 
advertising  to  attract  customers. 

While  newspapers  remained  strong, 
the  electronic  media  have  lost 
shares  of  co-op  dollars  to  circulars, 
sales  promotions  and  in-store  dis¬ 
plays.  Radio  and  tv  both  had  12%  of 
the  expenditures  in  1986.  Radio 
dropped  to  9%  last  year,  and  tv  to  7%. 
Catalogs  lost  share,  slipping  from  9% 
in  1986  to  6%  in  1989. 

Circulars  and  sales  promotions 
each  accounted  for  10%  last  year,  up 
from  4%  and  5%,  repectively ,  in  1986. 
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Apprehension 

(Continued  from  page  13) 

immune  from  bottom-line  problems. 

Bakersfield  Californian  managing 
editor  John  Irby  said  the  theme  of  a 
recent  meeting  of  the  California  Soci¬ 
ety  of  Newspaper  Editors  board  was, 
“We  have  to  do  more  with  less.” 

The  APME  conclave,  he  went  on, 
generated  more  gloom  “than  I’ve 
heard  in  years.” 

The  Californian,  he  said,  has  suf¬ 
fered  16  companywide  layoffs, 
including  three  from  the  newsroom, 
and  a  hiring  freeze  “with  some  excep¬ 
tions.” 

Peter  Bhatia  of  the  Sacramento 
(Calif.)  Bee,  a  profitable  newspaper  in 
a  strong  market,  said  of  the  conven¬ 
tion  talk,  “Everyone  is  fearing  1991 
and  feels  that  things  will  get  worse 
before  they  get  better.” 

Sandy  Oppenheimer,  director  of 
news  for  the  Calkins  Newspapers  in 
Pennsylvania,  Florida  and  New 
Jersey,  said  of  the  convention  com¬ 
mentary,  “The  perception  is  not  that 
newspapers  are  going  bankrupt  but 
there  is  less  profit  than  in  previous 
years.” 

For  Calkins,  this  has  meant  that 


editors  are  being  asked  to  scrutinize 
budgets  carefully  while  making  sure 
that  “we  don’t  cut  too  much  muscle.” 
Oppenheimer  said  he  sees  “more  of 
the  same”  for  1991. 

The  APME  mood  can,  perhaps,  be 
best  summed  up  by  the  comment  of 
Jim  Gatti,  deputy  managing  editor  of 
the  Detroit  News:  “There  is  concern. 
Everyone  is  being  very  cautious.” 


Reports 

(Continued  from  page  18) 


toring  the  AP  report  and  attempt  to 
reach  out  to  more  editors  of  AP-mem- 
ber  newspapers. 

He  pointed  out  that  fewer  than  a 
third  of  these  papers  are  represented 
at  APME  conventions  (APME  trea¬ 
surer  Alf  Goodykoontz  had  reported 
earlier  that  because  of  the  “lousy 
economy”  attendance  at  the  Dallas 
convention  —  378  registrants  —  was 
the  smallest  in  a  decade). 

The  plan.  Foreman  said,  is  to  trim 
the  current  number  of  APME  com¬ 
mittees  and  projects  to  allow  more 
time  for  helping  editors  put  out  better 
newspapers. 

“Journalism  study”  committees. 


he  explained,  would  be  assigned  to 
this  job. 

“We  realized  that  there  are  many 
editors  in  this  land  who,  if  they  have 
heard  of  APME,  have  no  idea  of  what 
this  organization  is  all  about,”  said 
Foreman,  who  is  executive  editor  of 
the  Philadelphia  Inquirer.  “We  pro¬ 
pose  to  tell  them.” 

One  means  of  communication  will 
be  to  send  APME  News,  the  group’s 
magazine,  to  the  top  editor  of  every 
AP-member  paper,  he  added. 

Another  step  will  be  to  establish 
working  relationships  with  a  number 
of  state  and  regional  APME  units. 
Foreman  said. 

Literacy  program 

The  Bloomsburg,  Pdi.,  Press-Enter¬ 
prise  has  started  a  program  encour¬ 
aging  recycling  and  at  the  same  time 
aimed  at  breaking  the  cycle  of  illiter¬ 
acy. 

The  “Bag  It”  program  began  in 
September  on  Adult  Literacy  Day 
and  has  yielded  more  than  1,2()0  chil¬ 
dren’s  books  for  the  local  adult  liter¬ 
acy  effort.  A  canvas  shopping  bag 
imprinted  with  a  recycling  message  is 
being  offered  to  anyone  who  donated 
three  children’s  books  to  the  project. 


Between  the  end  of  1990  and  the  beginning  of 
1991  is  E&P's  special  NEWSPAPER  BUSINESS  REVIEW 
&  FORECAST  issue.  It  is  the  first  E&P  issue  of  the 
new  year  and  will  be  published  January  5, 1991. 

The  editorial  focus  of  this  issue  will  be  dedicated  to  a 
complete  review  of  important  newspaper  events  of 
1990  and  an  in-depth  look  at  what  1991  holds  for  the 
newspaper  business. 

Let  the  newspaper  industry  know  where  you  stand  for  1991  and  what  you've  accom¬ 
plished  in  1990.  Send  a  clear  and  strong  message  to  the  industry  about  what  you  are 
doing  for  the  future  of  newspapers.  Say  it  all  with  your  ad  in  this  once-a-year  issue  indus¬ 
try  professionals  look  forward  to  and  read  cover  to  cover. 

For  more  information  on  this  and  other  special  advertising  opportunities  throughout 
the  year  in  E&P,  call  your  local  E&.P  sales  representative. 


CLOSING  DEADLINES  FOR  E&P’s  REVIEW  &  FORECAST  ISSUE 
Space:  December  19  Ad  Material:  December  21 

SALES  OFFICES 

New  York  Chicago  Los  Angeles  San  Francisco 

(212)  675-4380  (312)  641-0041  (213)  382-6346  (415)  421-7950 
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Rainbow  of  views  on  comics  with  hues 

The  increased  colorization  of  daily  strips  and  panels  is  discussed 
at  the  Newspaper  Features  Council  meeting  in  Montreal 


By  David  Astor 

Colorized  daily  comics  were 
praised  and  criticized  during  a  lively 
panel  discussion  at  the  recent  News¬ 
paper  Features  Council  meeting  in 
Montreal. 

Several  NFC  speakers  voiced 
enthusiastic  or  grudging  support  for 
daily  color  comics,  and  said  they  are 
the  wave  of  the  future.  But  a  couple  of 
others  expressed  dismay  with  the  way 
some  dailies  use  color  in  their  Mon- 
day-through-Saturday  comics. 

The  dozen  or  so  U.S.  newspapers 
with  daily  color  funnies  do  their  own 
colorizing,  so  the  same  syndicated 
comic  can  have  different  hues  in  dif¬ 
ferent  papers.  This  was  illustrated 
during  the  NFC  session  by  the  display 
of  three  identical  ‘"Marmaduke” 
panels  featuring  three  very  differently 
colored  versions  of  Brad  Anderson’s 
United  Feature  Syndicate  (UFS)  dog. 

Sunday  strips  are  far  more  stan¬ 
dardized,  because  they  are  colorized 
for  hundreds  of  papers  by  companies 
such  as  American  Color. 

The  interim  solution  for  unstandar¬ 
dized  color  in  daily  comics?  Syndi¬ 
cates  should  provide  papers  with 
color  keys,  said  speakers  such  as 
panel  moderator  and  Los  Angeles 
Daily  News  managing  editor/features 


Jane  Amari 

Jane  Amari. 

The  eventual  solution?  “Comics 
will  be  delivered  electronically  .  .  . 
and  the  artists  can  designate  the  col¬ 
ors  they  want,”  said  Los  Angeles 
Times  Syndicate  executive  editor 
Steve  Christensen,  talking  from  the 
audience. 

Until  then,  daily  color  comics  of 


Tom  Armstrong 


Roy  Bode 


Bill  Amend 

varying  quality  will  be  offered  by 
papers  such  as  the  L.A.  Daily  News, 
Dallas  Times  Herald,  Orlando  Sen¬ 
tinel,  Palm  Beach  Post,  St.  Louis 
Post-Dispatch,  St.  Petersburg  Times, 
and  Tampa  Tribune. 

“Papers  are  in  a  terrifically  chal¬ 
lenging  period  of  history,”  said  Times 
Herald  editor  Roy  Bode,  an  NFC 
panelist.  “We  have  to  throw  away 
some  of  the  conventions  or  we’ll  all  be 
working  for  MTV  in  not  too  long. 
Color  to  me  is  part  of  this  process.  We 
know  that  top-notch  color  receives  a 
positive  reaction  from  readers.” 

Another  panelist,  “Marvin”  cre¬ 
ator  Tom  Armstrong  of  North  Amer¬ 
ica  Syndicate,  reported  that  color  also 
receives  a  positive  reaction  from  his 
12-  and  8-year-old  children.  The  car¬ 
toonist  said  he  subscribes  to  one 
newspaper  with  colorized  daily  com¬ 
ics  and  another  with  black-and-white 
funnies,  “and  the  kids  fight  over  the 
color  one.” 

“We  have  to  appeal  to  the  next 
generation  of  readers,”  declared 
Armstrong.  “We’re  the  last  entertain¬ 
ment  medium  that’s  still  black  and 
white.” 

This  is  ironic,  he  added,  because 
“The  Yellow  Kid”  was  using  color 
back  in  the  1890s.  “The  unique  art 
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1990  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1990) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1991  Edition  $80  per  copy  □  Buik  orders  5  or  more  $72.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 
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New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


5  Garry  Trudeau  and  wife  Jane  Pauley  of  NBC  (both  pictured  on  the  left)  attended 
I  a  20th  anniversary  party  for  Trudeau's  'Doonesbury'  comic  strip  in  New  York  City 
j  last  month.  Joining  them  in  the  above  photo  were  Universal  Press  Syndicate  vice 
o  president/editorial  director  Lee  Salem  (left),  Susan  McMeel,  Universal  president 
i;  John  McMeel,  Universal  vice  president  Kathy  Andrews,  and  (on  the  far  right) 
^  Universal  vice  president/contributing  editor  Donna  Martin.  Among  the  other  150- 
°  plus  attendees  were  cartoonists  Jules  Feiffer,  Doug  Marlette,  and  Pat  Oliphant  as 
well  as  columnists  Jeff  Greenfield  and  Calvin  Trillin.  Trudeau  spent  much  of  the 
evening  agreeing  to  requests  to  autograph  his  just-released  'Recycled  Doones¬ 
bury:  Second  Thoughts  on  a  Guilded  Age'  comic  collection  publish^  by  Andrews 
and  McAAeel.  Another  20th  birthday  gathering  was  held  a  week  later  in  Kansas 
City,  where  Universal  is  based. 


form  of  the  comic  strip  was  born  along  | 
with  color  printing  almost  100  years 
ago,”  said  Armstrong.  “It’s  ridicu¬ 
lous  to  separate  the  two.  It’s  ridicu¬ 
lous  that  it  took  so  long  for  newspa¬ 
pers  to  colorize  daily  comics.” 

He  acknowledged  that  some  news¬ 
papers  colorize  their  daily  comics  bet¬ 
ter  than  others,  but  said  overall  qual¬ 
ity  will  improve  — just  as  color  televi¬ 
sion  did  after  the  early  days  of  “green 
faces”  and  the  like. 

Problems  at  some  papers  include 
off-regjster  color  reproduction  and  the 
use  of  colors  different  from  those 
the  cartoonist  would  have  chosen.  The 
latter  practice  “drives  me  nuts,”  said 
panelist  Bill  Amend,  who  does  “Fox 
Trot”  for  Universal  Press  Syndicate. 

“Adding  color  is  an  artistic  deci¬ 
sion,  but  it’s  being  made  without  the 
consent  or  counsel  of  the  [original] 
artist,”  he  continued.  “No  paper  has 
called  to  ask  me  what  color  things 
should  be.” 

Universal  vice  president/editorial 
director  Lee  Salem  said  there  is  “no 
standardization”  of  daily  comic  color 
—  unlike  on  Sunday,  when  syndicates 
and  cartoonists  are  involved  with 
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color  choices. 

“I  don’t  have  an  objection  to  color 
comics  on  Sunday,”  stated  Amend. 
“I  enjoy  the  creative  options  they 
give  me.  What  I  do  have  a  problem 
with  are  individual  papers  taking  a 
piece  of  comic  strip  art  designed 
specifically  for  black-and-white 
reproduction  and  adding  color  to  it. 
It’s  not  simply  an  enhancement;  it’s 
indeed  an  alteration.” 

He  added  that  colorized  comic 
readers  don’t  have  the  same  option  as 
colorized  movie  viewers,  who  can 
make  the  films  black  and  white  with 
the  turn  of  a  knob. 

Amend  also  noted  that  the  black 
shading  he  uses  for  certain  things  in 
the  Monday-Saturday  “Fox  Trot” 
loses  some  of  its  effect  —  or  is  ruined 
entirely — when  the  strip  is  colorized. 

“I  sympathize  with  Bill,”  said 
audience  member  Bunny  Hoest,  who 
does  “The  Lockhorns,”  “Agatha 
Crumm,”  and  “What  A  Guy!”  for 
King  Features  Syndicate.  “But  the 
future  is  color.  We’re  going  to  have  to 
redesign  —  and  use  blacks  more  judi¬ 
ciously.” 

Armstrong  agreed  that  daily  comic 
color  is  “here  to  stay,”  and  said  car¬ 
toonists  “should  do  our  best  to  help 
editors  adapt  and  make  it  as  close  to 
what  cartoonists  want  it  to  be.”  He 
added  that  the  Tampa  Tribune  has 
(Continued  on  page  46) 


SENIORS 
ARE  GOLDEN 
READERS. 


Seniors  are  eager  readers,  especially 
when  it  comes  to  our  weekly,  write- 
in  advice  column  on  finance,  travel, 
housing,  budgeting  and  more.  Even 
tips  on  income  tax  and  social 
security.  MAINLY  FOR  SENIORS  is 
mainly  a  golden  opportunity  for 
more  readers. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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(Continued  from  page  45) 
called  him  to  ask  how  various  things 
should  be  colored  in  “Marvin.” 

Amari  said  the  L.A.  Daily  News 
also  wants  to  be  cooperative,  noting 
that  the  paper  would  return  a  color 
comic  to  black  and  white  if  the  car¬ 
toonist  really  objected.  But  she  noted 
that  she  heard  virtually  no  complaints 
from  syndicates  and  cartoonists  until 
Amend’s  NFC  panel  remarks. 

Amend  said  most  papers  still  do  not 
colorize  their  daily  comics.  “One- 
hundred-ninety-three  out  of  200  ‘Fox 
Trot’  clients  run  it  in  black  and  white, 
so  I  draw  for  black  and  white,”  he 
commented.  “I  make  artistic  deci¬ 
sions  to  make  it  look  good  in  black 
and  white.” 

He  added,  “If  there  is  a  need  on  the 
part  of  newspapers  to  color  comics  — 
and  I’m  not  sure  it’s  there  —  they 
should  lobby  the  syndicates,  tell  them 
readers  want  it,  and  ask  them  to  pro¬ 
vide  it.” 

Amend  told  the  newspaper  editors 
in  attendance,  “If  you  want  to  make 
the  comics  more  attractive,  why  don’t 
you  just  run  them  a  little  bigger?” 

A  smiling  Bode  responded,  “If  you 
color  the  comics,  you  can’t  shrink 
them  too  much.” 

Bode  added  that  he’s  “not  inter¬ 
ested  in  violating  Bill’s  artistic  sensi¬ 
bilities,”  but  said  the  Times  Herald 
“can’t  hold  back  in  a  competitive 
market”  waiting  for  other  papers  in 
the  country  to  “catch  up”  and  use 
daily  comic  color,  too. 

One  thing  few  papers  seem  to  want 
is  a  single  daily  comic  in  color;  it’s 
either  the  whole  funnies  page  in  color 
or  the  whole  page  in  black  and  white. 
This  was  apparent  when  UFS  offered 
the  daily  “Peanuts”  in  color  for  sev¬ 
eral  months  starting  in  1987. 

“We  charged  $10  a  week  to  cover 
costs,”  said  United  Media  vice  presi¬ 
dent,  newspaper  marketing  and  sales 
Brad  Bushell,  speaking  from  the  audi¬ 
ence.  “A  total  of  four  papers  signed 
up.  Papers  told  us  it  was  easier  to  do  a 
whole  page.  Maybe  we  were  ahead  of 
our  time,  but  we  did  get  some  resis¬ 
tance  to  the  charge  and  we  finally 
discontinued  it.” 

Full  pages  of  rainbow  strips  and 
panels  are  not  getting  discontinued, 
however.  Indeed,  Amari  said  many  of 
the  12-15  papers  running  daily  color 
comics  started  doing  so  during  the 
past  six  years.  “It’s  not  exactly  a 
stampede,  but  it  is  a  trend,”  she 
observed.  “We  have  to  work  together 
to  make  it  work,  but  we  shouldn’t  try 
to  stop  it.” 


Coverage  of  the  NFC  meeting  will 
continue  in  next  week's  E&P. 


Sorge  doesn't  wont  Yo  to  barge  in  on  his  show. 

‘Beetle’  character  is  controversial 


The  new  Asian-American  charac¬ 
ter  in  “Beetle  Bailey”  has  been  stir¬ 
ring  up  controversy. 

Some  newspaper  people  and  comic 
readers  are  angry  with  the  way  the 
smart,  efficient,  energetic  Corporal 
Joe  “Kashikoi”  Yo  is  portrayed.  The 
Asian-American  Journalists  Associa¬ 
tion,  for  instance,  told  Gannett  News 
Service  that  it  is  “appalled  that  in  1990 
we’re  still  having  to  deal  with 
stereotypes  ....  Even  the  way  he’s 
drawn  is  offensive.” 

The  GNS  article  added,  “Critics 
charge  that  Yo  is  a  textbook  example 
of  the  ‘model  minority’  myth  that 
paints  Asian-Americans  as  clever 
workhorses  scheming  to  take  over 
American  businesses.” 

“Beetle”  creator  Mort  Walker 
responded  that  “we  will  kill  the  char¬ 
acter  if  there  are  enough  negative 
reactions,”  but  said  only  three  com¬ 
plaints  were  received  in  the  month 
after  Yo  joined  the  strip.  He  added 
that  a  number  of  Asian-Americans 
have  praised  the  character. 

Walker  —  who  modified  his  Miss 
Buxley  character  somewhat  several 
years  ago  after  being  accused  of  sex¬ 
ism  —  further  noted  that  “we  make 
fun  of  everyone”  in  “Beetle”  and 
that  comic  strip  characters  tend  to  be 
stereotypes. 

Yo  was  introduced  in  September 
(see  E&P,  August  25)  to  mark  the  40th 
anniversary  of  “Beetle,”  which  King 
Features  Syndicate  distributes  to 
about  1,800  papers  worldwide. 

‘Multicultural’  article 

Only  seven  comics  “prominently 
feature  minority  characters  in  the 
recurring  story  line,”  according  to  the 
cover  article  in  last  month’s  Multicul¬ 
tural  Link  (ML)  newsletter. 

The  seven  listed  were  “Curtis,” 
“Herb  and  Jamaal,”  “JumpStart,” 
“Nacho  Guarache,”  “Sugar,”  “The 
Middletons,”  and  “Wee  Pals.” 

Several  of  the  seven  were  intro¬ 


duced  in  the  last  few  years,  meaning 
there  has  been  some  progress. 

ML  —  based  at  P.O.  Box  1 175,  St. 
Petersburg,  Fla.  3373 1  —  looks  at  the 
U.S.  media’s  coverage  of  minorities 
as  well  as  employment,  promotion, 
and  retention  of  minority  journalists. 

The  newsletter’s  editor  and 
publisher  is  Mary  Esther  Bullard- 
Johnson,  who  is  a  media  industry  con¬ 
sultant,  co-author  of  two  reference 
books  about  minority  journalists  in 
America,  co-author  of  several  special 
newspaper  sections  on  black  history 
and  the  Rev.  Dr.  Martin  Luther  King 
Jr.,  and  former  executive  director  of 
the  Multicultural  Management  Pro¬ 
gram  at  the  University  of  Missouri 
School  of  Journalism. 

King  moves  up  two 

Michael  Woyton  and  Sandra  Klink 
have  been  promoted  to  senior  editors 
for  the  editorial/comic  art  department 
of  King  Features  Syndicate  and  North 
America  Syndicate  (NAS). 


Michael  Woyton  Sandro  Klink 

Woyton  has  edited  political  and 
lifestyle  columns  for  the  syndicates, 
edited  and  produced  the  Dr. 
Lawrence  Lamb  Health  Letter  and 
Special  Reports,  and  spearheaded 
King’s  move  into  computerizing  the 
production  of  crossword  puzzles  and 
graphics. 

He  joined  King  as  a  part-time  editor 
in  1987,  and  became  a  full-time  asso¬ 
ciate  editor  later  that  year.  He  was 
previously  an  associate  editor  and 
(Continued  on  next  page) 
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entertainment  writer  for  Columbia 
Features  and  publications  editor  for 
the  92nd  Street  Y  in  New  York  City. 

Klink  edits  King  and  NAS  food, 
lifestyle,  and  consumer  columns, 
including  “Ask  Dr.  Ruth.”  She  is  pri¬ 
mary  editor  of  “Hints  from  Heloise” 
and  does  the  final  editing  of  the 
Heloise  Newsletter. 

The  former  New  York  magazine 
editorial  staffer  came  to  King  as  a 
free-lance  editor  in  1982  and  joined 
the  syndicate  on  a  part-time  basis  in 
1984  to  edit  the  Sunday  Woman  sup¬ 
plement  and  various  columns. 


‘Dick  Tracy’  comic  wins  iibei  suit 
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“Dick  Tracy”  did  not  libel  two 
owners  of  a  Chicago-area  chain  of 
record  stores  by  using  the  same  com¬ 
pany  name  to  portray  fictional  vil¬ 
lains,  the  Illinois  Appellate  Court  has 
ruled. 

Appellate  Court  Justice  Dom  Rizzi, 
writing  for  the  unanimous  three-judge 
panel,  ruled  that  the  very  nature  of  the 
comic  strip  alerts  readers  that  its  epi¬ 
sodes  are  not  based  on  fact. 

The  appeals  court  affirmed  a  lower 
court's  dismissal  of  the  libel  suit 
brought  by  Flip  Side  Inc.  and  its  prin¬ 
cipal  owners,  brothers  Carl  and  Larry 
Rosenbaum,  against  Tribune  Media 
Services,  the  Chicago  Tribune  Co., 
strip  artist  Dick  Locher,  and  strip 
writer  Max  Collins. 

In  their  suit,  the  Rosenbaums 
alleged  that  a  “Dick  Tracy”  sequence 
that  ran  from  May  1 1  to  June  25,  1987 
portrayed  them  as  murderers  who  are 
active  in  organized  crime  (see  E&P, 
October  31,  1987). 

The  Rosenbaums  said  they  and 
their  company  resembled  the  strip’s 
villains,  “A.M.  and  F.M.  Stereo,” 
who  ran  “Flipside  Inc.”  —  which  was 
identified  as  “a  so-called  independent 
company  [that]  is  using  bribery  to  get 


radio  airplay  for  certain  records.” 

“Flipside”  is  an  “apparatus  opera¬ 
tion,”  the  comic  said  —  explaining, 
with  a  typical  “Dick  Tracy”  asterisk, 
that  this  meant  it  was  controlled  by 
“the  crime  syndicate.” 

In  the  course  of  the  sequence,  the 
two  brothers  used  high-frequency 
sound  waves  to  kill  disc  jockeys  who 
refused  their  attempts  at  payola. 

In  their  appeal,  the  Rosenbaums 
said  the  strip  damaged  their  “profes¬ 
sional  standing  and  trade  by  lowering 
their  reputation  and  esteem  in  the 
eyes  of  Chicago  Tribune  readers.” 

But  Justice  Rizzi,  in  firmly  reject¬ 
ing  that  contention,  wrote:  “It  is 
readily  apparent  that  the  Flipside  epi¬ 
sode  is  all  fanciful  adventure  and  does 
not  purport  to  be  factual.  Weird  char¬ 
acters,  villainous  bravado  and  hyper¬ 
bole,  rhetorical  rhymes,  [the]  crime 
syndicate,  mob  figures,  mysterious 
deaths,  murders,  criminal  schemes 
and  character  names  that  relate  to 
physical  or  personality  attributes  are 
all  classic  ‘Dick  Tracy.’  No  reader 
would  reasonably  conclude  that  these 
references  to  characters,  businesses, 
places  and  events  are  factual.” 

— Mark  Fitzgerald 


Part  of  TMS  will  move  to  Chicago 


Sourc*’  Environment  Coriada 

A  rash  of  trcsh. 

On  the  environment 

A  weekly  environmental  graphic  is 
being  offered  by  Southam  Syndicate. 

“Ecoline”  was  created  by  a  Cana¬ 
dian  team  which  includes  a  graphic 
designer  with  a  journalistic  back¬ 
ground,  a  scientific  journalist,  and 
two  professional  environmentalists. 

Southam  —  based  at  20  York  Mills 
Rd.,  Suite  410,  Toronto,  Ontario  M2P 
2C2  —  is  distnbuting  “Ecoline”  to 
papers  such  as  the  Edmonton  Jour¬ 
nal,  Regina  Leader  Post,  Toronto 
Star,  Vancouver  Sun,  and  Winnipeg 
Sun. 

Post  ‘Peanuts’  party 

The  Washington  Post  hosted  a 
birthday  party  on  the  steps  of  its  main 
building  October  20  to  celebrate  the 


Tribune  Media  Services  plans  to 
base  part  of  its  staff  —  including  cor¬ 
porate,  marketing,  and  financial  peo¬ 
ple  —  in  Chicago  starting  in  mid- 1 99 1 . 

Among  those  moving  from  Orlando 
to  Tribune  Company  headquarters 
will  be  TMS  president/chief  executive 
officer  Robert  Reed  and  vice  presi¬ 
dent/sales  John  Matthews.  Remain¬ 
ing  in  Florida  will  be  departments 
such  as  editorial  and  electronic  infor¬ 
mation  products,  which  are  headed 
by  TMS  vice  presidents  Michael  Argi- 
rion  and  Timothy  Brennan,  respec¬ 
tively. 

Reed  said  being  in  Chicago  will 

40th  anniversary  of  “Peanuts”  by 
Charles  M.  Schulz  of  United  Feature 
Syndicate. 

Attendees  had  their  photos  taken 
with  Snoopy,  ate  free  birthday  cake, 
and  more. 

The  Post  was  among  the  first 
papers  to  carry  “Peanuts.” 


A  consumer  column 

A  column  discussing  how  people 


“allow  us  to  better  interface  with 
other  Tribune  Company  subsidiar¬ 
ies”  —  which  include  newspaper  and 
broadcast  operations  —  in  seeking 
“new  business  opportunities  and  cor¬ 
porate  growth.” 

A  primary  reason  why  the  syndi¬ 
cate  had  moved  from  New  York  City 
to  Florida  in  1984  was  to  share  the 
Orlando  Sentinel's  expertise  while 
developing  TMS  electronic  products 
such  as  audiotext  9()()-number  lines. 

TMS,  which  is  the  third  or  fourth 
largest  syndicate  in  the  country,  will 
occupy  the  sixth  floor  of  Chicago’s 
Tribune  Tower. 

can  protect  themselves  against  con¬ 
sumer  scams  is  being  offered  by  News 
USA. 

The  free  monthly  feature  by  Fed¬ 
eral  Trade  Commission  director  of 
consumer  protection  Barry  Cutler 
focuses  on  tv  “Infomercials,”  tele¬ 
marketing  fraud,  credit  repair 
schemes,  diet  and  health  scams,  and 
more. 

News  USA  is  based  at  1127 
National  Press  Bldg.,  Washington, 
D.C.  20045. 
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Protesters 
briefly  occupied 
UPl  office 

Relatives  of  political  prisoners 
briefly  occupied  UPI’s  office  in  San¬ 
tiago,  Chile,  on  Oct.  23  and  demanded 
transmission  of  a  communique  draw¬ 
ing  attention  to  their  plight. 

The  three  men  and  four  women 
were  unarmed  and  carried  a  state¬ 
ment  criticizing  the  civilian  govern¬ 
ment  for  failing  to  free  all  leftists 
imprisoned  under  the  former  military 
regime  of  Gen.  Augusto  Pinochet. 

Oton  Gutierrez,  who  heads  the 
news  agency’s  bureau  in  the  Chilean 
capital,  said  the  group  left  the  office 
peacefully  after  talking  to  him  and  to 
police. 

He  said  the  full  text  of  the  group’s 
statement  was  not  transmitted, 
though  a  report  on  the  incident  moved 
on  the  wire. 

—  AP 

Geography  package 
offered  to 
newspapers 

Geography  Awareness  Week  is 
Nov.  11  through  the  17,  and  the 
ANPA,  along  with  the  National  Geo¬ 
graphic  Society,  has  prepared  a  pack¬ 
age  of  camera-ready  materials  that 
include  a  map  of  geographic  hot  spots 
based  on  various  areas  that  Nation¬ 
al  Geographic’s  cartographers  have 
been  monitoring  while  preparing  a 
new  world  atlas,  including  Iraq/ 
Kuwait  and  the  unified  Germany. 

Investigation  into 

Police  say  they  are  at  a  dead  end  in 
their  investigation  into  a  Glenwood 
(Colo.)  Post  reporter’s  claim  that  he 
was  abducted  by  a  masked  gunman 
from  the  front  of  a  courthouse  and 
taken  to  a  remote  area  where  his 
pickup  truck  was  driven  off  a  cliff. 

Glenwood  Springs  police  Capt. 
Don  Williams  said  in  a  telephone 
interview  that  the  investigation  is 
stymied  “due  to  a  lack  of  any  leads.’’ 

Meanwhile,  the  Glenwood  Post  has 
suspended  the  reporter,  Byron  Boh- 
lender,  while  he  attempts  to  corrobo¬ 
rate  his  story. 

“He’s  not  employed  here  right  now 
because  there  has  been  a  lot  of  specu¬ 
lation  in  the  Colorado  media  and  in 
the  streets  on  whether  this  incident 


Also  included  are  geography  ques¬ 
tions  for  every  day  of  the  week,  and 
logos  in  several  sizes.  The  materials 
are  prepared  according  to  ANPA’s 
Standard  Advertising  Unit  System, 
ready  for  easy  insertion. 

Group  to  track 
court  speech  issues 

A  computerized  legal  tracking  sys¬ 
tem  monitoring  court  decisions  with 
potential  and  actual  ramifications  for 
advertisers  has  been  launched  by  the 
Association  of  National  Advertisers. 

The  ANA  has  already  issued  its 
first  report,  “Commerical  Speech 
Watch:  The  Court,’’  which  reviews 
such  cases  in  state,  district  and  circuit 
courts,  as  well  as  the  U.S.  Supreme 
Court.  The  report  is  based  on  case 
analysis  conducted  by  Burt  Neu- 
bome,  a  professor  at  New  York  Uni¬ 
versity  Law  School. 

Inland  elects 
new  officers 

John  E.  Mitchell,  executive  vice 
president  of  Nixon  Newspapers, 
Peru,  Ind.,  has  been  elected  1991 
president  of  the  Inland  Press  Associa¬ 
tion  Inc. 

Other  1991  officers  are:  association 
chairman,  K.  Prescott  Low,' 
publisher  of  the  Quincy  (Mass.)  Pa¬ 
triot  Ledger  and  1990  association 
president;  association  president¬ 
elect,  Kenneth  C.  Bronson,  vice 
president-newspapers,  Stauffer  Com¬ 
munications  Inc.  in  Topeka,  Kan.; 


association  vice  president  Ned  J. 
Bradley,  president  and  chief  execu¬ 
tive  officer  of  Home  News  Enter¬ 
prises  in  Columbus,  Ind.;  association 
secretary-treasurer,  Ray  Carlsen, 
Inland  executive  director;  founda¬ 
tion  vice  president,  Malcolm  W. 
Applegate,  vice  president  and  general 
manager  of  Indianapolis  Newspapers 
Inc.,  Indianapolis,  Ind. 

Research  Council 
elects  officers 

Susan  Plage,  director  of  research 
and  promotion,  the  Press  of  Atlantic 
City,  N.J.,  was  elected  president  of 
the  Newspaper  Research  Council. 

Other  officers  elected  were:  vice 
president,  Clydette  Womack,  mar¬ 
keting  and  research  manager,  the 
Daily  Oklahoman;  secretary,  Jeremy 
D.  Sprague,  senior  vice  president, 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee;  treasurer,  Susan  Burman, 
director  of  research  and  develop¬ 
ment,  the  Hamilton  (Ohio)  Spectator. 

SND  design  book 
now  available 

“Eleventh  Edition:  The  Best  of 
Newspaper  Design,”  which  displays 
the  work  of  the  winners  of  the  Best  of 
Newspaper  Design  competition,  is 
now  available  from  the  Society  of 
Newspaper  Design. 

The  224-page  softcover  volume 
includes  more  than  570  examples  of 
newspaper  graphics  and  design 
excellence. 


'eporter’ 


s  alleged  abduction  at  dead  end 


actually  happened,”  Post  publisher 
Rob  Krecklow  said  in  a  telephone 
interview. 

“Of  course  that  leaves  us,  and 
especially  him,  with  a  credibility 
gap,”  Krecklow  added. 

Krecklow  said  Bohlender,  who 
joined  the  paper  in  May,  had  been  a 
good  and  reliable  reporter. 

On  Oct.  1,  Bohlender  told  police 
that  that  afternoon  while  he  was  near 
the  entrance  of  the  Garfield  County 
Courthouse,  a  man  who  had  been 
lying  on  the  lawn  pulled  a  ski  mask  on, 
produced  a  gun  and  forced  Bohlender 
to  get  into  Bohlender’s  truck,  a  1988 
Mazda  pickup. 

Bohlender  said  he  was  forced  to 
drive  35  miles  to  the  town  of  Rifle, 
where  he  lives,  and  then  farther  into 


the  rugged  backcountry. 

The  gunman  then  took  the  wheel  of 
the  truck  and  drove  it  off  a  cliff,  Boh¬ 
lender  said. 

Bohlender  said  he  and  the  man  both 
jumped  unharmed  from  the  truck, 
which  plunged  about  1,(XX)  feet  to  a 
paved  road  and  was  destroyed.  The 
abductor  fled,  he  said. 

Bohlender  told  police  his  abductor 
apparently  did  not  know  his  name  nor 
that  he  was  a  reporter. 

A  police  investigation  has  failed  to 
turn  up  witnesses  to  the  abduction, 
Capt.  Williams  said.  He  declined, 
with  a  laugh,  to  say  whether  he 
believed  the  reporter’s  story. 

Repeated  phone  calls  to  Bohlen¬ 
der’s  home  phone  number  for  com¬ 
ment  went  unanswered. 
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Baltimore  Sun 
to  raise  prices 

As  of  Sunday,  Nov.  4,  the  Balti¬ 
more  Sun  was  slated  to  increase  the 
price  of  its  Sunday  paper,  the  Sunday 
Sun,  from  $1.25  to  $1.50  for  both 
newsstand  and  home-delivery  cus¬ 
tomers. 

On  Monday,  Nov.  5,  the  newsstand 
price  of  the  Sun  and  the  Evening  Sun 
was  planned  to  increase  from  250  to 
350.  Daily  home-delivery  rates  were 
not  to  be  affected. 

Tab  expands 

Job  Update,  Washington,  D.C., 
metropolitan  region’s  weekly  employ¬ 
ment  tabloid,  will  expand  to  Balti¬ 
more,  Md.,  Arundel  Newspapers  an¬ 
nounced. 

Job  Update  is  delivered  weekly  to 
90,000  households  through  the  com¬ 
pany’s  12  newspapers  in  the  area,  and 
will  now  be  distributed  to  newsstands 
in  Virginia,  West  Virginia  and 
Washington  and  to  Baltimore, 
including  metro  train  stations. 

Classified  employment  and  recruit¬ 
ment  ads  are  printed  in  Job  Update  for 
Friday  distribution. 


Employee  idea  program  updated 


The  Sacramento  (Calif.)  Bee 
revamped  its  employee  suggestion 
program  and  got  more  new  ideas  in 
one  month  than  in  the  previous 
decade,  it  was  announced. 

The  reason?  The  new  program, 
“Ideas  for  Improvement,’’  allows 
employees  to  offer  suggestions 
directly  to  their  supervisors  or 
through  phone  mail,  according  to  Bee 
president  Frank  Whittaker. 

More  than  400  suggestions  were 
delivered  in  August,  the  first  month  of 
the  program,  Whittaker  continued. 
The  response  rate  to  the  paper's  for¬ 
mer  suggestion  program  averaged  30 


Shop  talk 

(Continued  from  page  60) 

day  after  day,  that  paying  fortunes  for 
more  prisons  is  abominably  stupid 
when  we  could  spend  the  money  to 
give  young  black  and  Hispanic  and 
Indian  males  hope,  a  chance  to  be  a 
contributing  part  of  this  society? 

Why  is  the  press  so  timid  about 
telling  Americans  that  we  can  never 


ideas  per  year  for  10  years,  he  said. 

The  Bee,  he  said,  has  eliminated 
“the  bureaucracy  of  a  complex  rout¬ 
ing  and  approval  process.” 

Workers,  he  noted,  get  a  response 
to  a  suggestion  within  48  hours.  Win¬ 
ners  get  cash  awards,  certificates  of 
achievement  and  “Ideas  for  Improve¬ 
ment”  coffee  mugs.  Two  employees 
were  awarded  trips  to  Hawaii  as  win¬ 
ners  of  a  special  drawing  held  in  con¬ 
junction  with  the  program. 

According  to  the  program’s  guide¬ 
lines,  ideas  should  benefit  the  com¬ 
pany. 


be  competitive  in  this  high-tech  world 
unless  we  move  dramatically  to  edu¬ 
cate  that  third  of  America’s  children 
we  just  cast  off  as  hopeless  in  so  many 
cities  of  America? 

I  suppose  it  is  because  the  media 
are  as  stingy  and  selfish  as  every  other 
institution  in  the  land.  1  suppose  it  is 
because  the  media  are  so  imbued  with 
racism,  so  much  a  part  of  conflict 
between  the  struggling  needy  and  the 
elitists,  that  they  cannot  stand  aside 
and  gain  a  clear  view  of  this  society’s 
challenges  for  the  future. 


Sell  your  products  and/or  services  or  attract  advertisers 
and  talented  personnel  to  your  newspaper  with  your  ad  in 
the  1991  E&P  International  Year  Book, 


FOR  PRODUCT  AND/OR  SERVICE  COMPANIES:  Your  ad  in 
this  directory  will  catch  the  attention  of  the  many  newspaper 
professionals  who  refer  to  the  Year  Book  for  information  on 
equipment,  services,  syndicates  and  supplies. 

\\  FOR  NEWSPAPERS:  Your  ad  in  the  Year  Book  will  attract 
potential  advertisers  who  refer  to  the  Year  Book  for  inform¬ 
ation  about  particular  newspapers  in  various  regions  of  the 
U.S.  and  Canada.  Additionally,  your  ad  will  call  attention 
i\  to  your  paper  when  newspaper  people  are  searching 
' '  the  Year  Book  for  employment  opportunities. 

W  RESERVE  SPACE  AS  SOON  AS  POSSIBLE  TO  ENSURE 
,  THE  BEST  POSSIBLE  PLACEMENT  OF  YOUR  AD 


CLOSING  DATES:  Space— Jan.  18  Copy— Feb.  15 


SALES  OFFICES 


New  York  Chicago 

(21 2)  675-4380  (31 2)  641  -0041 


Los  Angeles 

(213)  382-6346 


San  Francisco 
(415)  421-7950 
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aasslfled  Advertising 


FEATURES  AVAILABLE 


Editor  &  Publlthor 
11  Wott  19th  St 
Now  York,  NY  10011 
Coll  (212)  675-4380 


AUDIOTEX 


AUTOMOTIVE _ 

The  new  cars  are  out.  Keep  your  readers 
informed  with  an  established  weekly 
auto  road  test  column  from  Detroit.  Big 
league  credentials,  budget-minded 
rates.  Can  tailor  copy  to  new-car  and 
car-care  sections.  Anne  Fracassa, 
29106  Palomino,  Warren,  Ml  48093, 
or  call  (313)  751-0168. 


FEATURES  AVAILABLE 


Maturity  News  Service 

Reach  the  growing  senior  population 
with  this  weekly  packa^  of  news,  fea¬ 
tures,  photos  and  graphics  targeted  at 
seniors,  but  of  interest  to  readers  of  all 
ages. 

Tightly  edited  articles  on  politics, 
health,  lifestyle  trends,  entertain¬ 
ment,  travel  and  personal  finance. 

Special  investigative  series,  polls 
and  photo  spreads. 

Computer  graphics,  illustrations 
and  cartoons. 

For  more  information  call  Lisa  Klem 
Wilson  at  800-221-4816  (in  New 
York,  212-692-3700).  Mention  this 
ad  for  a  one-month  free  offer. 

IHstributed  by: 

United  Feature  Syndicate. 


MONEY 


“MORE  FOR  YOUR  MONEY."  Every- 
bo^’s  second-favorite  subject.  Since 
1974,  with  new,  updated  format.  An 
entertaining  reader  pleaser.  Weekly. 
750  words.  Samples.  Micheal  LeFan 
Features,  1802  South  13th,  Temple, 
Texas  76504-7364. 


PUBUC  AFFAIRS 

ADD  A  TOUCH  of  eloquence  and  wit  to 
your  op-ed  page.  Weekly,  750-word 
column  on  public  affairs  from  a  truly 
unique  perspective.  Marc  Desmond, 
419  16th  St.,  Brooklyn,  NY  11215; 
phone  (718)  788-8350. 

PUZZLES 


FREE  SYNDICATED  PUZZLES 
-  Your  Paper  Earns  $$$$  - 
SCRAM BL-GR AM  INC. 
1772  State  Road 
I  Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
Our  20th  Year 


PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 


THE  WITZZLE  CO.  Daily  /  Sunday  Math 
Puzzles.  Other  free  Puzzles  Available. 
Box  831853,  Richardson,  TX 
,  75083-1853.  Phone  (214)  234-6161. 


SATIRE  TO  GO;  Widely  published 
columnist  (NY  Times,  Newsweek)  will 
write  to  order.  Your  topic,  my  withering 
wit.  Order  one  or  more,  just  like  pizza, 
(iail  David  Holahan,  (203)  434-5951. 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (71B)  698-6979. 


SENIOR  HEALTH 


“Senior  Clinic.”  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
“Excellent  reader  response"  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  PO  Box  307, 
EDMONTON,  Alberta,  Canada  T5J  2J7. 
(403)  472-5555. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


Advertising,  exclusive  dealership.  Net 
$40  -  50K  yearly.  No  inventory,  mini¬ 
mum  overhead.  We  train  and  consult. 
1-  (800)  330-0808. 


Passion  for  small  community  newspap- 
ering?  Owner  of  small,  fast-growing 
Caribbean  weekly  seeks  qualified, 
committed  working  partner/investor  to 
help  keep  pace  with  growth.  Rush 
'inquiries  tO:  Box  4984,  Editor  & 
Publisher. 

Publish  our  quarterly  video  movie  guide 
in  your  community.  Great  part  time 
opportunity  for  experienced  ad  sales 
person.  Minimum  investment.  Cineman 
Syndicate,  (914)  692-4572. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS 
Comprehensive  analysis  of  business 
value  meeting  IRS  guidelines  for 
estates,  tax  planning,  loans,  partner¬ 
ships,  divorce,  minority  shares,  LBOs. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (4()7) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  932-5345,  4500  Main, 
Suite  900,  Kansas  City,  MO  64111. 


NEWSPAPER  BROKERS 


“1st  in  RESULTS" 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
11325  E.  Pegasus,  Suite  E  150 
Dallas,  Texas  75238 
(214)  340-2266  (214)  669-1469 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

Buyers  or  sellers.  Call  Dick  Briggs. 

(803)  457-3846.  No  obligation. 

Sales  •  Appraisals  •>  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  F‘.  334B0 
JAMES  C.  S’TRLING 
(816)  932-5J45 
4500  Main,  Suite  900 
Kansas  City,  MO  64111 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  In  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


FREE  NEWSPAPER  •  SHOPPER 
Brokerage  -  Appraisal 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
We  lead  the  nation 
in  free  paper  sales. 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 

San  Clemente,  CA  92672 
(714)  492-5241 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 

Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GIA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 
Lon  W.  Williams 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


I 


Tired  of  Videos?  People  with  no  hands- 
on-experience?  Many  years  in  the  busi¬ 
ness  from  mailroom  to  owning  my  own 
papers  with  plenty  of  hard  knocks  along 
the  way  qualifies  me  to  be  your  consul¬ 
tant.  Jim  (303)  841-4087,  J.M.A. 
Consultants,  8102  Windwood  Way, 
Parker,  CO  80134. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


HOLIDAY  DEADLINE 

Due  to  the  Thanksgiving  Hoiiday,  ads  for  the 
November  24th  issue  must  be  received  by: 

Friday,  Nov.  16th,  by  12  noon  for  line  ads. 
& 

Thursday,  Nov.  15th,  for  display  ads. 

Please  note  that  E&P’s  offices  will  be  closed  on: 
November  22nd  and  23rd. 
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NEWSPAPER  BROKERS 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoca,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  EL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &C0.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  CAPITAL 

Senior,  subordinate  or  refinancing  debt. 
Private  placement.  JM&A:  (614) 
889-9747.  Proposals  welcome. 


NEWSPAPERS  FOR  SALE 

California's  largest  circulating  Irish 
American  newspaper  (monthly,  but 
easily  weekly).  We're  almost  4  years  old 
with  solid  year  round  base.  Distribution 
more  than  doubled  in  past  seven 
months.  Located  in  scenic  area.  Gross 
$110,000.  Sell  part  or  all.  Why  settle 
for  working  for  someone  else.  Call  (213) 
447-0049. 


Chance  of  A  Lifetime.  Florida  weekly 
needs  aggressive  husband/wife  team. 
Priced  below  gross  $330,000.  Excel¬ 
lent  terms. 

Box  5000,  Editor  &  Publisher. 


Group^owned  daily  with  large  shopper 
operation  located  in  one  of  the  fastest 
growing  counties  in  the  Southeast  is 
available.  Established  over  100  years 
ago  as  a  weekly,  this  fully  staffed 
approximately  twenty  year  old  daily 
offers  complete  facilities  including 
press.  No  broker.  For  details,  contact: 
4999,  Editor  &  Publisher. 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


Oregon  weekly  near  Portland.  Scenic 
area.  $50,00(3  down.  If  you're  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (503) 
873-7342. 


WISCONSIN  WEEKLY  &  Shopper, 
375(3  paid  subs,  24,000  free,  gross 
$600,000.  $550,000  building 
included  1/3  down,  10  years  on 
balance,  6%  interest. 

TWO  PENNSYLVANIA  WEEKLIES,  12 
miles  apart,  shopper  covers  circ.  zones, 
gross  $950,000.  Wilderness,  resort 
area.  Peak  paid  subs,  10,000.  Terms 
negotiable. 

TWO  OHIO  WEEKLIES  adjoining  county 
seat  exclusives,  combined  paid  subs 
14,000,  gross  $1.05  million.  $1.1 
million  involves  real  estate,  30%  down, 
7  years,  9.5%  interest, 

PLEASE  NOTE:  New  address  &  phone 
number.  Call  me  at: 

ROBERT  N.  BOLITHO 
Bolitho-Sterling,  205  Worth  Ave., 
Su.  201,  Palm  Beach,  FL  33480. 

(407)  820-8530. 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 
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NEWSPAPERS  WANTED 


Couple  with  30  years  newspaper  experi¬ 
ence  seeks  weekly  in  Zone  1  with  gross 
sales  in  the  $200,000-$350,000 
range.  All  replies  acknowledged  and 
confidential.  Let's  save  each  other  the 
broker's  fee.  Reply  to  Box  4962,  Editor 
&  Publisher. 


Seeking  eastern  Zone  5  weekly  or  Daily 
with  gross  of  $750,000  or  less.  Terms 
required.  All  replies  acknowledged, 
confidential.  Reply  to  Box  5005,  Editor 
&  Publisher. 


Weekly  or  small  daily  in  Michigan  Upper 
Peninsula,  Northern  Lower  Peninsula  or 
Northern  Wisconsin.  Sought  by  journal¬ 
ist  with  no  chain  connection. 

Box  4993,  Editor  &  Publisher. 


_ PERSONALS _ 

Give  Post-man  a  try  Peter  Kalikow.  Let 
N.Y.  Post-man  deliver  advertising. 
Contact  me  at  Church  St.  Station,  PO 
Box  969,  NY  10009.  E.T.  Cassidy. 


PUBUCATIONS  FOR  SALE 

Palm  Springs  area,  private  business 
journal.  No  ads  -  mail  circulation.  One 
person  can  handle.  Box  4974,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

Acclaimed  Automated  Affordable 
CIRCULATION  DEVELOPMENT  INC. 
The  Telemarketing  Leader. 

For  brochure  and  information 
call  l-(800)  CIRC-DEV. 


CIRCULATION  III 
Now  Selling  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 

J.  BLENKARN  HOLDINGS 
(Canada's  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy's  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


RETENTION! 
RETENTION! 
RETENTION! 
THE  PHONE  ROOM  INC. 
"Gold  Starts" 

1  (800)  836-8140 


VER-A-FAST  CORPORATION 
1-800-327-8463 


"YES!” 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  see!  All 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE, 

"YES!  WE  CAN!" 

(216)  434-4466 
PRO  STARTS 


INDUSTRY  SERVICES 


NEWSPRINT  CONSULTANTS 

MIDWEST 

NEWSPAPER  CONSULTANTS  INC. 

Specializing  in  revenue  producing 
consultation  and  training,  with  over  35 
years  experience,  for  small  dailies  and 
non-dailies.  Available  by  the  day,  week, 
or  month. 

Moody  C.  Hamrick 
(501)  982-5682 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

EQUIPMENT 

& 

SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


_ COMPOSING _ 

DISC  AD  DISPLAY  SYSTEM.  4  Discov- 


EQUIPMENT  &  SUPPLIES 


_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


Muller-Martini  Model  2275  Tandem 
complete  with  all  standard  features  and 
three  tandem  feeders  (6  feeders  total). 
Bought  new  March  1986.  Being 
replaced  with  larger  and  faster  Muller 
inserter.  Excellent  condition.  Will  be 
available  February  1991.  $85,000. 
Bob  Bryan,  (205)  734-2131.  300  4th 
Ave  SE,  Cullman,  AL  35055. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

SLSIOOO  -  8  into  2  configuration 
Center  Opening  Device,  Product  Moni¬ 
toring  Systems,  2  yrs.  old. 

Call  Roger  Miller  (513)  278-2651. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


COMPUGRAPHIC  ♦VARITYPER 
LINOTYPE  ♦ITEK 

PCB's  and  parts  at  20%  -  70%  off 
manufacters  exchange  prices.  Repair 
will  save  you  even  more!  90  day  warran¬ 
ty.  BOB  WEBER,  INC.  (216)  831-0480 

fM.  (216)  831-1628. _ 

VARITYPERS  (2)  5810  with  Image 
Previewer.  510  still  dependable.  All 
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ery  work  stations,  local  area  network, 
spares.  Postscript  driver,  line  printer, 
UPS.  $40,000  or  best  offer.  Contact 
John  Reynolds  (305)  929-8100. 


COMPUTERS 


2  each  1985  Triple  i  File  Managers.  2 
each  1987  Triple  I  File  Managers.  2 
each  1986  Infoset  Typesetters.  1  each 
III  Pagesetter.  1  each  1980  VCU 
Cabinet.  1  each  1979  APS  100  U  5G 
Typesetter.  11  each  1980  Teleram 
2277  Terminals. 

Cathy  Ramsey  (602)  271-7380. 


COMPUTER  SOFTWARE 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  415) 
488-9279. 


COMPUTER  UPGRADES 


ABACUS  SOLUTIONS  -  Display  and 
classified  accounts  receivable  and  bill¬ 
ing.  PC,  Macintosh,  and  network  based 
accounting  systems  for  publications. 
Software,  hardware,  or  just  a  little 
expert  advice.  1-800-728-2719. 


discs-over  50  typefaces. 
Phone  (314)  968-2699. 


VT  600-W,  ONLY  $14,750.  CALL  ... 
80B  WEBER,  INC.  (216)  831-0480 
FAX.  (216)  831-1628. 


PRESSES 


6  unit  News  King  with  KJ6  1/2  &  1/4 
folder,  gluer,  roll  stands,  stacker, 
compressor  complete  with  spare  parts. 
Excellent  price.  Contact  John  Reynolds 
(305)  929-8100. _ 

Available  immediately,  5  unit  Goss 
Community,  1974-83,  (j  folder,  40HP 
drive,  etc. 

SC  folder,  1/4  and  double  parallel, 
remanufactured. 

ALLPRESS  EQUIPMENT  INC. 
(407)  281-0111 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete  Presses 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
l-(800)  343-0097 
FAX  (206)  387-9090 


FOR  SALE 

SHERIDAN  INSERTERS 
^1472P  MODEL 
— NC-372  ARS 
—EXCELLENT  CONDITION 
Please  contact  Dick  Connor 
at  GMA  (508)  481-8582 
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EQUIPMENT  &  SUPPUES 


PRESSES 


GOSS 

8-Unit  Community,  with  sc  folder  & 
u.f.-1980 

2- Unit  Community,  1967  oil,  wkly. 
available  now 

Add-on  SSC  Community  unit  1978 
7-Unit  “1000”  series  Urbanite  w/u.f. 
7-Unit  “700"  series  Urbanite  w/u.t. 

3- Unit  500  Series  Urbanite 

HARRIS/COTTRELL 

7- Unit  double-width  Harris  N-1600, 
excellent  condition 

4- Unit  Harris  V15D  -  1984  vintage, 
excellent  mech.  cond. 

5- Unit  Harris/Cottrell  V22  w/JFl 
4-Unit  Harris  V-15A  1974  JF7 
4-Unit  Harris  V-15A  1973  with  JF7 
JF7  folders  and  add-on  units 

KING 

8- Unit/2-folder  News  King,  w/KJ8As, 
1984 

4-Unit  News  King,  available  now 
Add-on  units,  folders  and  upper  formers 
MISC. 

4-Unit  Web  Leader,  1982  vintage-avail, 
now 

Count-O-Veyors,  inserters,  ribbon  deck, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELUNG  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 


HOE  COLORMATIC  PRESS. 

8  units.  Four  color  humps.  Combination 
folder  3-2  -  2-1.  22  3/4”  C.O.  or  can  be 
converted  to  22”.  7  45”  RTP’s. 

GOSS  Mark  II 

8  units.  1  color  deck.  Two  color  humps. 
8  40"  or  42”  RTP's.  Double  imperial 
3-2  folder.  22  3/4”  C.O.  or  can  be 
converted  to  22”. 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


Press  22  3/4" 

GOSS 

—  Community  SC,  4  units,  1972 

—  Community,  3  units,  1972 

—  Urbanite  900  series  7  units,  1 
folder,  R/s 

—  Metro,  2  add  on  units 

—  Metro,  2:1  folder 

U  Apple 

—  N-845-6  units,  RBC-2,  1974 

—  N-850-6  units,  1983,  RBC-2 

—  V-25-8  units,  1980,  JF-25 

—  V-15D-6  units,  1976,  JF-7  folder 
KING 

—  ColorKing-5  units,  KJ-8,  1970 

—  NewsKing-6  units,  KJ-6,  1976 

BELL  CAMP  INCORPORATED 
(201)  492-8877  FAX  (201)  492-9777 


REBUILT  GOSS  COMMUNITY 

Immediate  delivery  4  units,  SC  folder, 
60  H.P.  Drive.  Can  also  sell  up  to  8 
units,  1  or  2  SC  folders.  As  complete 
presses  or  as  add  on  components. 
BELL  CAMP  INCORPORATED 
170  Kinnelon  Road 
Kinnelon,  NJ  07405 
(201)  492-8877 


WANTED  TO  BUY 

Wanted 

Mailroom  MULLER  227  INSERTERS 
Any  Condition  David  or  Charlie,  Mid- 
America  Graphics,  (800)  356-4886 
(816)  329-6147. 


Run  your  ad  for  12, 
26,  or  52  issues 
to  increase  awareness 
while  benefiting  from 
our  low 
contract  rates 


HELP 

WANTED 

ACADEMIC 


ASSISTANT  PROFESSOR 
JOURNALISM  AND  RADIO-TV 

Journalism  faculty  member  (tenure 
track)  to  teach  newswriting,  reporting, 
editing,  and  related  writing  classes. 
College  teaching  experience  and  signif¬ 
icant  media  experience  required.  Ph.D. 
required.  Rank,  salary  commensurate 
with  qualifications.  Position  open 
beginning  fall,  1991  semester.  Appli¬ 
cations  deadline:  January  7,  1991  or 
until  filled.  Send  up-to-date  resume, 
college  transcripts,  and  three  current 
letters  of  reference  to:  Chairman,  Dept, 
of  Journalism  and  Radio-TV,  Box  2456 
Murray  State  University,  Murray,  KY 
42071.  The  department  has  380 
students  in  four  majors,  20  master’s 
students,  11  faculty/staff  members, 
award-winning  campus  newspaper, 
yearbook,  and  complete  broadcasting 
facilities.  The  department  received 
ACEJMC  accreditation  in  1987.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


CHAIRPERSON 
Department  of  Mass  Media 
Marietta  College 

The  Department  of  Mass  Media  is  seek¬ 
ing  qualified  applicants  for  the  position 
of  department  chairperson.  The  four- 
person  department  offers  20  courses 
which  in  combination  with  courses 
taught  by  other  departments  lead  to 
academic  majors  in  radio  and  televi¬ 
sion,  journalism,  advertising,  political 
journalism  and  public  relations.  Some 
125  of  the  college’s  1200  students 
major  in  the  department.  The  mass 
media  faculty  also  oversees  student- 
operated  co-curricular  programs  involv¬ 
ing  two  FM  radio  stations  (9,200  watts 
and  10  watts),  a  cable-TV  station  (into 
12,000  homes),  a  weekly  newspaper, 
and  a  yearbook.  The  department  is 
housed,  with  its  state-of-the-art  equip¬ 
ment,  in  its  own  seven-year-old,  $1.6 
million  McKinney  Media  Center. 

Marietta  College,  founded  in  1835,  is  a 
largely  residential,  private  liberal  arts 
college  with  a  number  of  departments 
with  strong  career-orientation.  The 
campus  is  in  an  attractive,  historic  city 
of  17,000. 

A  Ph.D.  in  a  media-related  discipline  is 
required.  Demonstrated  excellence  in 
teaching  and  student  advising, 
administrative/management  experi¬ 
ence,  continuing  interest  in  research, 
expertise  centered  in  the  electronic 
media  (but  with  knowledge  of  and  inter¬ 
est  in  print  journalism,  public  relations 
and  advertising),  and  work  experience 
in  media  fields  are  highly  desirable 
attributes. 

Rank  and  salary  negotiable. 

Send  letter  of  application  and  resume, 
including  names,  addresses  and  tele¬ 
phone  numbers  of  at  least  three 
academic  references,  to: 

Professor  Roger  Kirkpatrick 
Mass  Media  Search  Committee 
Marietta  College 
Marietta,  Ohio  45750 
Review  of  Applications  will  begin  on 
January  7,  1991. 

Marietta  College  is  an  affirmative  action 
and  equal  opportunity  educator  and 
employer.  Women  and  minorities  are 
encouraged  to  apply. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR.  The  Depart¬ 
ment  of  Communications  seeks  an 
experienced  television  theory  and 
production  faculty  member  for  full-time 
tenure  track  position  beginning  August, 
1991.  Doctorate  desired/Masters 
degree  required.  Successful  candidate 
will  have  professional  media  experi¬ 
ence.  For  complete  application,  candi¬ 
date  must  present:  1.)  Vita;  2.)  Video 
tape  of  a  television  show  directed  or 
produced  by  applicant;  3.)  Three  origi¬ 
nal  letters  of  recommendation  sent 
directly  to  the  Committee.  Salary 
dependent  on  qualifications.  Review  of 
applicants  will  begin  on  November  30, 
1990,  but  the  position  will  remain  open 
until  filled.  Submit  application  to: 
Faculty  Search  Committee,  Department 
of  Communications,  305  Gooch  Hall, 
UT  Martin,  Martin,  Tennessee  38238. 
UT  Martin  is  an  equal  opportunity/ 
affirmative  action  employer..  Women 
and  minorities  are  encouraged  to  apply. 


JOURNALISM-MASS 
COMMUNICATION 
NEWS/RADIO-TV 
FACULTY  POSITIONS 
UNIVERSITY  OF  OKLAHOMA 

The  School  of  Journalism  and  Mass 
Communication  has  two  tenure-track 
faculty  vacancies  at  the  rank  of  Assis¬ 
tant  Professor  to  be  filled  for  the 
1991-1992  school  year. 

Position  One:  NEWS-EDITORIAL,  news 
writing,  editing  and  reporting.  Secon¬ 
dary  teaching  area  in  history,  law, 
ethics  or  media  management  desirable. 
Substantial  professional  experience  in 
reporting  and  editing  and  proven  record 
of  good  teaching  required.  Applicants 
must  be  computer  literate.  MA 
required.  Ph.D'ABD  preferred. 

Position  Two:  RADIC-TELEVISION, 
broadcast  news.  Secondary  teaching 
area  in  radio  and  television  production, 
law,  ethics  or  broadcast  management 
desirable.  Substantial  professional 
experience  in  broadcasting  and  proven 
record  of  good  teaching  required.  Appl¬ 
icants  must  be  computer  literate.  MA 
required.  Ph.D/ABD  preferred. 

Salary,  teaching  responsibilities  and 
support  for  research  and  creative  activi¬ 
ty  are  very  competitive. 

The  School  expects  to  begin  interviews 
early  1991.  Applications  will  be 
reviewed  as  they  are  received,  and  will 
be  accepted  until  the  positions  are 
filled.  Applications  must  provide  (1)  a 
letter  of  application  that  provides 
specifics  of  their  teaching  and  profes¬ 
sional  experience,  and  describes  how 
they  would  expect  to  engage  in  scholarly 
and/or  creative  activity  as  a  faculty 
member;(2)  a  curriculum  vitae;  and  (3) 
three  letters  of  reference.  All  materials 
should  be  sent  to: 

Director 

School  of  Journalism 
and  Mass  Communication 
University  of  Oklahoma 
860  Van  VIeet  Oval,  Room  101 
Norman,  OK  73019 

The  University  of  Oklahoma  is  an 
Equal  Opportunity/Affirmative  Action 
Employer.  Women  and  minorities  are 
especially  encouraged  to  apply.  OU  has 
a  policy  of  being  responsive  to  the 
needs  of  dual-career  couples. _ 

None  so  little  enjoy  them¬ 
selves,  and  are  such  bur¬ 
dens  to  themselves,  as  those 
who  have  nothing  to  do. 
Only  the  active  have  the 
true  relish  of  life. 

William  ]ay 


HELP  WANTED 


ACADEMIC 


JOURNALISM-MASS 
COMMUNICATION 
McMAHON  PROFESSORSHIP  IN 
NEWS-EDITORIAL 
UNIVERSITY  OF  OKLAHOMA 

The  H.H.  Herbert  School  of  Journalism 
and  Mass  Communication,  University  of 
Oklahoma,  is  seeking  to  fill  the  McMa¬ 
hon  Professorship  in  Journalism,  news- 
editorial,  for  the  Spring  1991  semester. 
Applications  are  now  being  accepted 
from  outstanding  professional  journal¬ 
ists  seeking  the  opportunity  to  teach 
one  semester  or  journalism  professors 
seeking  a  teaching  change  for  one 
semester.  Salary  for  one  semester  is 
between  $35,000  and  $40,000 
depending  upon  qualifications. 

To  apply,  applicants  must  have  (1) 
substantial  professional  experience  in 
news  reporting,  writing  and  editing;  (2) 
demonstrated  professionalism  of  the 
highest  standards;  (3)  had  experience 
in  teaching  (newsroom  and, 'or  academ¬ 
ic);  (4)  a  sincere  desire  to  teach;  (5) 
provide  three  letters  of  reference  from 
journalism  professionals;  (6)  and 
provide  a  vita/resume  detailing  profes¬ 
sional  and/or  academic  experience  in 
journalism  and  teaching. 

Screening  of  applications  by  a  search 
committee  will  occur  as  they  are 
received. 

All  applications  and  materials  should  be 
sent  to: 

Director 

School  of  Journalism 
and  Mass  Communication 
University  of  Oklahoma 
860  Van  VIeet  Oval,  Room  101 
Norman,  OK  73019 

The  University  of  Oklahoma  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Women  and  minorities  are  especially 
encouraged  to  apply. 

Canada  has  never  been  a 
melting  pot;  more  like  a 
tossed  salad. 

Arnold  Edinborough 

JOURNALISM.  Chair.  12-month  posi¬ 
tion.  Tenure  track.  University  of  Missis¬ 
sippi.  A  Ph.D.  in  journalism/Mass 
communications  is  preferred.  Profes¬ 
sional  journalism  experience  is 
required.  Applicant  should  be  eligible 
for  full  professorship  because  of  scho¬ 
larly  publication  and  meritorious  teach¬ 
ing  record  or  distinguished  background 
in  print  or  broadcast  news.  Position 
available  July  1 ,  1991 .  Pay 
competitive. 

Established  in  1947,  ACEJMC- 
accredited  department  has  record  of 
success  and  growing  endowment. 
Recognized  by  Gannett  Center  Journal 
for  "accomplished  faculty  that  gives 
students  strong  practical  preparation.” 
Current  enrollment  365  undergraduates 
and  36  graduate  students.  Strong 
internship  program  and  a  national  lead¬ 
er  in  service  journalism  (magazines). 
Facilities  include  handsome,  three-floor 
building  containing  computer  labs, 
daily  student  newspaper  and  printing 
plant,  24-hour  commercial  radio  station 
and  television  studio  with  access  to  on- 
air  cable  channel. 


Apply  by  February  1,  1991  to  insure 
consideration.  Applicants  should  send  a 
cover  letter,  names  and  telephone 
numbers  of  three  references,  and  a 
resume  to  Search  Committee,  Depart¬ 
ment  of  Journalism,  University  of 
Mississippi,  University,  MS  38677. 
The  University  of  Mississippi  is  an  Affir¬ 
mative  Action/Equal  Opportunity 
Employer. 


EDITOR  &  PUBLISHER  for  November  10,  1990 
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HELP  WANTED 


_ ACADEMIC _ 

CHAIRPERSON.  Department  of 
Communications,  The  University  of 
Tennessee  at  Martin,  beginning  Fall 
1991.  Responsible  for  leadership  of  an 
academic  unit  consisting  of  seven 
faculty  members,  220  majors  and 
communications  programs  in  broad¬ 
casting,  journalism,  and  public  rela¬ 
tions.  Applicant  must  have  an  earned 
doctorate  in  a  communications  field  at 
the  time  of  appointment,  demonstrated 
excellence  in  teaching  and  research, 
and  ability  to  provide  leadership  in 
enhancing  teaching.  Rank  and  salary 
dependent  on  qualifications.  Candi¬ 
dates  should  send  a  current  curriculum 
vita  and  the  names,  position  titles, 
addresses,  and  phone  numbers  of  three 
references  to  Chair  Search  Committee, 
Department  of  Communications,  305 
Gooch  Hall,  UT  Martin,  Martin,  Tennes¬ 
see  38238.  Review  of  applications  will 
begin  on  December  31,  1990,  but  the 
position  will  remain  open  until  filled. 
UT  Martin  is  an  equal  opportunity/ 
affirmative  action  employer.  Women 
and  minorities  are  encouraged  to  apply. 

POSITION  AVAILABLE 

Director  of  News  and  Information 
Dickinson  College 

The  director  of  news  and  information  ! 
has  overall  responsibility  for  the 
management  of  campus  news  opera¬ 
tions  including:  writing  and  distribution 
of  press  releases,  supervision  of  honie- 
town  news  release  service,  preparation 
of  radio  scripts  for  radio  news  service, 
operation  of  news  feature  service  and 
creation  of  monthly  news  tips  service. 
The  director  responds  to  media  inquir¬ 
ies,  coordinates  publicity  for  college 
events,  and  acts  as  college  spokesper¬ 
son.  The  director  works  closely  with  the 
director  of  editorial  services  to  assist  in 
writing  stories  for  alumni  periodical 
publications,  and  with  the  director  of 
communications  to  develop  news  story 
ideas  for  placement  in  the  national 
news  media. 

The  director  of  news  and  information 
services  reports  to  the  director  of 
communications. 

Qualifications:  Strong  writing  and 
reporting  skills,  commitment  to  the 
liberal  arts,  familiarity  with  the  day-to- 
day  operation  of  news  media.  Work 
experience  in  print  news  media 
preferred. 

Salary:  Commensurate  with  qualifica¬ 
tions  and  experience.  Excellent  benefits 
package. 

Application  Procedure:  Send  letter, 
resume,  and  non-returnable  writing 
samples  to: 

Philip  G.  Benoit 
Director  of  Communications 
Dickinson  College 
PO  Box  1773 
Carlisle,  PA  17013-2896 

Application  dealine:  November  29, 
1990 

Dickinson  College  is  an  Affirmative 
Action,  Equal  Opportunity  Employer. 


HELP  WANTED 


ACADEMIC 


PRESS  AGENTS 

Discover  stories,  promote  coverage, 
write  releases  about  newsworthy  activi¬ 
ties  and  people  at  large  young  Sunbelt 
university. 

The  University  of  South  Florida  opened 
its  doors  just  thirty  years  ago  and 
already  has  32,000  students,  five 
campuses  (headquarters  in  Tampa),  ten 
colleges,  a  Health  Sciences  Center,  four 
public  broadcasting  stations,  $50 
million -I-  in  sponsored  research  a  year, 
and  thousands  of  faculty  and  students 
and  programs  worthy  of  coverage. 

University  of  South  Florida  -  Media 
Relations  Manager  (Assistant  Director, 
Information  and  Publications  Services). 
Bachelor’s  degree  in  journalism,  public 
relations  or  related  area  and  4  years  of 
recent  expertise  in  the  metro  section  of 
a  large  daily  newspaper.  Advocate 
stories  and  story  ideas  to  non-local 
media,  coach  staff,  develop  media  rela¬ 
tions  policies  and  intiatives;  some 
travel;  anticipated  starting  salary 
$35,000.  Application  deadline  is 
November  26,  1990. 

University  of  South  Florida  -  Writer 
(Coordinator,  Information  and  Publica¬ 
tion  Services).  Bachelor's  degree  in 
journalism,  public  relations  or  related 
area,  and  3  years  of  recent  experience 
in  public  affairs,  newspaper  writing  or 
publications.  Prefer  recent  experience 
in  the  metro  section  of  a  large  daily 
newspaper.  Discover  story  ideas,  write 
for  university  publications,  promote 
stories  to  local  media;  anticipated  start¬ 
ing  salary  is  $30,()00.  Application 
deadline  is  November  26,  1990. 

Looking  for:  experienced  reporters  with 
proven  record  for  hustle,  high  stan¬ 
dards,  talent,  intellectual  inclination, 
academic  success.  Send  resume, 
copies  of  best  published  work,  salary 
history  and  references  to  Dr.  J.  Mark 
Lono,  Vice  President  for  Public  Affairs, 
University  of  South  Florida,  4202 
Fowler  Avenue,  ADM  280,  Tampa,  FL. 

Both  jobs:  hard  work,  high  expecta¬ 
tions;  this  is  the  promoting,  not  the 
explaining,  part  of  the  PR  business; 
good  opportunities  at  a  good  place. 


DOCTORAL  ASSISTANTSHIPS. 

The  University  of  Tennessee  seeks 
outstanding  academics/professional 
journalists  for  doctoral  study.  Course- 
work  emphasizes  Communications 
theory/research  core  with  journalism 
concentration,  leading  to  research  and 
faculty  position.  Two  year  coursework 
program.  Persons  with  significant 
media  experience  plus  bachlors  degree 
may  be  admitted  directly  into  Ph.D. 
program.  Teaching/research  assistant- 
ships  available.  Application  for  fall 
1991  due  March  1.  GRE  required.  Also, 
one-year  M.S.  program  in  media 
management  for  qualified  applicants. 

Contact  Dr.  Herbert  Howard,  Communi¬ 
cations,  University  of  Tennessee,  Knox¬ 
ville,  TN  37996-0347. 


HELP  WANTED 


ACADEMIC 


PROFESSIONAL  WRITING  POSITION 
JOURNALISM-MASS 
COMMUNICATION 
UNIVERSITY  OF  OKLAHOMA 

The  H.H.  Herbert  School  of  Journalism 
and  Mass  Communication  has  a  tenure- 
track  faculty  vacancy  at  the  rank  of 
Associate  or  Full  Professor  to  be  filled 
for  the  1991-1992  school  year. 

Applicants  must  be  nationally  recog¬ 
nized  published  authors,  emphasis 
fiction,  and  have  an  outstanding  record 
of  teaching  the  craft  of  writing.  Ph.D. 
preferred,  master’s  degree  required. 

The  person  selected  to  fill  this  position 
will  coordinate  the  School’s  nationally 
known  professional  writing  program, 
teach  professional  writing  courses,  and 
direct  the  School’s  annual  Short  Course 
in  Professional  Writing  now  in  its  53rd 
year. 

Salary  and  support  of  scholarship  and 
writing  are  very  competitive. 

The  School  expects  to  begin  interviews 
in  February  1991.  Applicants  will  be 
reviewed  as  they  are  received,  and  will 
be  accepted  until  the  position  is  filled. 
Applicants  must  provide  (1)  a  letter  of 
application  that  provides  specifics  of 
their  teaching  and  professional  writing 
experience,  and  describes  how  they 
would  expect  to  publish  as  a  faculty 
member;  (2)  a  curriculum  vitae;  and  (3) 
three  letters  of  references.  All  materials 
should  be  sent  to: 

Director 

School  of  Journalism 
and  Mass  Communication 
University  of  Oklahoma 
860  Van  VIeet  Oval,  Room  101 
Norman,  OK  73019 

The  University  of  Oklahoma  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Women  and  minorities  are  especially 
encouraged  to  apply.  OU  has  a  policy  of 
being  responsive  to  the  needs  of  dual¬ 
career  couples. 

What  you  really  value  is 
what  you  miss,  not  what 
you  have. 

Jorge  Luis  Borges 


University  of  South  Florida 
at  St.  Petersburg 

SENIOR  PROFESSOR 
IN  JOURNALISM 

The  University  of  South  Florida  at  St. 
Petersburg  seeks  a  senior  professor  to 
help  develop  a  new,  innovative  master’s 
degree  program  in  journalism.  The 
faculty  and  students  of  the  program  will 
have  a  collegial  relationship  with  The 
Poynter  Institute  for  Media  Studies, 
which  is  adjacent  to  the  campus. 

Applicants  must  have  a  Ph.D.;  a 
commitment  to  research  and  publica¬ 
tion;  teaching  experience,  preferably  in 
upper-level  editing  and  reporting 
courses;  and  experience  as  a  profes¬ 
sional  journalist. 

The  position  is  a  nine-month,  tenure- 
track  appointment,  beginning  August 
1991.  Rank:  Associate  or  full  professor. 
Salary:  competitive.  Application  dead¬ 
line:  January  15,  1991. 

Submit  a  cover  letter,  vita  and  the 
names,  addresses  and  phone  numbers 
of  three  references  to:  Dr.  G.  Michael 
Killenberg,  University  of  South  Florida 
at  St.  Petersburg,  140  Seventh  Avenue 
South,  St.  Petersburg,  FL  33701.  USF 
is  an  EO/AA  employer. 


HELP  WANTED 


ACADEMIC 


University  of  Florida 

Photojournalism  position,  assistant  or 
associate  professor,  at  the  College  of 
Journalism  &  Communications  at  the 
University  of  Florida.  Master’s  degree 
and  minimum  five  years  experience 
preferred.  Nine-month,  tenure-track 
position  with  possibility  of  summer 
employment.  Salary  competitive 
depending  on  qualifications.  Starting 
date  August  1991.  Persons  especially 
interested  in  new  photo  technologies 
are  urged  to  apply.  College  enrolls  50 
photo  majors  and  offers  excellent  facili¬ 
ties.  Applications  must  be  postmarked 
by  Dec.  7,  1990.  Send  letter  of  applica¬ 
tion,  vita  and  three  professional  or 
academic  reference  letters  to  Dr.  Jon 
Roosenraad,  chair.  Department  of  Jour¬ 
nalism,  UniversiN  of  Florida,  Gainesvil¬ 
le,  FL  32611.  UFisan  A/VEEO  employ¬ 
er.  Photographs  and  portfolio  materials 
will  not  be  returned  unless  accompan¬ 
ied  by  a  postage-paid  envelope. 


ADMINISTRATIVE 

Colorado  weekly  seeks  manager  for 
small  operation.  Strong  editorial  skills 
to  include  county  government  and 
courts.  Macintosh  computer  experi¬ 
ence.  Knowledge  of  press  helpful,  but 
not  necessary.  General  knowledge  of 
newspaper  necessary.  Salary  commen¬ 
surate  on  experience.  Available  imme¬ 
diately.  Send  resume  c/o  Sandy  Ayers, 
PO  Box  240,  Gunnison,  CO  81230. 

EXECUTIVE  DIRECTOR 

New  Jersey  Press  Association  is  seeking 
qualified  candidates  for  a  leadership 
position.  NJPA  includes  25  dailies  and 
110  weeklies  with  diverse  needs. 

A  hands-on  director  with  strong 
management  and  communication  skills 
is  needed  for  this  position,  which  is 
open  now. 

Send  resume,  before  December  1,  with 
particulars  of  experience,  including 
references  and  salary  requirement  to: 

The  Goltzer  Company 
PO  Box  176 

Washington  Crossing,  PA  18977 


General  Manager 

Successful  weekly/daily  GM/Publisher. 
Extensive  budgeting,  P&L,  sales  and 
marketing  experience.  Consistent 
professional  and  community  leadership 
positions.  Exceptional  people  skills, 
especially  strong  in  turnaround  situa¬ 
tions.  Presently  sales  manager  in  Top 
35  market.  Seeks  return  to  total 
product  responsibility.  Mike  Anthony, 
2695  Beechwood  Ave.,  Doraville,  GA 
30340. 


WEEKLY  ALL-ADVERTISING 

PUBLICATIONS 

PUBLISH  ER/GM 

This  hands-on  opportunity  requires 
weekly  or  shopper  publishing  experi¬ 
ence  with  strong  sales  and  marketing 
expertise.  We  require  a  dynamic  leader 
who  is  organized  and  can  communicate 
effectively.  Knowledge  of  computer 
systems  and  production,  telemarketing 
sales,  paid  and  controlled  circulation 
and  bottom-line  responsibility  a  must. 
Our  publications  are  profitable  estab¬ 
lished  titles.  Their  staffs  want  strong 
leadership,  direction  and  training  from 
a  professional  that  can  develop  their 
publications  and  management  skills. 
We  offer  an  excellent  compensation, 
bonus  and  benefits  package  that 
rewards  you  for  performance 
($100,000  range).  For  confidential 
consideration  send  cover  letter  telling 
us  what  you  can  do  for  us  with  a  resume 
that  includes  your  current  earnings.  Box 
4981,  Editor  &  Publisher. 


We’ll  never  reveal  the  Identity 
of  an  E&P  box  holder. 

Ifyoudonot  want  your  replytogoto  certain  newspapers  or  companies,  seal  your 
le^  in  an  envelope  addrK^  to  the  E(P  Classified  Department  mth  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Bor 
Number  you're  answering  is  on  your  list,  we  will  discard  your  reply. 

IdHoc  e  PiibHrtif 

j  It  Weat  19th,  Street,  NY,  NY  10011.  (tli)  67S^^S80. 

- -  - - 
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HELP  WANTED 


ADVERTISING 


AD  MANAGER 

We  don't  need  a  savior.  We  want  an 
aggressive,  organized  leader  with  a  solid 
advertising  background  to  lead  our 
12-mennber  staff  to  greater  success 
starting  in  1991.  The  Daily  Iberian  is  an 
award-winning.  15,000  circulation 
newspaper  in  the  heart  of  Cajun  coun¬ 
try.  Send  letter,  resume  and  salary 
history  to  Will  Chapman,  PO  Box  9290, 
New  Iberia,  LA  70562. 


ADVERTISING  DIRECTOR 

The  Weekly  News,  Florida’s  Gay  & 
Lesbian  newspaper,  is  looking  for  an  Ad 
Director  to  help  us  improve  our  position 
in  both  gay  and  non-gay  markets 
throughout  Rorida.  Position  includes 
supervision  of  current  sales  staff  and 
hiring  as  new  positions  open.  Direct 
sales  and  oversight  on  house  accounts 
will  be  included.  Pay  derived  from 
commission  on  your  own  accounts  and 
override  (3%)  on  all  other  accounts.  You 
must  have  three  years  experience  in 
newspapers  and  be  ready  to  supervise 
others.  Rent  is  cheap  in  South  Florida 
and  it's  beginning  to  snow  everywhere 
else.  At  our  operation  you  will  be  free  to 
be  yourself.  Send  resume,  salary  history 
and  requirements  to  TWN,  901  NE  79 
St.,  Miami,  FL  33138  or  call  us  at 
(800)  940-4297,  ext.  4135.  Contact 
Bill  Watson. 


ADVERTISING  MANAGER 

We're  looking  for  an  experienced,  spir¬ 
ited,  growth  oriented  individual  to  lead 
eager  young  staff  on  central  Ohio  growth 
am  daily.  Successful  competitive  sell¬ 
ing  ability  a  must  with  solid  presenta¬ 
tion  skills  on  local  and  chain  accounts  a 
prerequisite.  We’re  committed  to  mark¬ 
et  dominance  and  reward  success  with 
handsome  MBO  plus  bright  opportunity 
for  growth  with  our  extensive  group. 
Reply  to  Box  4982,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

If  you’re  a  good  sales  manager,  top- 
notch  trainer,  and  a  creative  marketer, 
with  a  strong  desire  to  achieve,  we’d 
like  to  talk  to  you.  We’re  a  growing  daily 
newspaper  in  Zone  two.  We’re  looking 
for  a  strong  leader  to  move  our  advertis¬ 
ing  department  to  new  heights.  We  offer 
a  competitive  salary,  401  (K)  plan, 
MBO  program  and  the  opportunity  to 
grow.  Send  your  resume  with  a  cover 
letter  in  confidence  to  Box  5007,  Editor 
&  Publisher. 


ADVERTISING  SALES  MANAGER 

Sunshine,  warm  weather,  the  beach, 
golf  and  fishing,  we've  got  it  all.  The 
Fort  Pierce/Port  St.  Lucie  Tribune,  Flor¬ 
ida’s  fastest  growing  daily  newspaper  is 
seeking  an  outside  sales  manager  with 
strength  in  automobile  and  real  estate 
advertising  sales.  Experience  in  inside 
classified  sales  is  essential.  Send 
resume  and  cover  letter  to: 

Greg  Anderson,  Advertising  Director, 
The  Tribune,  60o  Edwards  Road,  Fort 
Pierce.  FL  34982. 

Advertising  Director 

Challenge  and  growth  abound  in  Ches¬ 
ter  County,  PA  where  The  Record,  a 
7,000  daily  newspaper  and  four  week¬ 
lies  circulate.  We’re  looking  for  a  very 
dedicated  ambitious  individual  seeking 
their  own  ad  department.  We  have  thir¬ 
teen  ad  employees  and  plenty  of 
winning  market  strategies.  We  need  a 
solid  winner  who  is  goal  oriented  -  SELF 
motivated  -  experienced.  Please  send 
your  resume  with  salary  history  to:  Kirk 
Davis,  Publisher,  Community  Service 
Publishing,  204  E,  Lincoln  Highway, 
Coatesville,  PA  19320.  You  won’t  see 
this  ad  again  next  week  -  Jump  on  it! 


HELP  WANTED 


ADVERTISING 


Advertising  Director 
Mid-size  daily  seeks  experienced 
sales  management  professional. 
Competitive  market  requires  proven 
record  of  achievement,  ability  to  moti¬ 
vate  and  develop  creative  approaches  to 
challenging  marketing  problems. 

We  are  an  independently  owned  daily 
in  Zone  2  and  offer  competitive  salary, 
performance  bonus  and  full  benefits 
package.  Send  resume  and  salary 
history  to  Box  5001,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Bismarck  Tribune,  a  32,000  daily 
in  a  beautiful  capital  city.  Modern  facil¬ 
ities,  safe,  clean  community.  Strong 
staff  of  nine  needs  a  promotion-minded 
motivator  with  organizational  skills. 
Salary,  incentives  and  excellent  bene¬ 
fits.  A  division  of  Lee  Enterprises. 
Letter  of  application  and  resume  tO: 
Paula  Redmann,  Human  Resources 
Manager,  The  Bismarck  Tribune,  PO 
Box  1498,  Bismarck,  ND  58502. 
Application  deadline:  November  19. 


CLASSIFIED  ADVERTISING  MANAGER 

We’re  looking  for  an  experienced  news¬ 
paper  professional  to  direct  our  Classi¬ 
fied  Advertising  Department.  Our  staff 
of  twenty  needs  an  innovative,  creative 
individual  who  can  challenge  and  moti¬ 
vate  them  to  achieve  all  their  revenue 
goals.  Develop  annual  and  monthly 
sales  plan,  create  and  oversee  revenue 
&  expense  budgets,  interface  with  all 
departments  including  Production, 
Accounting,  Editorial,  Promotion  & 
Circulation.  Management  experience 
necessary.  Newspaper  classified  experi¬ 
ence  preferred.  Interested  candidates 
may  fax  (202)  526-6820  or  send  their 
resumes  along  with  cover  letter  explain¬ 
ing  the  position  applying  for  and  salary 
requirements,  or  apply  in  person  Tues¬ 
day  or  Thursday  9AM- 1PM  or  Wednes¬ 
day  4-7PM  tO: 

The  Washington  Times 
Human  Resources 
3400  New  York  Avenue,  NE 
Washington,  DC  20002 
EOE 


CO-OP  DIRECTOR  with  proven  sales 
track  record  needed  to  direct  a  sales 
staff  of  15.  If  you’re  tired  of  your  dead¬ 
end  job  with  a  cap  on  your  income,  then 
we  should  talk!  Bring  your  experience  to 
a  top  ten  market  radio  station  and  earn 
big  bucks.  Write  or  call  Aldie  Beard, 
GSM,  KHYS-FM,  5  Post  Oak  Park,  Suite 
1398,  Houston,  TX  77027.  (713) 
622-0010.  EOE. 


Like  small  town  living?  Positions  open 
in  Zone  8  for  Advertising  Represent¬ 
ative/Manager  on  weekly  shopper  & 
weekly  newspaper.  Send  salary  require¬ 
ments  &  resume  to  Box  5012,  Editor  & 
Publisher. 


NEWSPAPER  ADVERTISING 
SALES  MANAGER 

La  Opinion,  the  leading  Spanish 
language  daily  newspaper,  has  an  excel¬ 
lent  opportunity  for  an  advertising  sales 
manager  with  a  minimum  of  5  years 
newspaper  display  advertising  experi¬ 
ence.  Responisbilities  include  develop¬ 
ing  material,  entertainment  and  major 
retail  categories:  directing  account 
executives,  and  maintaining  high  stan¬ 
dards  of  customer  service.  Bilingual, 
English/Spanish  skills  a  plus.  La  Opin¬ 
ion  is  located  in  Los  Angeles  and  has  a 
circulation  of  100,000  daily.  We  offer  a 
competitive  salary,  excellent  benefits 
and  the  opportunities  associated  with 
an  organization  experiencing  rapid 
growth.  Please  mail  or  fax  resume  with 
salary  history  tO: 

Human  Resources  Manager,  La  Opinion 
411  West  5th  Street 
Los  Angeles,  CA  90013 
FAX:  (213)  896-2125 


E&P  Classified 


If  s  Your 
People-To-People 
Meeting  Place 

Find  your  editor,  advertising  manager,  art¬ 
ist,  sales  representative,  circulation  man¬ 
ager,  public  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher.  We 
reach  the  working  journalists  you  want  to 
reach,  every  week...113,000  strong. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to:  Editor  &  Pub¬ 
lisher,  11  West  19"’  St.,  New  York,  NY 
10011,  (212)  675-4380. 


When  you  need  Classified, 
we’re  here — every  week! 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

Challenging  market  in  Nebraska. 
11,000  circulation  daily,  part  of  news¬ 
paper  group. 

Prefer  experience  in  retail,  classified, 
and  national  advertising;  show  ability  to 
develop  new  business,  train  staff,  prom¬ 
ote  newspaper. 

Send  resume  and  salary  requirements 
to: 

Kevin  Bennett 
Advertising  Director 
Columbus  Telegram 
PO  Box  648 

Columbus,  NE  68602-0648 


RETAIL  AO  MANAGER 

An  outstanding  opportunity  for  an 
aggressive,  well-organized  leader  with 
strong  motivational  skills  and  track 
record  in  sales  management.  Priorities 
in  directing  our  retail  staff  include  goal 
setting,  account  presentations,  plan- 
ningand  building  revenue  through  inno¬ 
vative  pricing  strategies.  The 
Messenger-Inquirer  is  an  award  winning 
daily,  34,000  circulation  newspaper  in 
Owensboro,  Kentucky.  An  attractive 
compensation/benefit  program  accom¬ 
panies  the  responsibilities  of  an  effec¬ 
tive  Retail  Advertising  Manager.  Send 
resume  and  salary  history  to;  Tim 
Thompson,  1401  Frederica  St.,  Owens- 
boro,  KY  42301. _ 

RETIRING  IN  COLORADO?  Keep  your 
hand  in  the  newspaper  advertising 
game  by  handling  sponsor  page  sales 
for  about  a  dozen  newspapers.  Involves 
3-state  travel  about  20  weeks  a  year.  Be 
your  own  boss  and  enjoy  working  with 
ad  departments.  Join  a  50  year  old 
business.  Phone  (804)  293-4709. 

Retail  Advertising  Manager 

The  Times  Leader,  a  55,000  A.M., 
60,000  Sun.  Capitol  Cities/ABC,  Inc. 
newspaper,  has  an  immediate  opening 
for  a  Retail  Advertising  Manager.  The 
position,  open  through  promotion,  is 
responsible  for  10  outside  advertising 
representatives. 

Successful  candidate  will  be  a  retail  or 
ad  manager  or  number  one  salesperson, 
skilled  in  selling  in  a  competitve  mark¬ 
et,  using  market  research  from  a  reader- 
ship  study  and  have  a  strong,  aggressive 
work  ethic. 

If  this  is  your  description,  respond  with 
your  resume  and  cover  letter  to: 

Dennis  J.  Sheely 
Advertising  Manager 
The  Times  Leader 
15  North  Main  Street 
Wilkes-Barre,  PA  18711 


ART/GRAPHICS 

Art  Director  for  3  L.l.  arts  papers.  Need 
well  organized  creative  person  with 
strong  layout,  pasteup,  mechanical 
skills.  $28K  salary.  Resume:  Box  303, 
Rdsivn.  NY  11576. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  DIRECTOR 

L.A.'s  coastal  newspaoers  are  looking 
for  a  dynamic  individual  with  superior 
interpersonal  and  communications 
skills;  sales  orientation  with  newspaper 
experience  in  a  competitive  market; 
budget  experience;  and  strong  problem 
solving  skills.  Position  reports  to  the 
circulation  director  of  our  three  news¬ 
papers  and  will  have  day  to  day  opera¬ 
tional  responsibility  for  one  or  the 
papers.  Salary  in  the  50’s,  plus  bonus. 
We  offer  excellent  benefits  and  working 
conditions.  Please  toward  your  resume 
to  Box  5006,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


Aggressive  group  of  small  daily  news¬ 
papers  located  in  14  states  seeks  sales- 
oriented  individuals  ready  br  promotion 
to  circulation  managers  positions.  Hard 
working  and  honest  individuals  should 
submit  their  resumes  complete  with 
references  to:  Tim  Stratton,  Park  News¬ 
papers,  PO  Box  550  Terrace  Hill,  Itha¬ 
ca,  NY  14850. 


Circulation  Sales/ 

Promotion  Manager 

We  are  seeking  an  aggressive  hands-on 
manager  to  supervise  our  sales  and 
promotion  program.  Responsibilities 
include  crewing,  carrier/DSM  sales 
contests,  target  marketing,  sample 
programs  and  single  copy  sales.  Must 
be  able  to  manage  effectively  and 
handle  several  assignments  simulta¬ 
neously.  Three  years  mir.Lmum 
experience. 

This  is  a  growth  market  with  heavy 
competition  located  in  Northern  Illi¬ 
nois.  We  offer  an  excellent  starting 
salary  and  bonus  program  along  with 
complete  benefit  package. 

Please  send  a  resume  and  salary  history 
to  Box  4938,  Editor  &  Publisher. 

Wanted:  Circulation  Director  who  can 
increase  my  circulation.  We  are  Monday 
through  Friday  p.m.,  Saturday  and 
Sunday  a.m.  We  are  close  to  20,000 
with  potential  but  stalled.  We  are 
paying  $35,000  plus.  Nice  area  to  live 
and  work.  If  you  can  make  it  happen, 
send  me  a  resume  now.  Include  a  cover 
letter  and  tell  me  about  yourself  and 
why  you  can  increase  my  paid  circula¬ 
tion.  No  phone  calls.  Send  it  to  Rich 
Heintz,  Publisher,  The  Napa  Register, 
PO  Box  150,  Napa,  CA  94559. 


COMPUTER  TECHNOLOGY 

Macintosh  Computer  Network  Adminis¬ 
ter.  Candidate  must  be  capable  of 
providing  technical  support  and  trou¬ 
bleshooting  expertise  to  a  twenty- 
station  publishing  network.  Candidate 
must  have  good  communicative  skills 
and  ability  to  develop  procedure  and 
training  documentation.  Knowledge  of 
Quark  Xpress  and  Filemaker  required. 
Only  qualified  candidates  need  apply. 
Send  resume  to  Hemmings  Motor 
News,  PO  Box  256,  Bennington,  VT 
05201,  Attention  Carol  Wigger. 


MIS  MANAGER 

Experienced  MIS  professional  needed 
to  manage  departmental  procedures  & 
schedules.  Staff  of  5  include  operators, 
programmer  &  telecommunications 
supervisor.  Working  knowledge  of  the 
following  newspaper  operating  systems 
is  needed. 

•  Hardware  &  software  HP3000  series 

•  58/MPE-V  operating  system  with 
Collier  Jackson  financial  applications 

•  DE  PDPll/84  with  IAS  operating 
system 

•  COBOL  for  Hewlett  Packard  system 

•  FORTRAN  tor  DEC  system  (also  DEC 
assembly  languages) 

Additional  requirements  are:  maintain¬ 
ing  IBM  PCs  &  PS2's;  running  DOS 
operating  system;  assisting  in  the 
management  of  Northern  Telecom 
phone  system;  experience  with  Lotus 
1-2-3;  Microsoft  Windows  &  Excel; 
WordPerfect  &  dBase  lll-i-  IV. 

This  position  requires  an  experienced 
take-charge  manager.  Comprehensive 
benefits  package  &  a  good  starting 
salary  are  offered.  Mail  responses  to: 
Ramona  Rowe 
Morristown  Newspaper,  Inc. 

629  Parsippany  Road 
Parsippany,  NJ  07054 


HELP  WANTED 


EDITORIAL 


ASSISTANT  METRO  EDITOR 

The  Lansing  State  Journal  is  seeking  an 
experienced  city  desk  editor  to  add 
depth  to  our  local  news  effort. 

We’re  looking  for  an  editor  whc  wants  to 
work  hard  and  move  quickly  to  be  a  key 
player  at  an  award-winning  newspaper 
in  a  Big  Ten  town.  A  track  record  in 
teaching  and  motivating  reporters  a 
must. 

Good  pay,  great  opportunity  for 
advancement  with  a  Gannett 
newspaper. 

Send  resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 

Assistant  City  Editor  40,000  PM  in 
Zone  3  is  looking  for  Assistant  City 
Editor/Business  Editor  to  direct  5 
person  staff  covering  12  counties  in  the 
newspapers  business  coverage.  Candi¬ 
date  must  have  interest  in  rural  issues 
and  be  able  to  give  reporters  the  direc¬ 
tion  needed  to  give  their  stories  depth 
and  substance.  Must  possess  strong 
line  editing  skills.  Excellent  salary  and 
fringe  benefits.  Send  resume  and  salary 
requirements  to  Box  5004,  Editor  & 
Publisher. 


BUSINESS  WRITER 

Award-winning  70,000  daily,  86,000 
Sunday  seeks  aggressive  business 
reporter.  At  least  three  years  daily 
experience,  one  year  business  coverage, 
or  equivalent.  Looking  for  reporter  who 
can  spot  trends  and  cover  breaking  story 
while  working  enterprise  pieces  and 
write  sparkling  copy  under  pressure  in 
competitive  metro  environment.  Send 
resume,  salary  history  and  10  best  clips 
to  William  Mock,  managing  editor, 
Beaumont  Enterprise,  PO  Box  3071, 
Beaumont,  TX  7/704. 


CITY  EDITOR:  The  newly  designed 
afternoon  Las  Vegas  SUN  seeks  an 
editor  to  lead  a  talented  local  news 
staff.  Do  you  have  a  minimum  five  years 
of  editing  and  reporting  experience, 
people  skills,  and  a  flair  for  hard-hitting 
enterprise  projects?  Apply  to:  Sandra 
Thompson,  Managing  Editor,  Las  Vegas 
SUN,  121  S.  Martin  L.  King  Blvd.,  Las 
Vegas,  NV  89106. _ 

Send  E&P  BOX  REPLIES 
to: 

Editor  &.  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 

CITY  EDITOR  needed  for  strong  statew¬ 
ide  daily,  five  city  reporters  plus  one  in 
Washin^on  bureau.  Local  and  statew¬ 
ide  beats  -  public  lands,  natural  resour¬ 
ce  issues.  Four  years  reporting  experi¬ 
ence  required;  financial  writing  and 
supen/isory  experience  desired.  A  small 
paper  that  likes  big  stories.  1985 
runner-up  for  the  Pulitzer  Prize  for  publ¬ 
ic  service.  Resume,  clips  to:  Marie 
Dalgarno,  Casper  Star-Tribune,  PO  Box 
80,  Casper,  WY  82602. 


CITY  EDITOR 

Immediate  opening  for  city  editor  on 
16,000  PM,  six  day  per  week  paper  in 
northwest  New  Mexico.  Person  edits  all 
local  news  copy  and  supervises  a  staff 
of  eight  reporters,  including  five  out-of- 
town  bureaus.  Some  page  layout 
involved. 

Send  resume  and  work  samples  to: 
Tim  Knowles,  managing  ^itor 
The  Gallup  Independent 
PO  Box  1210 

Gallup,  New  Mexico  87305 
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HELP  WANTED 

_ EDITORIAL _ 

CITY  EDITOR  -  award  winning  PM  daily 
in  Zone  3  seeks  management  candidate 
to  lead  a  ten  person  reporting  staff. 
Applicants  must  be  able  to  plan  daily 
enterprise  pieces  and  major  Sunday 
projects  and  give  them  the  polish  to 
make  them  shine.  Candidates  must 
have  strong  writing  and  editing  skills. 
Position  pays  competitive  salary.  Bene¬ 
fits  are  generous.  Send  resume  to  Box 

5003,  Mitor  &  Publisher. _ 

COPY  EDITORS 

WANTED:  Top  notch,  aggressive  copy 
editors  for  sports,  features  or  regional 
desks  at  The  (Cleveland)  Plain  Dealer, 
Ohio's  largest  newspaper.  Three  years 
or  more  copy  desk  experience  preferred; 
layout  and  pagination  background 
desired.  Critique  and  4-day  tryout 
required.  Top  scale  $795.66  per  week. 
Please  call  or  write  Rosemary  Kovacs, 
Managing  Editor/Production,  The  Plain 
Dealer,  1801  Superior  Avenue,  Cleve¬ 
land,  OH  44114,  (216)  344-4877 

Fax:  (216)  694-6354 _ 

COPY  EDITOR 

Newly  redesigned  P.M.  in  Zone  5  seeks 
copy  editor  for  11-member  universal 
desk.  2  years  copy  editing  experience 
on  a  daily  a  must.  Ideal  candidate  can 
compose  bright  heads  and  meet  tight 
deadlines.  Send  work  samples,  resume 
to  Box  5010,  Editor  &  Publisher. 

EOITOR-Opportunity  in  small  Florida 
fishing  village.  Part  ownership  possibili¬ 
ties.  Need  power  guy  ready  to  semi¬ 
retire  on  lazy  island.  FAX  something  to 
Whaley  Hughes,  St.  George  Island,  FL 
l-(904)  670-2459. 

EDITOR 

The  Bulletin  of  the  Atomic  Scientists 

The  Bulletin  is  an  independent,  not-for- 
profit  magazine  published  10  times  a 
year.  Candidates  must  understand 
international  security  issues  and  know 
the  relevant  literature  and  participants 
in  the  field.  A  minimum  of  five  years’ 
professional  writing  and/or  editing 
experience  is  required,  as  are  manager¬ 
ial  experience  and  fundraising  ability. 

Send  resume/CV  and  cover  letter  to: 
Search  Committee,  The  Bulletin  of  the 
Atomic  Scientists,  6042  South 
Kimbark  Avenue,  Chicago,  Illinois 
60637.  All  applications  should  be 
received  by  January  15,  1991.  Antici¬ 
pated  starting  date:  May  1,  1991. 
Salary  negotiable. 


Features  Reporter 
Religion/Ethics 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper  is  seeking  a  Features  Editor  to 
produce  local  features  copy  and  respon¬ 
sible  for  budgeting  a  weekly  religion 
section. 

Ideal  candidate  will  have  college  degree 
or  equivalent  professional  training  or 
experience.  Some  daily  newspaper 
experience.  Excellent  writing  and 
reporting  skills,  familiarity  with  AP 
styles,  good  VDT  Skills,  and  excellent 
public  relations  and  people  skills. 

We  offer  a  competitve  salary  and  full 
benefit  package.  Interested  applicants 
send  resume  with  two  professional 
references  to:  Editorial  Features  Dept., 
The  Modesto  Bee,  PO  Box  3928, 
Modesto,  CA  95352  or  fax  to:  (209) 
578-2095. 

GENERAL  ASSIGNMENT  REPORTER 
The  Evening  News,  a  12,000  editorial 
daily,  is  looking  to  expand  its  additional 
staff.  Seeking  a  well  rounded  writer  who 
can  handle  features,  police  beat,  local 

fovernment  and  in-depth  projects, 
end  cover  letter,  clips  and  resume  to: 
Joe  Yanarella,  City  Editor,  The  Evening 
News,  Newburgh,  NY,  12550. 
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HELP  WANTED 


EDITORIAL 


FREELANCE  EDITOR/WRITERS 

Will  work  on  an  assignment,  freelance 
basis  for  feature-length  pieces  with 
Editorial  Director  of  new  special  publi¬ 
cations  division.  Must  have  experience 
vwiting/editing  IS  technology  topics. 

Please  contact  Libby  Levinson,  at  (508) 
879-0700,  CW  Publishing,  375  (iochi- 
tuate  Road,  Framingham,  MA  01701. 
An  EOE. 


General  assignment  reporter  for  small 
5-day  community  newspaper  on  the 
grow.  Great  So.  CA  location.  Call  Char¬ 
les  Freeman  (714)  M9-4586. 

Banning,  CA. 


Reporter  to  cover  environmental  news  in 
Southern  California.  Must  have  daily 
experience.  Want  news  reporter,  not 
feature  writer.  Send  resume,  clips, 
salary  requirements  to  Larry  Evans, 
BNA,  Room  N-581,  1231  25th  Street 
NW,  Washington,  DC  20037. 


LIFESTYLES  EDITOR 

We’re  still  looking  for  a  creative  editor  to 
take  charge  of  our  Lifestyles  desk.  If 
you're  an  assistant  lifestyles  editor  on  a 
progressive  daily  we  offer  the  opportuni¬ 
ty  to  run  your  own  show  while  making  a 
significa  .t  impression  on  our  seven  day 
rural  daily.  Our  goal:  to  provide  readers 
with  interesting,  useful  information 
senred  in  eye-catching  presentations. 
Our  recent  redesign  provides  the 
format;  now  we  need  someone  exper¬ 
ienced  in  designing  pages  who  can  exer¬ 
cise  broad  freedom  in  developing  imagi¬ 
native  assignments.  Send  clips,  tear- 
sheets,  resume  to  John  Moore, 
Managing  Editor,  The  Daily  Item,  20() 
Market  Street,  Sunbury,  PA  17801. 


HELP  WANTED 


_ EDITORIAL _ 

LAYOUT  EDITOR/PAGINATOR 
We  have  QuarkXPress;  Nikon  photo 
scanning;  4-color  capability;  full-page 
output  Mac  experience  helpful.  Smarts 
a  must.  Send  resume,  clips  to  Kent 
Davy,  Editor,  Pekin  Daily  Times,  Box 
430,  Pekin,  IL  61555. 


MANAGING  EDITOR  for  6-day  Arizona 
family  owned  and  operated  newspaper. 
Atex  system,  1989  Kodak  Run  For- 
Money  winner.  Looking  for  experienced 
editor  on  way  up  with  flair  for  color, 
design,  and  graphics,  appreciation  for 
local  news  values.  Must  have  writing, 
editing  and  layout  skills,  ability  to  guide 
staff  in  feature  and  enterprise  projects. 
Valuable  opportunity  for  right  person, 
plenty  of  growth.  Send  resume,  salary 
desired,  and  references  to  Donovan  M. 
Kramer,  Sr.,  President/Publisher,  Casa 
Grande  Dispatch,  Box  C-3,  Casa 

Grande.  AZ  85222, _ 

Invest  in  Your  Future. 

'  Subscribe  to  E&P  Today! 
Call  (212)  675-4380 
MANAGING  EDITOR 

Mid-teen  afternoon  daily  with  20  on 
news  side  invites  applications  for  the 
top  news  position. 

You  -  he  or  she  -  should  have  flair  to 
teach;  raise  the  performance  standards 
of  a  young,  eager  staff;  develop  and 
implement  planning. 

Daily  process  color. 

Your  application  held  in  strictest  confi¬ 
dence.  Send  CV,  work  experience, 
salary  history  and  references  to 
Publisher,  Box  4998,  Editor  & 
Publisher.  We  will  not  contact  your 
reference  without  permission. 


HELP  WANTED 


EDITORIAL 


Managing  editor's  position  on  our 
9,500  daily  will  open  late  this  year. 
We're  looking  for  a  person  who  can 
develop  a  strong  local  news  package  in 
a  competitve  market.  Call  or  write  Jack 
Brown.  Norwalk  Reflector,  61  East 
Monroe  St.,  Norwalk,  Ohio  44857.  Tel. 
(419)  668-3771. 


Managing  Editors  sought  for  stand¬ 
alone  and  multiple-paper  operations  of 
rapidly  growing  (Jentral  Ohio  community 
newsweekly  chain.  Minimum  3  years 
professional  reporting/editing  experi¬ 
ence  at  dailies/weeklies  a  must.  Send 
resume,  3-5  clips,  layout  samples,  to 
Box  4997,  Editor  &  Publisher. 


NEWSROOM  ARTIST 
PHOTOGRAPHER 

The  York  Daily  Record,  a  growing 
42,000  AM  daily  in  scenic  South  Centr¬ 
al  Pennsylvania,  is  expanding  its  staff 
with  two  newly  created  entry-level  posi¬ 
tions.  One  position  is  for  a  versatile 
artist.  Illustration  and  Mac  skills 
(MacDraw,  Freehand,  Illustrator,  etc.) 
preferred.  Newspaper  experience  and 
knowledge  of  color  helpful.  The  second 
position  is  for  a  photographer.  Know¬ 
ledge  of  color  preferred.  Send  resume 
and  work  samples  to:  Karl  Smith.  AME- 
Graphics,  York  Daily  Record,  1750 
Industrial  Highway.  York,  PA  17402. 
An  EE/AA  employer. 


Reporter  with  good  newsroom  experi¬ 
ence  sought  for  award-winning  Sun  Belt 
daily  close  to  the  land  of  Mardi  Gras. 
Must  be  good  writer  with  strong  spelling 
and  grammar  skills  and  a  personable 
communicator.  Contact  Managing 
Editor  Dennis  Gruse,  Daily  Star,  PO  Box 
1149,  Hammond,  LA  70404.  Phone 
(504)  345-2333  (Fax:  (504) 
542-0242). 


HELP  WANTED 


EDITORIAL 


REPORTER  -  Aggressive  reporter,  entry 
level  to  two  years  experience  needed  at 
mid-sized  Zone  2  daily  as  night  reporter 
to  cover  police  news,  obituaries, 
features,  breaking  newb.  Resume  and 
clips  to  Box  5008,  Editor  &  Publisher. 


Reporters  sought  by  chain  of  rapidly 
growing  Central  Ohio  community  news- 
weeklies.  Minimum  1-year  professional 
daily/weekly  experience  a  must.  Send 
resume,  3-5  clips  to  Box  4996,  Editor 
&  Publisher. 


REPORTER  —  General  assignment 
reporter  with  five  years  experience 
needed  at  mid-sized  Zone  2  dally.  Must 
be  able  to  write  about  trends  and  issues 
by  focusing  on  people,  not  institutions 
and  government.  Resume  and  clips  to 
Box  5009,  Editor  &  Publisher. 


SPORTS  COPY  DESK 

Are  you  looking  for  a  challenge?  If  you 
have  a  flair  for  page  design  and  copy 
editing,  we're  looking  for  you.  Major 
metro  daily  seeking  person  for  its  sports 
copy  desk.  Must  have  good  grasp  of 
copy  editing  techniques  and  be  able  to 
design  attractive  pages  with  good  use  of 
photos  and  graphics.  Experience 
preferred.  Send  resume  with  salary 
requirements  and  examples  of  your 
work  to:  Glen  Kemery,  Executive  Sports 
Editor,  The  Indianapolis  Star,  PO  Box 
145,  Indianapolis,  IN  46206-0145. 
No  phone  calls,  please. 


SPORTS  POSITION  on  award-winning, 
18,000  6-day  PM.  Need  quality  writer 
with  desk  skills  who  is  prepared  to  learn 
pagination  on  Mac-based  system.  Writ¬ 
ing  ranges  from  preps  to  pros.  Contact 
John  Plevka,  editor,  Freeport  (IL) 
Journal-Standard,  27  S.  State  Ave., 
Freeport,  IL  61032. 


The  Newspaper  Guild  at  the  New  York  Daily  News  is  on  strike 
against  the  paper  and  we  are  taking  applications  for  permanent 
replacements  in  the  following  positions 

□  Reporters  □  Copy  Editors 
□  News  Editors  □  Graphic  Artists 

Applicants  should  have  three  to  five  years  experience  working 
at  a  medium  to  large  size  daily  newspaper. 

Please  send  resume  and  clips  to: 


Sabrina  Y.  White 
Deputy  Managing  Editor 
Staff  Development 
220  East  42nd  Street 
New  York,  NY  10017 


DAlLYeNEWS 

The  Daily  News  is  an  Equal 
Opportunity  Employer  and  Encourages 
Minority  and  Female  Applicants 
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HELP  WANTED 


Sports  Editor:  The  Arizona  Daily  Sun, 
northern  Arizona's  7-day  daily,  seeks  an 
experienced  and  creative  editor  to  head 
a  three-man  sports  desk.  Coverage 
includes  local  preps.  Northern  Arizona 
UniversiW  (NCAA  Division  1),  and 
Phoenix  (Cardinals  and  Suns  training 
camps.  Candidates  must  demonstrate 
advanced  layout  and  editing  ability  and 
tight,  creative  vrriting.  If  you  have  some 
daily  experience  and  are  looking  for  a 
career  launching  pad,  send  resume, 
clips  and  references  to  Mike  Patrick, 
Managing  Editor,  PO  Box  1849,  Flag¬ 
staff,  AZ  86002. 


WANTED:  A  top-notch  performing  arts 
writer  to  cover  a  major  regional  arts 
center  for  87,000  Zone  4  daily.  Empha¬ 
sis  will  be  on  music.  Salary  commensu¬ 
rate  with  experience  and  qualifications. 
Reply  to  Box  4973,  Editor  &  Publisher. 


Intellectual  blemishes,  like 
facial  ones,  grow  more 
pominent  with  age 
LA  ROCHEFOUCAULD 


MARKETING 


DIRECTOR  - 

MARKETING/PROMOTION 

We  are  seeking  an  individual  to  direct 
the  Marketing  and  Promotion  activities 
of  our  Mid-western  Metro  paper. 

This  individual  will  be  responsible  for 
developing  a  market  plan  which  will 
assist  our  Advertising,  News  and  Circu¬ 
lation  departments  in  achieving  their 
goals  of  meeting  the  needs  and  desires 
of  advertisers  and  readers  and  to  attract 
those  non-advertisers  and  non-readers 
to  the  products.  Responsibilities 
include  community  service  and  P.R. 
functions  as  well. 

The  individual  we  seek  will  be  degreed 
and  have  a  proven  record  of  success  in 
directing  similiar  activities.  This  person 
will  have  outstanding  communication 
skills;  will  be  innovative,  able  to  juggle 
priorities  and  effective  in  directing  a 
staff  of  18. 

We  offer  a  challenge  to  make  a  differ¬ 
ence.  Additionally,  the  compensation 
package  will  be  attractive  and  the  qual¬ 
ity  of  life  far  better  than  average. 

Send  your  resume  and  salary  require¬ 
ments  to  Box  4986,  Editor  &  Publisher. 

We^r^r^gj^a^^ggortumt^mployer 

DIRECTOR 

MARKETING  RESEARCH 

Director  of  Marketing  Research  in  a 
small  growing  Minnesota  research 
firm.  Responsibilities  include 
designing  and  planning  projects, 
analyzing  data,  writing  up  detailed 
findings,  synthesizing  a  wide  range  of 
information,  and  communicating  con¬ 
clusions  in  language  clients  can 
understand  easily. 

Familiarity  with  the  newspaper  busi¬ 
ness  is  essential,  as  are  high  levels  of 
motivation  and  commitment,  creativ¬ 
ity,  and  the  ability  to  juggle  many 
projects  simultaneously.  The  position 
requires  client  contact,  strong  presen¬ 
tation  skills,  and  some  travel. 

Salary  is  negotiable  and  commensu¬ 
rate  with  experience.  Qualified  applic¬ 
ants  send  resume  to:  MDA  Consulting 
Group,  Inc.,.  1300  International  Contre, 
920  Second  Ave.  South,  Minneapolis, 
MW  5S402  AA'EEO. _ 


HELP  WANTED 


MAILROOM 


MAILRCXIM 

ASSISTANT  FOREMAN 
Excellent  opportunity  in  Southern  Cali¬ 
fornia  area  awaits  candidate  with  good 
pepple  skills  and  strong  administrative 
abilities.  Kansa  480  inserting  equip¬ 
ment;  looking  to  modernize  operation  of 
five  day  weekly,  including  Sunday. 
Good  income  potential  and  benefits. 
Send  resurre  with  salary  requirements 


PHOTOGRAPHY 

PHOTO  DIRECTOR 

Our  award-winning  photo  department 
serves  competing  morning  and  evening 
newspapers  with  combined  daily  circu¬ 
lation  of  more  than  180,000.  We  are 
looking  for  someone  with  proven  photo¬ 
journalism  and  management  skills  to 
lead  a  staff  of  13  full-time  and  5  part- 
time  photographers.  The  photo  director 
must  be  able  to  generate  good  assign¬ 
ments,  respond  aggressively  to  news, 
motivate  a  highly  skilled  staff,  set  high 
standards  for  quality,  and  help  to  guide 
our  newspapers  into  the  emerging  era  of 
electronic  imaging.  Please  send  resume 
and  samples  of  best  work  to  Staff  Deve¬ 
lopment  Editor  Rosemary  Robinson, 
The  Syracuse  Newspapers.  PO  Box 
4915,  Syracuse,  NY  13221. 


Photographer  -  Hard  worker,  self  star¬ 
ter.  Small  staff.  Excellent  news  area. 
Send  resume,  letter  &  20  slide  maxi¬ 
mum  portfolio.  No  phone  calls,  please. 
Hudson  Dispatch,  409  39th  Street, 
Union  City,  NJ  07087.  Attention  Don 
Smith. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


SALES 


CITYLINE  CENTRAL  REGIONAL 
SALES  MANAGER 

Responsible  for  selling  audiotex 
products  in  the  NORTHERN  MIDDLE 
U.S.  Conceptional  and  intangible  sell¬ 
ing  experience  a  prerequisite.  Heavy 
background  in  newspaper  or  broadcast 
sales  a  plus.  Position  requires  extensive 
travel  and  reports  directly  to  National 
Director  of  Cityline  Network.  Salary 
commensurate  with  experience  plus 
commission.  Send  resume  to  Brite 
Voice  Systems,  Inc.  7309  E.  21st  N., 
Wichita,  KS  67206,  Attn:  H'R.  NO 
CALLS  PLEASE.  EOE 


SALES  MANAGER 

We’re  a  group  of  24  weekly,  paid  and 
controlled  circulation  award-winning 
newspapers  in  search  of  the  right 
person  to  lead  our  Display  Advertising 
Departments. 

As  a  member  of  our  top-notch  corporate 
team,  you'll  report  directly  to  the  Presi¬ 
dent  and  help  develop  display  sales 
programs,  and  marketing  plans 
designed  to  grow  our  business  in  the 
competitive  '90s  by  meeting  the  chang¬ 
ing  needs  of  our  customers  in  our  beaut¬ 
iful  rural  and  suburban  markets. 

The  right  person  will  be  a  strong  motiva¬ 
tor,  a  good  salesperson,  and  adept 
trainer  with  a  proven  record  of  sales 
development  and  motivation,  and 
desire  to  succeeld. 

This  is  a  remarkable  opportunity  for 
individual  growth  in  a  successful, 
33-year-old  expanding  3-state  news¬ 
paper  group. 

Competitive  salary  and  MBO  plan. 

Send  your  resume  and  cover  letter  in 
complete  confidence  to  Clyde  Pinson; 
President  and  Publisher,  Atlantic  Publi¬ 
cations,  Inc.,  PO  Box  150,  Accomac, 
Virginia  23301.  An  Equal  Opportunity 
Employer. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company 
Address  _ 


Classification  _ 

Authorized  Signature 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1990 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $6.70  per  line  1  week  —  $3.95  per  line 

2  vraeks  —  $5.85  per  line,  per  issue.  2  weeks  —  $3.25  per  line,  per  issue. 

3  weeks  —  $5.10  per  line,  per  issue.  3  weeks  —  $2.75  per  line,  per  issue. 

4  weeks  —  $4.35  per  line,  per  issue.  4  weeks  —  $2.55  per  line,  per  issue. 

Add  $6.50  per  insertion  for  box  service.  Add  $4.25  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertkm:  1  time,  $85;  2  to 
5  times,  $80;  6  to  1 2  times,  $75;  13  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Mitor  A  Pwblialwr 

11  West  19fh  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 
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A  SPECIAL  OFFER 

for 

1990-1991 

JOURNALISM  SCHOOL  GRADUATES 


Editor  &  Publisher  extends  to  you,  as  a  “graduation  * 
gift”,  a  FREE  insertion  in  the  “Positions  Wanted”  * 
section  of  its  December  29th  and  its  January  5th  * 

issues.  In  addition,  if  you  run  your  ad  1  more  time,  J 

you  will  be  charged  the  3-time  rate  of  $2.75  per  line  J 

[  for  the  third  insertion.  If  you  run  your  ad  2  more  5 

^  times,  you  will  be  charged  the  4-time  rate  of  $2.55  J 
I  per  line  for  each  of  the  two  times.  Whether  or  not  $ 

I  you  take  advantage  of  the  multiple  rate  discount,  $ 

I  your  ad  in  our  December  29,  1990  and  January  5,  $ 

I  1991  issues  is  FREE!  % 

i  -GUIDELINES-  I 

* 

I  •  Ads  must  not  exceed  7  lines  (approxi-  J 

I  mately  34  characters  per  line).  We  $ 

J  reserve  the  right  to  edit  copy  to  fit  $ 

J  space  requirements.  $ 

J  •  Use  of  E&P  box  numbers  will  be  * 

%  accepted  free  of  charge.  * 

1^  •  Journalism  school  and  graduation  t 

S  date  must  be  specified  to  E&P  (but  * 

H  not  necessarily  in  ad  copy).  * 

t  •All  ads  must  be  MAILED  to  Ec&P  with  * 

t  prepayment  enclosed  for  additional  t 

5  insertions.  No  ads  by  phone,  please.  * 

S  •  Deadline  for  receipt  of  ads:  t 

$  December  17th,  1990.  * 

5  .  5 

$  Editor  &  Publisher  would  like  to  welcome  you  $ 

$  into  the  wonderful  world  of  journalism!  $ 
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POSITIONS 

WANTED 


ADMINISTRATIVE 


EXPERIENCED  NEWSPAPER  LAWYER 

Capable  at  reducing  your  outside  legal 
costs  by  handling  libel  and  First 
Amendment  issues  as  well  as  business 
matters  seeks  legal  and/or  administra¬ 
tive  position  at  daily  or  small  to  medium 
sized  newspaper  group.  Let's  talk. 

Box  4963,  Editor  &  Publisher. 


NEWSPAPER  EXECUTIVE 
Experienced  and  energetic  publisher  of 
highly  successful  daily  newspaper  seeks 
change  and  challenge.  Give  me  3  to  5 
years,  and  I’ll  have  your  daily  newspap¬ 
er  or  group  hitting  on  all  cylinders.  Box 
4994,  Editor  &  Publisher. 


Due  to  his  daily  sold  to  a  competitor, 
the  Publisher  who  increased  its  value  by 
50%,  is  available.  Previous  experience 
as  an  Advertising  Director  for  a  50,000 
daily.  Has  experience  in  a  competitive 
environment.  He  takes  losers  and 
makes  them  winners!  BA  degree. 

This  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  employer.  If  interested  in 
obtaining  more  information,  please 
contact 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


ADVERTISING 


Advertising  Manager. 
Classified/dispTay  experience. 
Account  builder!  Motivator! 
Team  builder!  Employed  NYC! 
Looking  for  major  challenge! 
Major  cities/areas  only! 

Box  4983,  Editor  &  Publisher. 


Challenging  management  opportunity 
needed  East  Coast.  Strong  classified, 
sales  training,  background.  Good  moti¬ 
vator,  15  plus  years  experience  daily 
metro.  Box  5011,  Editor  &  Publisher. 


I  feel  the  responsibility  of 
the  occasion.  Responsibil¬ 
ity  is  proportionate  to 
opportunity. 

Woodrow  Wilson 


Major  accounts  representative  with  10 
years  experience  looking  for  key  slot  in 
metro  Zone  2  market.  Strong  contacts. 

Box  4987,  Editor  &  Publisher. 


CIRCULATION 


14  years  experience.  All  phases  of 
circulation,  from  carrier,  motor  routes 
and  distributors  in  competitive  N.Y. 
market.  Hardworking,  looking  to  relo¬ 
cate  in  Zone  4,  8,  9. 

Box  4989,  Editor  &  Publisher. 


POSITIONS  WANTED 


CIRCULATION 


Circulation  Manager  seeking  number  1 
or  2  spot  with  small  to  medium  daily  - 
familiar  with  all  phases  of  circulation. 
Box  149-1614  0  Union  Valley  Rd., 
West  Milford,  NJ  07480. 


EDITORIAL 


18-year  veteran  seeks  move  to  next 
level.  Slot,  sports  editor  and  editorial 
page  experience.  Small-to-mid-size 
editor  job  wanted.  Zones  3,  4,  6,  8. 

Box  4990,  Editor  &  Publisher. 


50,000  Midwest  daily  reporter  wants 
daily  editing  job.  Five  years  experience. 
Will  tackle  layout.  Box  4976,  Editor  & 
Publisher. 


CAREER-BUILDING  JOURNALIST 
seeks  assistant  managing/section  editor 
job  on  25,000+  daily.  Experience 
covering  education,  business  &  politics 
in  Zones  3  &  5.  Call  (317)  926-9728. 


COPY  EDITOR,  skilled  at  headlines,  AP 
style,  grammar,  news  judgment.  Major- 
metro  experience,  reliable,  versatile, 
good  people  skills.  Zone  9,8,7.  (206) 
236-9641  message. 


Invest  in  Your  Future. 
Subscribeito  E&P  Today! 
Call  (212)  675-4380 


Coverage  of  green  issues  making  you 
blue?  Experienced  environmental/ 
business  reporter  with  extensive  know¬ 
ledge  of  the  chemical  industry,  hazard¬ 
ous  waste,  air  and  water  issues  seeks 
position  with  large  daily  or  magazine. 
Strong  contracts  with  state,  federal  and 
international  agencies,  interest  groups 
and  top  management.  MSJ/Medill. 
Adept  at  translating  complex  topics  into 
crisp,  engaging  stories  that  show  read¬ 
ers  how  they’d  be  affected.  Box  4933, 
Editor  &  Publisher. 


COPY  EDITOR 

Experienced  copy  editor  available  now. 
Writes  sharp  heads,  smooth  cutlines. 
Edits  carefully.  Has  wire  desk  and  city 
desk  background.  Prefers  West,  South¬ 
west  or  New  England;  open  to  attractive 
possibilities  elsewhere.  Solid 
references. 

Call  (702)  877-4769. 


POSITIONS  WANTED 


Currently-employed  award-winning 
feature  writer  with  daily  and  Sunday 
magazine  experience  sees  similar  posi¬ 
tion  at  large  metro  daily  or  magazine. 

Box  4985,  Editor  &  Publisher. 


Decorated  reporter  with  expertise  in 
political  and  environmental  arenas, 
seeks  position  on  West  Coast  or  South¬ 
west  daily.  Box  5003,  Editor  & 
Publisher. 


Emrironmant  and  Energy  News  Writer; 

lO-year,  Washington-based  journalist  with 
expertise  in  environmental  and  energy  issues 
on  federal,  state  and  local  levels  available  on 
retainer  or  for  special  projects.  Creative, 
accurate,  timely.  Call  or  write: 

Dennis  lltelaeMd,  1061  Crescent  Pi.,  NW.,  Ste. 
101,  WasMntten,  DC  20003; 

(202)  232-1464. 


journalist  with  more  than  8  years  of 
experience  in  every  phase  of  editorial 
work,  have  worked  for  daily,  weekly, 
trade  magazine,  seeks  position  as  repor¬ 
ter,  reporter/editor,  or  assistant  editor. 
Prefer  Greater  N.Y.  or  elsewhere  in 
Northeast.  Call  (718)  376-6502. 

Need  careful  copy  editor  or  lively 
feature  writer?  8  years  experience  Box, 
4959,  Editor  &  Publisher. 


Sharp  young  editor  with  design  and  wire 
experience,  great  references  and  a  way 
with  words  and  pictures  seeks  editing 
position  on  reader-oriented  daily.  Send 
sample.  Box  4975,  Editor  &  Publisher. 


Rare  opportunity:  Two  metro  veterans 
who  can  write,. edit  and  manage  a  news¬ 
room  seek  take-charge  roles  with 
community-oriented  paper.  Size  unim¬ 
portant.  Commitment  to  excellence  is. 
Hire  a  couple  that  will  take  your  paper 
to  the  next  level.  Reply  to  Box  4992, 
Editor  &  Publisher. 


Sports  Professional:  APSE  award 
winner.  Voter  AP  FB  &  BKB  poll.  10 
years  experience  covering  colleges, 
NHL,  baseball.  Needs  new  challenge. 
All  inquiries  to  Box  4995,  Editor  & 
Publisher. 


EDITORIAL 


SOON-TO-BE  IW  LEAGUE  GRAD 

(12/90)  looking  for  entry-level  reporting 
position  with  Zone  9  daily,  preferably 
north  of  Yosemite.  I’ve  had  4  intern¬ 
ships,  3  with  Zone  1  dailies  and  1  with 
UPl.  Nifty  clips  and  extremely  enthu¬ 
siastic  references.  Experience  both  as 
news  reporter  and  feature  writer.  Call 
J.  Birger,  (401)  863-6032. 


SPORTSWRITER  -  dedicated  veteran 
Boston  area  journalist  seeks  position. 
Seasoned  professional  in  prep  and  pro. 
Loyal  to  the  profession.  Willing  to  work 
hard.  Box  4955,  Editor  &  Publisher. 


Writer/editor  with  three  years  experi¬ 
ence  with  magazines  and  newsletters 
seeks  entry-level  reporting  position. 

Peter  (312)  878-3724. 


Yes,  I  know  I  am  “over-qualified.”  But 
at  53  I  am  not  "over-the-hill!”  Victim  of 
daily’s  death.  Veteran,  versatile  award¬ 
winning  editor/columnist  seeks  oppor¬ 
tunity  on  small-city  daily.  You  can  have 
30  years  experience  at  entry-level  wage. 
Why?  My  only  love  is  newspaper  work. 
Box  4988,  Editor  &  Publisher. 


The  best  incentive  in  busi¬ 
ness  is  the  sound  of  the 
boss’s  footsteps. 
Anonymous 


Versatile  reporter,  3  years  experience, 
will  cover  anything  for  Zone  1  or  2  daily. 
Call  (413)  586-8583. 


FREELANCE 


VERSATILE  FREELANCE  WRITER  with 
solid  newspaper/magazine  staff  experi¬ 
ence  seeks  challenging,  fun  assign¬ 
ments.  Elizabeth  V.  Mooney,  100-10 
Ascan  Avenue,  Forest  Hills,  NY  11375; 
(718)  261-6385. 


PRODUCTIONITECH 

Newspaper  and  commercial  25  years, 
as  V.P.  Operations,  Project  Manager, 
Production  Director,  Union,  Non-Union 
-  25  to  400  Personnel.  Box  5907, 
Hudson,  FL  34667. 


\ 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 


CIRCULATION  SALES  MANAGER 
College  degree,  graduate  work,  15  years 
experience  and  under  40.  Experience  in 
Carrier,  Crew,  Field,  Single  Copy,  and 
Telemarketing  Sales.  Interested  in 
medium  or  large  publications  only.  If 
you  can  offer  a  position  with  a  future  for 
the  right  person.  Box  4978,  Editor  & 
Publisher. 


SHOP  TALK  AT  THIRTY 


Crimes  of  omission 

By  Carl  T.  Rowan 

All  the  budget  compromises  of 
recent  weeks  to  the  contrary,  our 
country  is  wallowing  in  a  miasma  of 
political  and  class  conflict,  of  greed 
and  special  interest,  with  regard  to 
budget  deficits,  inflation  and  rising 
unemployment,  the  threats  of  both  a 
bloody  war  and  a  devastating  reces¬ 
sion. 

How  did  we  get  into  this  mess? 
Because  the  press,  during  the  1980s, 
committed  one  of  the  greatest  crimes 
of  omission  of  the  20th  century.  The 
media  took  a  dive,  caved  in,  and  did 
not  tell  the  American  people  the  price 
they  eventually  would  pay  for  Reagan¬ 
omics,  or  “supply-side”  economics. 

George  Bush  acquiesced  in  eight 
years  to  Ronald  Reagan’s  red  ink, 
mixed  with  large  doses  of  snake  oil. 
Bush  tried  to  continue  the  destructive 
budgetary  madness  for  more  than  a 
year  until  his  lips  were  parted  by  a 
tidal  wave  of  red  ink,  and  he  agreed  to 
accept  a  few  more  taxes. 

The  leaders  of  our  media  knew  in 
1980,  as  Bush  did,  that  Reagan  could 
not  give  rich  Americans  a  tax  cut, 
increase  military  spending  by  more 
than  $1.5  trillion,  and  balance  the 
budget  by  1983,  but  publishers  and 
editors  for  the  most  part  went  along 
with  the  deception. 

Those  who  got  second  thoughts 

(Rowan  is  a  syndicated  cpiumnist. 
The  above  is  excerpted  from  a  speech 
he  made  at  the  University  of  South 
Dakota  upon  receipt  of  the  Allen  H. 
Neuharth  Award  for  Excellence  in 
Journalism.) 


Get  your  copy  of 

MNem 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  repo'rting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  „ 


around  1982,  in  the  midst  of  the  great 
recession,  simply  got  blasted  by  Rea¬ 
gan  and  his  mouthpieces. 

1  think  I’m  entitled  to  boast  that  1 
was  among  a  very  few  journalists  who 
warned  Americans  that  Reagan  was 
paving  his  gold  brick  road  to  the  eco¬ 
nomic  disaster  that  now  immerses 
you  and  me.  Oh,  I  paid  a  price.  1 
became  a  “Reagan  basher”  to  timid 
editors,  or  those  who  believed  that 
obscene  tax  cuts  for  Reagan  and  his 
rich  friends  would  somehow  enrich 
the  poor  people  of  America. 

Thanks  to  the  abdication  of  media 
responsibility,  I  will  wager  that,  while 
a  few  of  you  know  that  Reagan  tried  to 
abolish  the  Department  of  Education, 
almost  none  of  you  know  that  Reagan 
curtailed  destructively  the  federal 
contribution  to  public  education. 


and  lawn  parties  wanted  to  be  se¬ 
duced. 

There  are  critical  areas  in  which  the 
media  are  this  very  day  falling  short  of 
telling  Americans  the  real  meaning  of 
some  facts  and  figures. 

1  suppose  you  read  that  the  number 
of  inmates  in  state  and  federal  prisons 
rose  42,872  in  six  months,  reaching  a 
record  high  of  755,425;  that  in  12 
months  the  prison  population  has 
grown  by  80,000,  the  largest  growth  in 
65  years  of  prison  population  statis¬ 
tics.  I’ll  bet  some  of  you,  thinking  of 
muggings,  rapes,  drug  deaths  and 
worse,  said,  “Hooray!  Lock  the  bas¬ 
tards  up!” 

It  is  the  job  of  a  free,  responsible 
enlightened  press  to  tell  you  that 
those  prison  figures  do  not  constitute 
a  triumph  for  law  and  order.  They  are 


/  think  I’m  entitled  to  boast  that  I  was  among  a  very 
few  journalists  who  warned  Americans  that  Reagan 
was  paving  his  gold  brick  road  to  the  economic 
disaster  that  now  immerses  you  and  me. 


I  To:  Ad  News,  17-21  Bellevue  Street, 

I  Surry  Hills,  N.S.W.,  2010,  Australia  | 

I  I  Please  send  me  AD  NEWS  for  one  i 

I  I  CaWS  year  -  26  issues  I  enclose  my  I 
I  bankdraft  in  Australian  currency  for  Aust.  $128.  | 

I  Name; _ i 

I  Address: _  ' 


Education’s  share  of  the  federal 
budget  fell  from  2.5%  to  1 .7%,  and  the 
federal  share  of  education  spending 
fell  from  10.8%  in  1980  to  8.7%  in 
1988.  Some  congressmen  fought  off 
Reagan’s  attempts  to  virtually  wipe 
out  federal  funds  for  education;  still, 
with  inflation  factored  in,  Reagan  cut 
federal  funds  for  education  by  $2  bil¬ 
lion  a  year  from  1981  to  1988. 

Why  did  our  profession  of  journal¬ 
ism  turn  so  timid,  in  some  cases  so 
utterly  irresponsible,  over  the  last 
decade?  Surely  more  is  involved  than 
the  reality  that  most  publishers  and 
editors  liked  voodoo  economics,  or 
they  had  their  quills  charmed  right  out 
of  their  hands  by  Reagan. 

We  have  just  gone  through  a  period 
of  assaults  on  the  press,  with  Reagan, 
lawyers,  judges  and  others  making 
the  boldest  attempts  of  our  lifetimes 
to  virtually  abolish  the  Bill  of  Rights. 
Reagan  tried  to  impose  a  lifetime  ban 
on  any  federal  employee  writing 
about  his  experiences  as  a  govern¬ 
ment  worker.  God,  imagine  how  much 
poorer  you  and  the  world  would  be 
if  you  never  had  the  chance  to  read 
Don  Regan’s  memoirs  and  Nancy 
Reagan’s  My  Turn. 

The  truth  is  that  the  press  got  co¬ 
opted,  seduced,  by  Reagan  and  Bush, 
in  part  because  the  people  invited  to 
White  House  briefings,  luncheons 


the  grim  indicators  of  governmental, 
family  and  social  failure. 

The  media  must  make  Americans 
realize  that  those  prison  figures  have 
little  to  do  with  who  is  a  crook;  they 
have  a  lot  more  to  say  about  who  is 
vulnerable  to  temptation,  who  lives  in 
a  milieu  of  lawlessness,  vvho  can  be 
“busted”  on  the  whim  of  a  cop  who 
does  not  like  the  skin  color  or  “atti¬ 
tude”  of  a  “suspect,”  or  \/ho  cannot 
afford  a  good  lawyer  once  charged 
with  a  crime  rightly  or  wrongly. 

Does  it  surprise  you  that  23%  of 
black  men  ages  20  to  29  in  New  York 
are  caught  up  in  the  criminal  justice 
system,  as  compared  with  3%  of 
white  males  in  the  same  age  bracket? 
If  you  have  known  this,  have  you  just 
sloughed  off  the  discrepancy  as  an 
indicator  of  some  inherent  or  abnor¬ 
mal  disposition  of  young  blacks  to 
break  the  law? 

Rudimentary  arithmetic  tells  you 
that  with  all  these  young  black  men  in 
local  jails,  federal  and  state  prisons,  a 
lot  of  black  women  will  not  find  hus¬ 
bands  and  will  wind  up  as  heads  of 
families  —  the  poorest  households  in 
the  land  —  with  you  and  me  paying 
for  general  welfare,  a  feeble  amount 
of  child  care,  school  lunches,  food 
stamps,  Medicaid,  and  more. 

So  why  aren’t  the  media  telling  us, 
(Continued  on  page  49) 
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When  it  comes  to 
trademarks,  there's 

no  second  chance. 


There  are  many  benefits  to  advertising  in  this  section, 
here  are  just  a  few  .  .  . 


•  Everytime  you  publish  the  correct  use 
and  identification  of  your  trademark 
in  the  news  industry’s  leading  magazine, 
you  reduce  its  possible  misuse  by  the  press. 


•  Your  ad  in  this  section  serves  as  a 
testimonial  of  your  continued  effort 
intention  to  protect  your  trademark  should  it  ever  be 
challenged. 


•  Trademark  awareness  means  product  awareness!  At  the 
very  least  your  ad  here  will  increase  your  product 
awareness  in  the  press  which  naturally  leads  to  more 
product  sales. 


Place  your  ad  in  this  witty,  educational  and  respected 
TRADEMARKS  AND  THE  PRESS  issue.  Call  your 
E&P  sales  representative  today! 


Here  lie  all  the  unprotected  trademarks  that  have  gone  the  way  of  generic  names. 

Once  a  trademark  is  defeated  in  court,  that’s  it,  there’s  no  second  chance.  This  makes 
your  initial  and/or  continued  effort  to  protect  your  trademark  so  important  and  essential. 


CLOSING  DEADLINES:  Space-November  14 

Ad  Copy-Movember  16 


New  York 
(212)  675-4380 


Chicago 
(312)  641-0041 


Los  Angeles 
(213)  382-6346 


San  Francisco 
(415)  421-7950 


Editor  &  Publisher  ABP  JDl 

1 1  West  19th  Street  •  New  York.  N  Y  1001 1  •  212  675  4380 
FAX#  212  929  1259 


The  best  place  for  you  to  advertise  the  proper  use  of  your  trademark  is  in  E&P’s  8th 
annual  Trademarks  and  the  Press  issue.  This  special  issue,  printed  in  the  form  of  a 
pullout  section,  is  bound  within  the  regular  December  1st  issue  of  E&P. 

It  is  the  original  trademark  section  and  the  only  one  dedicated  to  the 
writers  and  editors  of  the  newspaper  press. 


HAVE  WON  SUCH  DESERVED 
RKOGNITKNi  TONIGHT, 


OFTHI 

OF  A  FREE  PRESS. 


—Walter  Cronkite,  in  a  salute 
to  the  winners  of  last  year’s 
Scripps  Howard  Foundation 
National  Journalism  Awards 


Join  the  ranks  of  the  nation’s  best.  Enter  the  Scripps 
Howard  Foundation  National  Journalism  Awards.  The 
awards  recognize  outstanding  journalism,  regardless  of 
a  story’s  circulation  or  viewership. 

Send  for  entry  forms  and  information  on  the  individual 
awards.  The  competition  is  keen,  but  the  cause  is  great. 
And  as  Walter  Cronkite  put  it,  “Our  calling  is  still  the  basic 
underpinnii^  of  the  freest  society  of  all  of  human  history.” 

Write  to  Scripps  Howard  Foundation,  1 100  Central 
Trust  Tower,  Cincinnati,  Ohio45202. 


Awards  and  deadlines: 

Charles  M.  Schulz  Award  for  College  Cartoonist;  1 1119 1 
Jack  R.  Howard  Awards  for  Broadcast/Cable  Journalism;  1/18/91 
Ernie  Pyle  Award  for  Writing;  1/21/91 
Walker  Stone  Award  for  Editorial  Writing;  1/28/91 
Edward  J.  Meeman  Awards  for  Environmental  Journalism;  2/4/91 
Roy  W  Howard  Newspaper  Awards  for  Public  Service;  2/1 1/91 
Edward  Willis  Scripps  Award  for  Service  to  the  First  Amendment;!/!  1/91 
Charles  E.  Scripps  Awards  for  Literacy;  2/18/91 


™  SCRIPPS  HCfWARD 
R!i  FOUNDATION 


